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SAC expands focus to developing 
“world’s next great female leaders”

Home Sweet Home! 
And, the Safest Place to 
Be Now for Seniors!

Contact now Brian Porter, 
Director, Living Assistance 
Services, for advice and care 
at home at 416.483.0070

www.laservices.ca

Save up to 30%* 
on your auto 
insurance  

Contact me today. 
Stop in, call or click. 
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*Certain conditions, limitations and exclusions may apply.
Desjardins, Desjardins Insurance and related trademarks 
are trademarks of the Fédération des caisses Desjardins 
du Québec, used under licence.

Richard Gong, Agent
15342 Yonge St
Aurora ON L4G 1N8
905-727-6333 
richard.gong@desjardins.com

Details of Library 
Square property deal 
will remain behind 
closed doors

Continued on page 8

Details surrounding the $7.5 
million purchase of  Yonge Street 
buildings between Mosley Street and 
the Aurora Public Library as part of  
the overall vision of  Library Square 
will remain behind closed doors – at 
least for now.

Council last week voted against a 
motion put forward by Councillor 
John Gallo that would have seen all 

905.726.4349
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Lifestyle Oasis
WINDOWS INC. HOME PRODUCTS

St. Anne’s School  
to be opened in 
northwest Aurora

For more than 120 years, St. 
Andrew’s College has taken great pride 
in “turning boys into men.” Now, after 
nearly 95 years at the southwest corner 
of  Yonge and St. John’s Sideroad, 

the independent school is branching 
northward to “develop the world’s next 
great female leaders.”

On Friday, St. Andrew’s College 
(SAC) announced plans to open St. 
Anne’s School, a new independent 
school for girls – the first in York Region 
– within the Shining Hill development 
on the northwest quadrant of  the 
intersection. 

Once complete in September 2022 
or September 2023, St. Anne’s School 
will offer day classes for more than 350 

young women in a Jacobean manor on 
St. John’s Sideroad previously owned by 
former SAC parents Anne and Andrew 
Dunin. 

An all-girls school has been part of  
SAC’s strategic plan for nearly a decade 
and the Dunins, along with Shining Hill, 
SAC Head of  School Kevin McHenry, 
the Town of  Aurora and the Region of  
York, have been working diligently to 
make the vision a reality.

“For more than 120 years, St. 

CULTURE DAYS AT HILLARY HOUSE – Helen, Jan and Linda are pictured enjoying 
refreshments on the lawn of Hillary House National Historic site as the Aurora Historical Society 
hosted a “Harvest Tea” to mark Culture Days 2020. For more on what’s in store, see Page 14.  
                Auroran photo by Glenn Rodger

Continued on page 13

905-751-0533|14-40 Englehard Dr.
NW. corner of Industrial Pkwy S.

www.barronshome.net

Barrons

OPEN 10-5 
Mon.to Sat.

SHOP CANADIAN

FURNITURE • TABLES • SOFAS
BED FRAMES & More

at

BY BROCK WEIR
EDITOR 
LOCAL JOURNALISM 
INITIATIVE REPORTER

BY BROCK WEIR
EDITOR 
LOCAL JOURNALISM 
INITIATIVE REPORTER

Offering JK-12 on 100 acres in King. www.cds.on.ca 
Book your virtual tour today!   905.833.1972  
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Know your Mortgage Options 
Take advantage of Refinancing

Carol 
Cologna

Melody 
Cara

Melody Cara  416-884-7348 | Melody@caramortgages.ca
Carol Cologna 905-953-6902 | carol.cologna@mortgagegroup.com

Beverley Varcoe   905-727-3154

Highly Qualified to Handle Your 
Real Estate Needs with 

Over 25 years of Award Winning service!

Your Community Realty, Aurora 
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MVA Market Value Appraiser

Call for a SELLER or BUYER package
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www.beverleyvarcoe.com
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COATS
This month’s cover story

Sabrina D’Angelo, the newly-appointed Head of St. Anne’s School is pictured with St. Andrew’s College Head of School Kevin 
McHenry at the stately St. John’s Sideroad home that will be transformed into a new independent girls’ school. 

Auroran photo by Brock Weir
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Council & Committee Meetings

What’s Happening

What’s Happening
Date Time  Location  Meeting
Thursday, October 8 7 p.m.  Video conference  Committee of Adjustment

Tuesday, October 13 5:45 p.m.  Video conference  Finance Advisory Committee

Tuesday, October 13 7 p.m.  Council Chambers  Public Planning

Wednesday, October 14 7 p.m.  Video conference  Accessibility Advisory Committee

Wednesday, October 14 7 p.m.  Virtual meeting  Aurora Cultural Centre Board

*Meetings can be viewed online by visiting aurora.ca/livecouncilmeeting

What’s Happening

Online Skylight Gallery Exhibition
Artist: Ramona Ricken
Perceptions...the Beauty that Surrounds You is a collection of 
colourful paintings in which the artist aims to inspire thought 
provoking emotions and self-reflection. The viewer is encouraged 
to explore their connections to their immediate environments. 
Rather than presenting a factual reality, these paintings offer an 
illusion created to conjure the realms of the viewer’s imagination 
at any age. Individuals all observe life differently through the lens 
of their own experiences. Art is said to be subjective, and with this 
exhibition, the only correct perception is the viewer’s own. Enjoy 
the journey. You can now see works by Ramona Ricken in Aurora’s 
Online Skylight Gallery throughout October. 

View this online gallery at aurora.ca/skylightgallery.

Pre-registered Lane Swim and Aquafit
The Town of Aurora is pleased to offer Lane Swim and Aquafit 
swim times during the fall (Leisure Swim is not available at this 
time). Registration is now open (pre-registration is required), no 
more than 7 days prior. Swim schedule is subject to change. If you 
have any questions, please contact Gregory Peri at 
gperi@aurora.ca at AFLC or Terri Edwards at                
tedwards@aurora.ca at SARC.

Register online at aurora.ca/eplay.

NEW 

ONLINE
ENGAGEMENT 
PLATFORM

engageaurora.ca

Recreation at home
It’s easy to stay actively engaged at home with more than 100 
online resources available on our Recreation at Home webpage. 
These activities are for all ages. They contain a collection of games, 
activities and ideas to keep you and your family actively and 
engaged at home.
 For more details, visit: aurora.ca/recathome.

Help build Aurora’s future - Virtual Visioning 
Workshop
Where will housing, industry, offices, shops and roads go in the 
future? The Official Plan will help answer these questions. Share 
your vision for Aurora at our upcoming virtual Vision Workshop 
on Thursday, October 22 from 6 p.m. to 8 p.m. Self-guided 
walking tours are also available.

For more information and to register, please visit 
engageaurora.ca/opr.

Club Aurora Fitness Centre now open
Club Aurora is now open with new safety protocols in place, 
including controlled access, limited capacity and scheduled time 
blocks for patrons. Our group fitness classes are also operating on 
a modified schedule.
 For more information on what to expect when returning to Club 
Aurora, visit: aurora.ca/clubaurora.

Aurora Seniors’ Centre now open
The Aurora Seniors’ Centre is now open with limited activities. 
Facility cleaning and sanitization will be a priority. Hand sanitizer 
will be located throughout the facility. Participants will be required 
to practice physical distancing and wear a face mask or covering in 
accordance with York Region’s guidelines.

For more information please visit aurora.ca/activeseniors or call 
905-726-4767.

Call for vendors - Aurora’s Christmas Market
The Town of Aurora is looking for vendors for Aurora’s Christmas 
Market this year. Do you know someone who is interested in being 
a vendor? Tell them to apply today!

For application details, visit aurora.ca/christmasmarket.

Thanksgiving Long Weekend
The Town of Aurora municipal offices will be closed on       
Monday, October 12 for Thanksgiving  Day. If you have a 
municipal emergency please contact 905-727-3123 to be   
directed to our after-hours services.

Have a safe and relaxing long weekend!

In-person Council meetings are back
Reminder: Council has resumed in-person meetings and the public 
is invited back into Council Chambers to attend or delegate.

Anyone who is interested in attending an upcoming meeting is 
required to fill out and submit the screening registration form: 
aurora.ca/councilandcommittees. Registrations must be 
received by 4:30 p.m. on the Tuesday of each meeting and 
attendance is limited to the first 20 people.

Masks must be worn at all times when entering Town Hall and 
Council Chambers. Meetings will also be live streamed on the 
Town’s YouTube page.

Delegations will be allowed by video conference, phone 
or in person. To delegate at a meeting, please visit:                     
aurora.ca/en/your-government/public-participation.aspx.

For more details, visit aurora.ca/councilandcommittees.

Starting in October, the Town of Aurora will be educating 
residents on the residential waste limits. Aurora residents can 
place up to three-bags or containers for pickup every other week 
on regularly scheduled collection days. We would like to thank 
residents for doing their part in helping to reduce waste in our 
community.

As outlined in By-law #5590-14 section 4.16, the number of 
items put out for collection from any premise on any collection 
day shall not exceed a total of three garbage bags and five bulky 
items. Bulky items include non-metal items such as furniture, 
mattresses, box springs, plastic lawn furniture, toilets (separated) 
and carpeting.

All garbage should be placed in a Town approved container or 
a black plastic bag. Garbage bags or reusable containers with 
contents should not exceed 23 kg (50 lbs). Garbage containers 
cannot exceed 1.33 litres (25 gal). Effective January 2021, 
garbage bags will not be collected beyond the Town limit.

Waste beyond the three-bag limit will have a non-compliant 
sticker placed on it and will not be picked up. If you have extra 
waste, please hold onto the items until the next waste collection 
week or drop it off at the closest waste depot transfer station.

For more information on waste depot locations, hours of         
operation and fees, please visit 
aurora.ca/wasteandrecycling.
For questions about the three-bag waste limits please call 
905-727-1375 or email info@aurora.ca.

Fall 2020 Community Services Program 
Guide 
 
The Fall 2020 Community Services Program Guide is available 
for online viewing at aurora.ca/recguide.

Register online for programs and drop-in activities at
aurora.ca/eplay.

Community Services
F a l l  2 0 2 0  P r o g r a m  G u i d e

aurora.ca

WE WANT TO
SEE YOU AGAIN!

REGISTRATION
STARTS SEPTEMBER 28

Concert
COLOURS
OF FALL

2020

6 p.m. to 7:30 p.m.
Town Park • 49 Wells Street

THURSDAY, OCTOBER 8

FREE EVENT

LENNON LIVE

Pre-registration required. Limited space.
Register at e-play.com using program code #20224 

aurora.ca/fallconcert • #ColoursofFall • 905-726-4762

Food donations for the Aurora Food Pantry are greatly appreciated.
For seating comfort, please bring your own lawn chairs.

Enjoy a celebration of the music of John Lennon that
showcases songs from all phases of his illustrious career.
With great attention to detail, the show traces Lennon's

musical life with the “Fab Four” through to his
emergence as a cultural icon. 

We reserve the right to cancel, amend or change activities.

Proudly sponsored by

Presented by

 r e enhouseG
Haunted

AU RORA’ S

OCTOBER 24, 26, 27, 28, 29 & 30, 2020
5:30 p.m. to 7 p.m. or 7:30 p.m. to 9 p.m.

Joint Operations Centre (JOC) - Greenhouses
229 Industrial Parkway North

We reserve the right to cancel, amend or change activities.

S P O OKY  FAM I LY  F UN  
THROUGH THREE GREENHOUSES

COVID-19 safety protocols

Pre-registration on Aurora’s e-PLAY for $3 per person

aurora.ca/hauntedgreenhouse
#AuroraHauntedGreenhouse • 905-726-4762

Event Sponsor

We were conducting a 
random spot-check of 

recycling in you area and 
noticed your recycling 

looks great.

THREE
BAG OR

CONTAINER
LIMIT

Town of Aurora residents can place up to 
three (3) bags or containers out for pick 

up every other week on regularly
scheduled collection days. 

Total of three (3) bags or container 
limit must be no more than 133 liters 

or 50 pounds maximum.
No loose material, all items must be 

bagged and tied.

All garbage should be placed in a Town 
approved container or black plastic bag.

As outlined in Bylaw #5590-14 section 4.16, the
number of items put out for collection from any
premise on any collection day shall not exceed a

total of three (3) garbage bags and shall not exceed
a total of five (5) bulky items.

Effective January 2021, bags will not
be collected beyond the limit.

DID YOU KNOW?

OR

We were conducting a 
random spot-check of 

recycling in you area and 
noticed your recycling 

looks great.

THREE
BAG OR

CONTAINER
LIMIT

Town of Aurora residents can place up to 
three (3) bags or containers out for pick 

up every other week on regularly
scheduled collection days. 

Total of three (3) bags or container 
limit must be no more than 133 liters 

or 50 pounds maximum.
No loose material, all items must be 

bagged and tied.

All garbage should be placed in a Town 
approved container or black plastic bag.

As outlined in Bylaw #5590-14 section 4.16, the
number of items put out for collection from any
premise on any collection day shall not exceed a

total of three (3) garbage bags and shall not exceed
a total of five (5) bulky items.

Effective January 2021, bags will not
be collected beyond the limit.

DID YOU KNOW?

OR

Notice Board



THE AURORAN, Thursday, October 8,  2020           Page 3

BY BROCK WEIR
EDITOR 
LOCAL JOURNALISM 
INITIATIVE REPORTER

MICHAEL PARSA, MPP
Aurora–Oak Ridges–Richmond Hill

13085 Yonge Street, Suite 201  
Richmond Hill ON L4E 3S8

Tel: 905-773-6250
Email: michael.parsaco@pc.ola.org

Happy  
Thanksgiving

I wish you and your family  
a happy and healthy Thanksgiving!

so much worry... so much time... 
so much to do!

• Care at home and in other residential settings 
• Live in/out: 3-24 hours care and 24/7 care
• RN supervised
• Chronic disease care: Parkinson’s, Alzheimer’s, 
 Dementia, Diabetes, Cancer Care, etc.
•  Personal care: hygiene, bathing, and dressing
•  Meal planning and preparation
•  Light housekeeping; laundry
•  Escorting to appointments; shopping
• Joyful companionship…and so much more

Contact Brian Porter, Director, for advice 
and care at 416.483.0070(office) and 
905.758.2486(cell).

                                         : Helen Huang                                   
           : 416.880.6889 h.huang@laservices.ca 19 years of the best care for seniors 

Haunted Greenhouse is new spin on 
Forest tradition

A haunted greenhouse may 
conjure up images of  windowpanes 
pockmarked by rocks or Morticia 
Addams cutting the red blooms off  her 
roses for just the right creepy touch. 
But, like so many things in 2020, that 
is all set to change as the Town of  
Aurora transforms its greenhouses at 
the Joint Operations Centre into the 
perfect socially-distanced Hallowe’en 
extravaganza.

Aurora’s Haunted Greenhouse, 
which takes place from October 24 
– October 30, is this year’s answer to 
the annual Haunted Forest. Although 
the Haunted Forest, which attracts 
hundreds of  young ghouls and goblins 
to Sheppard’s Bush each year, is a no-
go this season, the Town wasn’t about 
to let the pandemic get in the way of  
serving up something spooky. 

“Back when we were in Stage 1 and 
transitioning to Stage 2, we started 
looking at Hallowe’en, the second-
largest holiday celebrated in Canada 
next to Christmas,” says Shelley 
Ware, Special Events Coordinator for 
the Town of  Aurora. “We wanted to 
make sure there was still something 
based on whatever condition our 
community was going to be in by 
October. Knowing we couldn’t do 
mass gatherings at Sheppard’s Bush, 
we tried to figure out if  a drive-thru 
concept would work, but it came to us 
we could turn our greenhouses into a 
haunted experience.”

The Joint Operation Centre’s 
(JOC) greenhouses not only grow 
the lush seasonal plants and blooms 
that decorate the landscape during 
the spring and summer, they are also 
used to store Yonge Street planters 

over the fall and winter. With the 
space available, Ms. Ware and her 
team were almost overwhelmed 
by the possibilities on how they 
could translate the Haunted Forest 
experience into something indoors 
and spread over several days.

“We tried to research other similar 
events and couldn’t find any, so that 
upped the ante of  our challenge 
overall, but fortunately the Town has 
three connected greenhouses that is 
going to enable us to package two for 
a family [experience] and the third 
where people have the option to go 
for an extra thrill,” says Ms. Ware. 
“Once they exit the scary greenhouse, 
if  they choose to go that route, we will 
actually have four haunted cabins set 
up to increase their experience.

“In this Haunted Greenhouse, 
you may come across an actual full-
scale bathtub and you may find Ariel 
the Mermaid in it. As well, some of  
the famous displays that are on the 
Haunted Forest’s scary trail and cabin 
are being reconfigured and brought 
back with some of  the famous 
characters. On the family side, 
we’re dealing with a slightly smaller 
footprint, so I think you’re going to see 
the best of  the best brought together 
in a very different sequence.”

Between October 24 and October 
30, there will be 12 chances to take 
part in the Haunted Greenhouse 
experience, and pre-registration 
for wristbands is required at $3 per 
person and bookable through the 
Town’s ePlay platform at aurora.ca/
eplay.

“We want people to be totally 
comfortable and confident in their 
safety so people can focus on the fun 
and engaging aspects we’re trying 
to offer to them,” says Ms. Ware, 
adding that as soon as registered 

participants find their places in the 
socially-distanced lineup outside the 
JOC the entertainment experience 
will already be underway for waiting 
revellers. “Provincial orders are a 
minimum standard and we have gone 
extensively beyond to ensure that 
we’re providing a great experience 
and one that people can kind of  
forget that we’re in a pandemic and 
be able to take this kind of  joy and 
experience every element of  surprise 
and enjoyment that has gone into it.

“This likely might be the only 
Haunted Greenhouse in Ontario. It 
is right here in your own back yard, 
so I challenge and invite everyone 
to come out and to see Aurora’s 
community creativity at its finest 

as we literally transform an empty 
greenhouse and turn it into a haunted 
attraction I hope will have so much 
traction that hopefully this won’t be 
the only greenhouse next year.

“There are a lot of  moving pieces 
to this, and with the Haunted Forest 
we went from a one night event 
spanned over three hours to now a 
six night event, four hours each night, 
and there is not a chance we could 
do this without Marquee Theatrical 
Productions, the Aurora Scouting 
Group and the Knuth Family because 
this has been a huge undertaking.”

For more on the Town’s Haunted 
Greenhouse, as well as their 
Hallowe’en-in-a-Bag package, visit 
aurora.ca/hauntedgreenhouse.
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Reader questions  
COVID measures

Greenbelt should be 
expanded: Coalition

I read your recent piece about 
preparing for a lengthier stay within 
extended domestic sheltering, relative 
to COVID-19 bubbles and the second 
wave.

But then I also Googled about Novel 
Corona Testing and specifically the 
Wiki on “COVID-19 Testing.” Please 
be aware I do not possess a degree in 
Medical Science or Advanced Biology, 
but it seems after review of  what was 
contained there, that we should question 
out where health authorities are headed 
with staunch reactionary measures to 
curb COVID-19’s viral spread.

If  there are bona fide actions to be 
taken, then it’s justified.  But they are in 
the process of  performing the shut-down 
of  our country, numerous bankruptcies 
and great upheaval. Does the related 
virus spread quandary always justify 
that never-before-utilized action?

And despite that, the public must 
always retain a right to refuse mass 
vaccinations.

Inoculations require a personal 
informed permissive decision. What is 
contained inside the vaccines should 
not be patented proprietary secret. And 
certainly not something our government 
should easily insist on or demand from 
us their absolute 100% use.

Mike Gough
Aurora

The Simcoe County Greenbelt 
Coalition advocates for the expansion 
of  the Greenbelt, both as a way to 
protect forests, water, and farmland, 
and as a way to ensure growth and 
development happens in a way that 
builds healthy communities that are 
sustainable in the long run.

One of  the key reasons we do this, 
which has become even more crucial 
over the course of  the past year, is that 
we know that the way we utilize our 
resources has a strong impact on our 
capacity to respond to disasters, which 
are becoming more frequent.

How and where we build our 
communities are key components of  
our resource use and, consequently, 
our ability to respond to disasters 
and climate change. For example, 
consider someone who is retired and 
living in an area where the nearest 
grocery store requires driving for 
several minutes. This circumstance 
isn’t unusual in Simcoe County. Now 
consider what the options are for this 
individual if  they lose access to their 
vehicle or roads are closed. How do 
they continue to access food in a safe 
and reliable way? 

And what about their proximity to 
a doctor? Again, is a car required to 
access safe and reliable healthcare? 
While these are concerns that feature 
prominently for seniors, they are 
also indicative of  equity issues, with 
those who are less able to afford a car 
being forced to carry a greater burden 
relative to those with a higher income. 
These same problems also exist for 
youth and those with disabilities. But 
these are the kinds of  communities 
we continue to build as we sprawl 
into green spaces and farm fields - 
communities that are unaffordable for 
many and only useful and accessible 
to a small portion of  the population, 
not everyone. 

For this reason, we are proud to 
be a part of  Just Recovery Simcoe, 
an alliance between 40 groups and 
businesses from across Simcoe County 
proposing solutions that focus on 

BROCK’S 
BANTER

Brock Weir

As we continue full speed ahead into the 
next phase of  our collective battle against 
COVID-19, I can’t help but wonder how 
the lessons learned from our first round 
with the virus will inform how we get 
through the second and firmly stomp the 
curve back into the ground.

Of  course, as I wrote in this space last 
week, we have all, whether we wanted to 
or not, altered our behaviours out of  sheer 
necessity.

We have changed the way we work, we 
have reconfigured how we mark milestones 
in the lives of  our friends, family and 
ourselves, how we keep in touch with those 
we love who didn’t make the initial cut for 
our now-popped social bubbles, and all 
but thrived on new and creative ways to 
maintain our mental, physical and spiritual 
health.

While I think it is fair to say that many 
of  us have re-thought our own individual 
places in the world, to my mind the greatest 
lesson we all might have under our collective 
belts is just how adaptable we really are.

A few short months ago, unless you 
already worked remotely, how many of  
us had a full handle on the wonders of  
the Zoom meeting? Of  course, looking 
back over those same months, we couldn’t 
have imagined experiencing Zoom fatigue 
either, but these and other platforms have 
proved by and large that if  you did most 
of  your work over a computer anyway the 
morning and evening commutes were not 
the necessary evil we once thought they 
were.

How many of  us truly appreciated 
the impact of  buying and supporting 
local? Sure, keeping your money in the 
community in which you live is naturally 
something most of  us already aspired to 
whenever wherever possible, but the first 
wave truly drove home the point that a 
simple purchase at a local establishment, 
whether a retail outlet or even a local 
restaurant for takeout and delivery, can be 
a make-or-break on whether the dreams of  
our friends and neighbours live or die.

Many popular annual events were 
scuttled at the outset of  the pandemic from 
a logistical perspective but, once organizers 
adapted and become more comfortable 
with the present reality, they took what they 
learned from those early days to re-tool 
their visions in new socially distanced or 
virtual ways.

Take, for instance, the recent success 
of  Southlake Regional Health Centre’s 
annual Run for Southlake. Originally 
slated for the end of  April, the early 
realities of  the pandemic made the event 
impossible in its original form. After a 

pause, the event was re-launched as the 
SL5K, opened up to a field much wider 
than Southlake’s catchment area in York 
Region and southern Simcoe County, and, 
with money still rolling in, was a success 
beyond the Southlake Foundation’s wildest 
expectations.

Undoubtedly, the present and ongoing 
situation has placed increased focus on 
the very real needs of  our hospitals and 
the frontline workers that keep them going 
24-hours a day, seven days a week.

For many of  us, the basic needs of  such 
health centres was an important lesson. But 
many of  these needs not directly related to 
the pandemic are not new, and a fulsome 
awareness in the wider community is a 
more-than-welcome development.

From the earliest days, we did our 
utmost to work together to ensure our 
hospitals were well-equipped to handle an 
unknown onslaught. And although we did 
our individual best, some of  us were able to 
do more than others.

Businesses, such as Beattie’s Distillery 
in Alliston, were among the many such 
enterprises around Ontario that turned 
at least a portion of  their business over 
to the production of  hand sanitizer for 
frontline workers and everyday individuals 
alike. Others, such as those in Newmarket, 
reconfigured their operations to produce 
homegrown medical grade facemasks for 
hometown heroes.

Doctors, dentists, and other like 
professionals donated whatever material 
goods they had on hand to the wider cause, 
while those who were proficient with their 
sewing machines or needles, made masks of  
their own to help others protect themselves.

People who didn’t have such textile 
talents focused on distribution while 
others still, including those who were most 
proficient at social media, directed their 
energy on promoting their initiatives and 
even driving up sales to benefit local worthy 
causes.

For some, however, the simple act of  

wearing a mask not only provided a lesson 
but almost drew a line in the sand.

In the first wave, it was up to local 
jurisdictions – such as Regional and County 
governments – to determine the use of  
masks in indoor settings, with allowances 
made for individuals with legitimate 
medical reasons to not do so.

Theirs was not a decision that these 
upper-tier levels of  municipal government 
and health units made lightly, and they had 
no shortage of  public input on which to 
base their decision.

Unfortunately, in my opinion, a 
significant portion of  this public input only 
served to highlight individual ignorance and 
selfishness as many opponents decried an 
infringement on their rights and freedoms 
to… well, presumably get sick and spread 
the virus, with little or no heed paid to the 
rights and freedoms of  individuals to go out 
their front door without being needlessly 
exposed to a potentially deadly illness.

This patchwork approach simply didn’t 
work and sowed seeds of  confusion from 
municipality to municipality. But here’s one 
more lesson learned: the buck ultimately 
stops at the Province.

On Friday, the Ontario Government 
released new public health measures in 
response to the continued surge of  new 
COVID-19 cases, including the mandating 
of  the use of  face coverings and masks 
in all public indoor settings across the 
Province, including businesses, facilities 
and workplaces (with a few exceptions); 
something that once upon a time seemed 
all but impossible, or so we were told.

“With Ontario’s recent alarming growth 
in the number of  COVID-19 cases, our 
government is taking further action to 
help stop the spread of  the virus and avoid 
future lockdowns,” said Health Minister 
Christine Elliott. “These are difficult but 
necessary decisions that are being made to 
keep the public safe, especially our seniors 
and vulnerable citizens. Everyone must 
follow public health guidelines if  we are 
going to stop the spread and contain the 
second wave.”

But, in my view, a Province-wide decision 
on the wearing of  masks and face coverings 
was not an altogether difficult one. Nor was 
it a novel decision, as many individuals, 
groups and stakeholders have been calling 
for it since the start of  the pandemic. 

As far as lessons go, even ones that come 
late in the game are no less valuable. Now, 
it is a matter of  translating what we’ve 
learned into action – whether it is masking 
up, supporting local, and ultimately 
adapting to what is, alas, an ever-changing 
landscape. 

We acknowledge the financial support  
of the Government of Canada
Funded by the  

Government  
of Canada



THE AURORAN, Thursday, October 8,  2020           Page 5

The Yonge Subway Extension (YSE) 
would extend the Yonge – University Line 
north on Yonge from Finch to Highway 7 
in Richmond Hill. The YSE has been a 
priority for York Region for over 16 years 
and is long overdue. The Province of  
Ontario has committed to fund the project. 
The federal government, unfortunately, has 
not.

When I asked the Minister of  
Infrastructure why the government refuses 
to invest, her response was they are waiting 
for a business case.

York Region submitted a business case in 
2009 and then again in 2013. In 2017, the 
Federal Government invested $36.3 Million 
for a preliminary design and engineering 
study. Why invest millions if  the value of  
the project is in question?

Asking for a business case in 2020 is not 
prudent fiscal management, it is merely 
an excuse to delay the project further. The 
YSE business case is obvious. 

In 1945, when the city boasted a mere 
925,000 residents, the Toronto Transit 
Commission report stated “The present 
congestion of  traffic on Toronto streets 
threatens the very economic life of  our 
city. There must be a gradual separation of  
public and private transportation vehicles 
both of  which are now trying to operate on 
narrow city streets.”

With over 1.2 million people, 52,000 
businesses and over 636,000 jobs, York 
Region is already larger than Toronto 
was in 1945 when the Toronto Subway 
was approved. Over and above that York 
Region is one of  Canada’s largest and 
fastest growing municipalities and an 
integral part of  the GTA economic region.

The GTA (City of  Toronto and 
Durham, Peel, Halton and York 

Region) has a population of  6.8 million 
representing 18% of  Canada. The GTA 
is forecasted to grow to 8 Million by 2030 
and 10.2 million by 2046 representing 
51% of  Ontario’s population and 25% of  
the estimated population of  Canada. The 
GTA is the second largest financial district 
in North America, and home to 40% of  
Canadian business headquarters which 
generate approximately 20% of  Canada’s 
GDP. An investment in the YSE benefits 
not only York Region, but also the GTA, 
the Province of  Ontario, and Canada as a 
whole.

The Toronto Subway system has been 
a centerpiece of  economic growth for the 
GTA.  At an average of  1.6 million weekday 
riders, it is the third busiest subway in 
North America behind only New York City 
and Mexico City. The Yonge – University 
Subway line alone has a weekday ridership 
of  almost 800,000 people with almost 
100,000 passing through Finch station each 
weekday. The Yonge Line is bursting at 
the seams and the demand only increases. 
Even with COVID-19 and the changes 
that might result after the pandemic, there 
is no indication that will change.

The Yonge Line ends at Finch but the 
GTA, and commuters in desperate need 

of  a subway, do not. Commuters with a 
destination north of  Finch, are only able to 
drive or take a bus, and neither option is as 
fast, seamless or environmentally friendly as 
a subway. 

The statistics in 2011 showed Yonge 
St congested and slow, with over 40,000 
vehicles daily between Finch and Highway 
7. Highway 400 and Highway 404, the 
alternate north south route to the west 
and east respectively, are increasingly 
gridlocked.

Taking the bus is an inefficient and 
time-consuming alternative. Busses are 
challenged to meet the equivalent capacity 
and frequency of  a subway while also being 
forced to contend with traffic and weather 
delays.

The YSE business case is also sound from 
an economic growth and environmental 
stewardship perspective. Businesses choose 
to invest in areas that are supported by 
good public transit. The YSE is forecasted 
to create 60,000 jobs and 88,000 housing 
units and will drastically reduce greenhouse 
gas emissions by removing at least 3,000 
busses and countless cars off  the roads each 
day. 

The YSE is a priority that will further 
expand on key elements to reduce 
congestion, greenhouse gas emissions and 
further connect GTA communities by 
investing in a “Union Station of  the North.”

The YSE can’t wait and it is 
unconscionable that the federal government 
is unwilling to invest.

The real question should not be whether 
the Yonge Subway line should be extended 
but rather how do we ensure it continues 
far beyond Hwy 7, to Wellington in Aurora 
and Davis Dr in Newmarket ….starting 
NOW.

THIS WEEK’S NEW POLL
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Fourteen years of  predictions

Yonge Subway Extension – Can’t Wait

MP’S REPORT
Leona Alleslev, MP 

Aurora-Oak Ridges–Richmond Hill

Time Travellers 
Diary

By Michelle Johnson
Collections & Exhibitions Coordinator,

Aurora Museum & Archives

Do you plan on getting the flu shot this year?
PREVIOUS POLL

FRONT PORCH
PERSPECTIVE

Stephen Somerville

Just like that, Thanksgiving is around 
the corner and for many of  us it will look 
and feel a bit different this year. If  this was a 
typical year, many extended families would 
be making plans to gather and catch up 
on everything that has happened since the 
last time they saw each other. Given that 
Thanksgiving might feel a bit less familiar 
this year, I set out to find another moment 
when Thanksgiving may have looked a 
little less, traditional.

After some scouting, I landed on 
Monday, October 12, 1936, which 
happened to be Thanksgiving Monday. I 
normally luck out weather-wise when I’m 
time travelling but that certainly wasn’t the 
case this time, and I just so happened to be 
attending an outdoor event! 

The occasion was the Aurora Cycling 
Club’s annual road race and meet.

Although the Club was in the habit of  
holding a meet each year, it wasn’t typically 
held on Thanksgiving, which made this a 
bit of  an anomaly. The five-mile road race 
began promptly at 10:30 and despite the 
muddy and windy conditions a massive 
crowd had gathered.

I couldn’t help but notice how many 
people were willing to break with their 
usual Thanksgiving Monday traditions to 
come and watch the race. The competition 
was fierce with Cliff  Chapman narrowly 
beating out Muir Teasdale with a winning 
time of  just over 14 minutes. Members 
of  the crowd remarked how this was 
considerably fast considering the strong 
headwinds. Chapman was now the proud 
owner of  a beautiful cup donated by 
Cousins Dairy. 

The shorter afternoon events were 
scheduled to take place at Cousins racetrack 
but unfortunately a tremendous downpour 
the night before meant that the track wasn’t 
in racing condition.

After some quick planning, and approval 
from Town Council, Victoria, Metcalf, 
Berczy and Mosley streets were all blocked 
off  and transformed into a makeshift 
racetrack. Given the late notice about street 
closures, Constables Dunham, Fleury and 
several citizens ensured that the course was 
kept clear of  any traffic.

Not to be outdone by his road race 
victory, Cliff  Chapman swept the afternoon 
matches and took home the top prize in the 
one mile, half  mile and quarter mile senior 
categories.

Along with his teammate, Harold 
Foster, he also won the team race. It looks 
like Aurora had quite the cycling star in 
Chapman. 

As I was preparing to end my journey 
back to 1936, I wondered if  Chapman ever 
thought back on his 1936 Thanksgiving 
cycling victory. Was it a story that he would 
share with family years later, prompting 
curious minds to ask how he got to ride his 
bike all day on Thanksgiving?

Then I realized, perhaps Thanksgiving 
2020 presents an opportunity to try 
something different and out of  the ordinary.

Sure, I won’t have bragging rights from 
a road race, but maybe I’ll have some 
unfamiliar and random stories of  my own 
to share with family once we can all safely 
gather again. 

The Auroran newspaper will celebrate 
its twentieth anniversary in October. 

Time sure does fly!
As I have been periodically doing 

over the past few weeks, I will continue 
to share some thoughts/reminiscence 
of  special moments that have occurred 
during my time writing for this paper.

I have been writing a column since 
2006 and as many loyal readers know, 
I like to make political predictions. 
Unfortunately, I am usually not close to 
the mark at all.

Based on my record in predicting 
elections, I won’t be headed for Las 
Vegas, or Casino Rama any time soon.

Outside politics, the only time that I 
can recall rendering a correct prediction 
was with respect to the Men’s NCAA 
basketball tournament pool.

As a fan of  the Indiana Hoosiers, I 
have chosen them to win every year in 
the office pool for the past twenty-some 
years. And they did win it…in 1987.

There is, without a doubt, a betting 
theorem now being developed by a 
PhD mathematics student somewhere 
in the bowels of  academia called the 
Somerville Co-efficient.

It is very straightforward – “Bet in 
opposition to the actions of  Stephen 
Somerville and, 99.6 percent of  the time, 
you will be successful”. The dissertation 
should be a best seller!

A couple of  examples of  my excellent 
political forecasting are in order.

Witness this excerpt from my 
November 2006 column:

“By the time that you are reading this column, 
the municipal election will have already taken 
place. This will not stop me today (November 

10), however, from a favourite past time – 
making electoral predictions.

“Just keep in mind, that I confidently 
predicted that Kim Campbell would win one 
hundred seats in 1993!

“A couple of  tools were utilized in arriving at 
my predictions.

“First, I attended two out of  the four public 
campaign events. All three-mayoralty candidates 
and nineteen of  the twenty council candidates 
were in attendance.

“Second, I drove around the town, looking at 
how many candidate signs were actually on front 
lawns as opposed to public / municipal property. 

“Third, I had the benefit of  a poll that one 
of  the Council candidates had commissioned. 
The poll was done right after the Sports Council 
debate on October 26. The poll was conducted 
by phone and had 700 respondents. The survey 
question: “If  the election was held today, who 
would you vote for?”

The names of  the mayoralty candidates were 
given.

The results:
 Jones  – 42%
 Kean – 32%
 Morris – 26%
“Ok, my fearless predictions:
“Mayor Tim Jones wins by about 350 votes 

over Ms. Morris. Voter turnout breaks 45%, a 
huge increase from the 2003 election.

“You heard it here first (ok, last.). And by the 
way, the Leafs will win the Cup next June!”

Or this excerpt from my November 
15, 2015 column, published just before 
the Federal election in which Justin 
Trudeau and the Liberals won a majority 
government:

“Looking at the national contest, as a result 
of  seat re-distribution based upon population, 
the number of  contested seats will increase from 
the current 308 seats to 338.

“At dissolution, according to Wikipedia, 
the Conservatives currently held 159 seats, the 
NDP 95, the Liberals 36, Independents 8, Bloc 
Quebecois 2, Green 2, Strength in Democracy 2, 
with 4 vacant.

“I predict that it will be a Liberal minority 
government with the Tories within a few seats, in 
the closest election since 1972 when the Liberals 
won 109 seats and the Progressive Conservatives 
won 107 seats.

“The Liberals will win 131 seats as 
compared to 124 for the Tories and 66 for the 
NDP, while the Bloc Quebecois will win 16 
seats and the Green one seat.

“And lastly, the Jays will defeat the Kansas 
City Royals in five games to win the American 
League Championship and then go on to defeat 
the Chicago Cubs in six games to win the World 
Series!”

I know that readers will be looking 
forward to my prediction prior to the 
next federal election. As they say, even a 
blind squirrel finds a few nuts!

Stephen can be contacted at 
stephengsomerville@yahoo.com

The Aurora Museum  
& Archives  

is celebrating…

The Autumn Harvest  
& Thanksgiving!

This postcard was sent to Aurora resident Rose Fricker 
in October 1910 by her Aunt Elora. It reads:

“Hello, Rosie,

“How are you? Hope you’re well you know so as 
you could enjoy your Sunday dinner and [illegible] 
Thanksgiving also I hope you don’t get sick eating the 
goose and too much plum pudding, Ha Ha Ha. I remain 
as yours, Aunt Elora.”

Happy Thanksgiving, Aurora

A Makeshift  
Thanksgiving

Should trick-or-treating  
go on this Hallowe’en?
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1100 Gorham St., Unit #20 Newmarket

Visit Our Showroom

SATISFACTION
GUARANTEED

CANADIAN 
MADE

The bitterness of poor 
quality is remembered 
long after the sweetness 
of a low price has 
faded from memoryServicing the 

GTA for 30 
Years

MagicCabinetCM
www.cabinetmagic.ca

Quartz Counters | Vanity Cabinets | Tile Flooring  & Backsplash 
Hardwood, Vinyl & Cork Flooring | Sinks, Faucets and Range Hoods 
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15% OFF
CABINET REFACING 

10% OFF
NEW KITCHENS

BUY CANADIAN

Call or email us today info@cabinetmagic.caCall 905-954-0967      416-479-0415      705-797-4853 Follow us:

BY BROCK WEIR
EDITOR 
LOCAL JOURNALISM 
INITIATIVE REPORTER

Christine Elliott 
MPP - Newmarket-Aurora

 905-853-9889    1-800-211-1881   

 Christine.Elliottco@pc.ola.org

 www.christineelliottmpp.ca

The safest way to celebrate is with those in your household.
If you attend a small gathering, remember to keep 2 metre distance, 
wear a face covering indoors, and wash hands thoroughly and often.

Happy Thanksgiving

Remote
Computer Training 
and Tech Support
for Seniors
Learn basic computer skills with a
personal tutor.
Laptops, iPads, smartphones and
other devices.
Professional, courteous and patient

Call 647-262-5658 or email
info@seniorstechservices.ca

www.seniorstechservices.ca

Investments coming for remote learning in  
COVID-19 hotspots, including York Region
Long-term care outbreaks 
continue spread

As new cases of  COVID-19 continue 
to surge across Ontario, particularly in 
Toronto, Ottawa, Peel and York Region, 
the Province of  Ontario is ramping up 
funding for remote learning opportunities 
for students.

Premier Doug Ford and Education 
Minister Stephen Lecce announced a $35 
million investment to hire more staff  and 
provide further infrastructure to “targeted 
communities” on Monday.

The money is allocated from the 
Province’s previously-announced $1.3 
billion plan to safely re-open classrooms. 
Monday’s funding will go towards 
providing increased distancing between 
students through the hiring of  additional 
teachers, early childhood educators 
and educational assistance, while also 
providing remote learning supports 
through the hiring of  more teachers and 
other educators as well as provide devices 
to families who have opted away from an 

in-class experience. 
“Our priority as we enter the flu 

season is to ensure our schools take every 
preventative measure possible to ensure 
students and staff  remain safe,” said Mr. 
Lecce. “We are delivering this additional 
funding – targeting those communities 
with higher rates of  transmission – 
to ensure we prevent the spread and 
maximize the safety of  Ontario families.”

York Region’s inclusion as a targeted 
community came as two Aurora 
schools were added to the list of  
educational facilities under surveillance 
for COVID-19: ESC Renaissance at 
Bloomington and Bathurst and Cardinal 
Carter Catholic High School just east 
near Yonge Street.

Schools under surveillance are those 
“with a laboratory-confirmed COVID-19 
case among staff, students or visitors, 
where there is currently no evidence 
of  transmission within the school,” 
according to York Region Public Health.

Aurora, as of  Tuesday, has 2 active 
outbreak situations.

At the continuing outbreak at Sunrise 
Aurora on Golf  Links Drive there were 
5 residential cases of  the virus confirmed 

at the seniors’ residence with a total of  8 
confirmed cases amongst the caregiver 
population.

A third outbreak has also been 
declared at Chartwell Aurora (formerly 
Resthaven). By October 6, there was 1 
confirmed case of  the virus among the 
staff  population. No cases were reported 
amongst residents. The residence has seen 
two previous outbreaks of  COVID-19 
which were subsequently deemed closed 
by the Region. 

A previously reported outbreak at a 
licensed child care centre is now classified 
as resolved.

“The number of  our outbreaks, 
both in the workplace environment as 
well as in long-term care homes and 
other community care settings has been 
increasing,” said Dr. Karim Kurji, York 
Region’s Chief  Medical Officer of  
Health, in his weekly COVID-19 update. 
“The numbers of  cases on a daily basis 
remains at a relatively high level and the 
proportion that we cannot attribute to 
other causes seems to be growing, so it 
is extremely important that we redouble 
our efforts to get this outbreak controlled 
again.

“We did it once and we can do it 
again.”

As Thanksgiving approaches this 
weekend, Dr. Kurji urged residents to limit 
celebrations to their own household, but 
if  other members of  the family are invited 
to take part in family activities beyond the 
immediate household, he urged people to 
restrict their gatherings to no more than 
10 individuals and maintain physical 
distancing wherever possible and to wear 
masks otherwise.

“The flu season is approaching us 
and very shortly the flu vaccine will be 
available through physicians’ offices as 
well as pharmacists,” said Dr. Kurji. 
“Please remember we encourage 
everyone over the age of  six months to get 
the flu shot. By getting the flu shot, we will 
be reducing the numbers of  flu-associated 

hospitalization, and so keeping healthcare 
capacity available for COVID-related 
cases.  In addition, we will be reducing 
the burden on the testing system as it is 
often difficult to distinguished between flu 
and COVID-19. Also, in the first wave, 
we found that many flu-related outbreaks 
were precursors to COVID-19 outbreaks. 

“Now, we need to double our efforts 
with respect to getting this outbreak 
under control. The rules are the same: 
physical distancing by two metres or 
more, wearing masks where physical 
distancing is impossible or where it is 
required under the law, and washing your 
hands frequently, not going out if  you 
are sick, getting the flu shot, and going 
for testing if  you have symptoms or have 
been in contact with a case of  COVID.”

ASSESSMENT CENTRES
Following recent directives from the 

Province, Southlake Regional Health 
Centre has moved to offer COVID tests 
by scheduled appointment only.

Patients can now make an appointment 
to visit Southlake’s COVID-100 
Assessment Centre by registering at 
southlake.ca. The website outlines specific 
criteria for those who can be tested, which 
is a list updated following updates from 
the Ministry of  Health on September 24.

AURORA STATS
As of  Tuesday, October 6, there were 

22 active cases of  COVID-19 within the 
Aurora community.

To date, Aurora has seen a total of  
193 cases of  the virus, 156 of  which are 
now marked as recovered. 15 cases have 
ultimately proved fatal.

15 of  the active cases are attributed 
to local transmission or close contact, 5 
to institutional outbreak, 1 related to a 
workplace cluster, and 1 to travel.

York Region, as of  October 6, now has 
456 active cases of  COVID-19. Since the 
start of  the pandemic, the Region has 
seen a total of  4,493 cases of  the virus, 
with 257 fatalities. 3,880 cases are now 
marked as resolved.
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Continued on page 17

ppe  superstore

NOW OPEN 7 DAYS A WEEK

LARRY’S... WE’VE GOT YOU COVERED!

18170 Yonge St., Unit A3, Newmarket in the Greenlane Centre

Door Crasher
Specials!

1L Sanitizer with Pump
(Health Canada listed) ~ $8
50 Triple Layer
Facemasks ~ $16

Wholesale pricing is now 
available to the public!

Find Savings Every Day
at:

LarryCarry.com
+ We Deliver!

BY BROCK WEIR
EDITOR 
LOCAL JOURNALISM 
INITIATIVE REPORTER

1324 Wellington St. W., King City  
905-727-2392

No Power, No Problem

WOOD • GAS • FIREPLACES • STOVES

Victorian castings feature chrome 
detailing or simplistic black fi nishes, 
both acting as the perfect backdrop 
as fl ames radiate steady, even heat 

for many years to come.

WELCOME TO "THE NEW" AURORA HYUNDAI
NEW THINKING, NEW POSSIBILITIES

Ultimate model shown ♦

www.hyundaiofaurora.ca

905-841-8190 • 1-888-280-0768 
305 Wellington St. East, Aurora
SERVICE & PARTS • OPEN 6 DAYS A WEEK
7:30AM-6PM • SAT. 8AM-NOON
EXTENDED SERVICE HOURS
WEDNESDAY • 7:30AM-8PM

905-841-8190 • 1-888-280-0768 
305 Wellington St. East, Aurora Wellington St.
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†Finance offers available O.A.C. from Hyundai Financial Services based on new in-stock 2020 Elantra Preferred Auto IVT models with an annual finance rate of 0%. Cost of borrowing is $0. Selling price is $22,449. Weekly payments are $62 for 84 months. $0 down 
payment required. Trade-in value may be applied to down payment amount. Finance offers include Delivery and Destination charge of $1,725, levies and all applicable charges (excluding HST). Finance offers exclude registration, insurance, PPSA, licence fees and 
dealer admin. fees of up to $499. Fees may vary by dealer. ◊Leasing offers available O.A.C. from Hyundai Financial Services based on a new 2020 Elantra Essential manual/2021 Tucson 2.0L Essential FWD with an annual lease rate of 0%/2.49%. Total lease obligation is 
$9,322/$15,270. Weekly lease payment of $60/$65 for a 36/48-month walk-away lease. Down payment of $0/$1,695 and first monthly payment required. Trade-in value may be applied to down payment amount. Lease offer includes Delivery and Destination charges 
of $1,725/$1,825, levies and all applicable charges (excluding HST). Lease offer excludes registration, insurance, PPSA, licence fees and dealer admin. fees of up to $499. Fees may vary by dealer. $0 security deposit on all models. 16,000 km allowance per year 
applies. Additional charge of $0.12/km. ΩPrice adjustments are calculated against the vehicle’s starting price. Price adjustments of up to $4,000 available on cash purchase only of all new in-stock 2020 Santa Fe models. Amount available on the 2020 Santa Fe 
2.0T Preferred AWD with Sun and Leather package. Price adjustments applied before taxes. Offer cannot be combined or used in conjunction with any other available offers. Offer is non-transferable and cannot be assigned. No vehicle trade-in required. ♦Price of 
model shown: 2020 Elantra Ultimate Intense Blue/2020 Santa Fe Ultimate Turbo AWD Flame Red/ 2021 Tucson Ultimate AWD Aqua Blue is $29,657/$47,507/$40,257. Price includes Delivery and Destination charges of $1,725/$1,925/$1,825, levies and all applicable 
charges (excluding HST). Prices exclude registration, insurance, PPSA, licence fees and dealer admin. fees of up to $499. Fees may vary by dealer. †◊Ω♦Offers available for a limited time and subject to change or cancellation without notice. Vehicle colour is subject 
to availability. Delivery and Destination charge includes freight, P.D.I. and a full tank of gas. Dealer may sell for less. Inventory is limited, dealer order may be required. Offer cannot be combined or used in conjunction with any other available offers. Offer is non-
transferable and cannot be assigned. No vehicle trade-in required. Visit www.hyundaicanada.com or see dealer for complete details. ††Hyundai’s Comprehensive Limited Warranty coverage covers most vehicle components against defects in workmanship under 
normal use and maintenance conditions. ±Certain restrictions apply. Customers must present their proof of military relationship and I.D. at time of purchase to receive special price discount off their purchase. Program subject to change or cancellation without 
notice. Visit www.hyundaicanada.com/military or see dealer for complete details. ‡Apple CarPlay™ may not be available on all devices and may not be available in all countries or regions. Visit www.apple.com for further details and any applicable limitations. 
Apple and Apple CarPlay are trademarks of Apple Inc.. ∇Android Auto™ may not be available on all devices and may not be available in all countries or regions. Visit www.android.com for further details and any applicable limitations. Android and Android Auto 
are trademarks of Google Inc.. ™/®The Hyundai name, logos, product names, feature names, images and slogans are trademarks owned or licensed by Hyundai Auto Canada Corp. All other trademarks and trade names are the property of their respective owners. 

hyundaicanada.com
Additional information:

•  Dealers may charge additional fees for administration of up to $499. 
Charges may vary by dealer.

•  Active and veteran military personnel receive up to $750 in price adjustments±. 
Visit hyundaicanada.com/military

100,000 km
Emission Warranty

100,000 km
Powertrain Warranty 

100,000 km
Comprehensive Limited Warranty†† 

Unlimited km
Roadside Assistance Program†† 

MEET “KONA” OUR CUSTOMER
 CARE AMBASSADOR

Example selling price on the Preferred Auto IVT: $22,449

Preferred Auto IVT features include:

•  7.0" touch-screen display with Apple CarPlay™‡ 

and Android Auto™∇

•  Blind-Spot Collision Warning with 
Rear Cross-Traffic Collision Warning

•  Heated front seats and steering wheel

2020 ELANTRA

months† on all modelsfinancing

0% for 84

Ultimate model shown ♦Ultimate model shown ♦

2020 SANTA FE

Standard key features include:

•  7.0" touch-screen display with Apple CarPlay™‡  

and Android Auto™∇

•   Rear Occupant Alert
•   Heated front seats and steering wheel

in price adjustmentsΩ

Amount available on the 2020 Santa Fe 2.0T 
Preferred AWD with Sun and Leather package

$ 4,000
Get up to

Standard key features include:

•   7.0" touch-screen display with Apple CarPlay™‡

and Android Auto™∇

•  Lane Departure Warning with Lane Keeping Assist
•  Heated front seats 

2021 TUCSON

for 48 months 
with $1,695 down◊

Lease the 2.0L Essential FWD for: 

weekly

$ 65 at 2.49%

ON 2020 
KONA’S 

TO MAKE 
ROOM FOR 
THE 2021’S!

FINAL CLEAROUT

Virtual Southlake Run surpasses $150,000 goal – and there’s 
still time to show your support

The 2020 Nature’s Emporium Run 
for Southlake may have taken a different 
form this year, but the virtual SL5K run 
has been a resounding success for the 
local hospital.

Thanks to more than 800 participants, 
the Southlake Foundation handily 
surpassed their $150,000 fundraising goal, 
and with dollars still rolling in through 
October 15, they were well on the road to 
a further $10,000 in much-needed funds.

“We had 850 participants, which 
is about half  the number that we had 
originally anticipated for an in-person 
event, yet we surpassed the fundraising 
goal and I believe it is because those who 
participated were committed to doing 
more of  the peer-to-peer fundraising and 
they achieved that,” says Sheila Tilotta, 
Interim President & CEO of  the Southlake 
Regional Health Centre Foundation. “We 
have seen our community come together 
over COVID and support Southlake and 
I think reaching the goal is that continued 

support for the community for our 
hospital, knowing that we’re still in this 
and we’re in this together.”

Joining the community in rallying for 
Southlake were teams of  frontline workers 
and other hospital support staff. 23 
hospital department teams participated in 
this year’s SL5K out of  a total team roster 
of  91.

“They know firsthand what the hospital 
needs are,” says Ms. Tilotta. “They have 
seen the need for more fundraising, 
especially with COVID and some of  the 
demands that were placed as a result of  it, 
and some of  the urgent equipment. Many 
of  them live in the community; they don’t 
just work here. That’s the consistent 
message I heard from staff  throughout 
COVID was we ‘really appreciate what 
the community is doing for us, but what 
can we also be doing?’ I think part of  our 
success is…they were participating in the 
run and also paying it back to Southlake.

“What that says to me is that people 
really rallied around the need. For 
example, our top individual fundraiser 
was the same person last year and they 

raised more than double of  last year’s 
total. There were definitely people focused 
on the run and I can only speculate 

it was because we’re home, we’re not 
commuting, and we’re all community-

Participants in the SL5K got moving in a variety of ways as the Southlake Run went virtual. 

                              Contributed photo         
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is great 
Canadian beer!  

HOCKLEYBEER.CA
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905-727-3210
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www.bobsplumbing.ca

Plumbing Service

EXCLUSIVE BEHR ULTRA™ Interior Matte 
Stain-Blocking Paint & Primer In One 
• 3.79L (1000658402)

$4997

EXCLUSIVE GLIDDEN® PREMIUM Interior 
Flat Paint + Primer • 3.79L (1000737146)

$3097
EXCLUSIVE BEHR PREMIUM PLUS® Interior Flat 
Paint & Primer In One • 3.79L (1000402548)

$3897
EXCLUSIVE BEHR MARQUEE® Interior Matte Paint 
& Primer In One • 3.79L (1000788045)

$5997

WE’LL MATCH  
ANYTHING YOU  

BRING US
Colour Match   
Guarantee▼

Zero VOC 
paint and 
primer in one

Paint & primer in 
one for the best 
coverage with 
fewer coats

1-coat coverage in 
over 1,000 colours

Scrubbable & 
washable to 
stand up to 

everyday 
messes

CANADA’S BEST PAINT

▼Customer samples must be solid in colour and larger than 3cm. If you are not satisfied with your interior or exterior liquid paint 
The Home Depot Canada store, return the unused portion in the original container within 90 days of purchase so that we can perform a 

our correction. We reserve the right to limit the guarantee in our discreti on. Offer may be modified or cancelled without notice at any time. col
Colour Match from a 

GREAT QUALITY. GREAT PRICES. EVERY DAY.

NO INTEREST IF PAID IN FULL WITHIN:
12 months* on any purchase of $299 to $1,998.99 (including taxes), or 

18 months* on any purchase of $1,999 to $4,998.99 (including taxes), or
24 months* on any purchase of $4,999 or more (including taxes)

on any single-receipt, in-store or online purchase when you use your Home Depot® Consumer Credit Card. 
Valid to Wednesday, October 28, 2020. Payments required. No annual fees. *Important terms and conditions apply. 

MORE PRODUCTS
AVAILABLE ONLINE
at homedepot.ca

NOBODY BEATS OUR PRICES.
If you find a lower price, we’ll beat it by 10%. Online-only retailers  

subject to price match only. Terms and conditions apply. See page 8 for details.*** 

GUARANTEED.

15360 BAYVIEW AVENUE 
AURORA, ONTARIO 
905-726-4500

closed session reports on the purchase 
of  15157, 15165, and 15171 Yonge 
Street placed on the Town’s website for 
all to see.

“I think it is definitely important, 
especially with these types of  dollars, 
we let the public know the details 
of  the purchase and the reports that 
were before us that helped make our 
decision,” said Councillor Gallo, 
speaking to his motion on September 
29.

Councillor Gallo has been an open 
critic of  the land purchase since it was 
announced this past summer and made 
it clear from the outset that he would 
push for the information presented in 
Closed Session be made public.

While he conceded there would 
need to be some redactions made to 
the report due to provisions set out in 
the Municipal Act, he said it would be 
worth the effort.

“I think this is a good thing and 
we’ll be transparent and let the public 
know the details around a $7.5 million 
purchase,” he said.

Councillor Gallo found support for 
his motion from Councillor Wendy 
Gaertner who said as the deal is closed, 
now is the right time to make the 
information public.

“I don’t want the public to say we’re 
holding the information back for some 
reason,” she said. “It is completely 
appropriate to do this now.”

But Council colleagues and Municipal 
staff  had a different viewpoint.

“While I agree with the intent of  
the motion to provide transparency 
to the residents, I am concerned with 
the timing of  doing [this] now,” said 
Councillor Michael Thompson. “We 
are actively trying to market the property 
and work with developers on the future 
development of  that corner. I think 
that in releasing all that information 
now there is a potential of  putting 
the Town at a disadvantage. While I 
believe that transparency is important, 
you have to balance transparency with 
confidentiality and protecting the best 
interests of  the Town.

“I am happy to release all the 
information at the appropriate time. 
I don’t feel it is now while we’re still 
actively trying to market the property.”

Patricia DeSario, Solicitor for the 
Town of  Aurora, echoed this viewpoint 
that “this might not be the right time to 
release this information.”

“There may be items in the reports 
that could potentially prejudice the 
Town and any strategies or negotiations 
it is looking for in the future,” she said. 
“If  it is something that Council does 
want to do… then certain parts of  the 
report would have to be redacted.”

Agreeing that releasing the report 
now would be a “disadvantage” to the 
Town were Councillors Harold Kim 
and Sandra Humfryes. Councillor 
Humfryes, for instance, said she was 
initially supportive of  Councillor 
Gallo’s motion and “there is nothing 
to hide” but hearing that releasing the 
information could put the Town at a 
“disadvantage” made her pause.

“I would hate damaging that 
opportunity [for the overall plan],” she 
said.

Mayor Tom Mrakas added he didn’t 
see the urgency in releasing the reports 
at this particular moment in time.

“Do we need to provide transparency? 
Absolutely,” he said. “We heard from 
our Solicitor that we still have a lot to 
do on this property. We do so many 
things where we designate properties 
historic, we bought this property and 
why do we do these things? We do them 
to put ourselves in a better position 
for the Town, for our residents, for us 
to be able to do something better for 
the Town. We put ourselves in a better 
dealing position [and] we lose that if  we 
just put it out. 

“It is not the right time. Will we put 

it out? Will the public know every single 
detail? Absolutely. If  it wasn’t being 
stopped by confidentiality, I would tell 
everybody exactly. I have no problem. I 
am all for transparency, but at this time 
I am not for us losing our upper hand 
when dealing and moving forward with 
the redevelopment of  this property 
and ultimately the revitalization of  our 
Downtown Core. If  we want to hurt the 
revitalization of  our Downtown Core, 
then let’s go ahead and do that. I am 
not for that. [We are here] to make sure 
the Town’s best interests are upheld.”

But Councillor Gallo was firm in his 
frustration with the process. 

“I just get a sense that clearly I am 
out of  the loop because I am not aware 
of  negotiation, any of  that. We spent 
$7.5+ million of  the Town’s money and 
they know zero about the details around 
that. If  I am cherry picking, maybe, 
but I have no problem whatsoever in 
releasing anything that was in closed 
session that can be released. I have 
no problem with any of  that. This 
particular one, because it is $7.5 million 
+, and I believe the residents of  the 
Town of  Aurora, it is their money, they 
need to know the details around this 
now.

“I have read the report, there is 
nothing in there that could cause harm 
to the corporation. A sentence or two, 
let’s remove them if  that is the case. 
The purchase price is public, there is 
no hiding that. The details around the 
two reports should be public and I don’t 
understand the rationale behind this. I 
think I do, but… hopefully the public 
will see that as well.”

Council looking for partners to redevelop Yonge  
and Mosley corner for Library Square

I think it is definitely 
important, especially with 
these types of dollars, we  
let the public know the 
details of the purchase  

and the reports that were 
before us that helped  
make our decision
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Join us at our OPEN HOUSE
Wednesday, October 18   |   6:30 p.m. to 8:00 p.m.

FAMILIES OF STUDENTS IN GRADES 5-7 

Please join us for a special session on our Middle School 
program, beginning at 7:30 p.m.

 Independent Co-educational Day and Boarding School  
since 1842  |  JK to University Preparatory

16945 Bayview Avenue, Newmarket, ON, Canada 
Visit us at www.pickeringcollege.on.ca

Contact us at admission@pickeringcollege.on.ca

or 905.895.1700 ext.259  

or toll-free at 1.877.895.1700 ext.259

Pickering College’s Global Leadership Program strikes the ideal balance between challenging 

students to develop critical thinking and real-world life skills that can be applied to their 

university career and beyond. As a result of their studies, students develop valuable skills, 

including:

•	 advanced academic ability

•	 time management and self-reliance

•	 strong research and writing

•	 critical thinking abilities

•	 leadership and mentorship

•	 dialogue, communication and presentation

•	 design, invent and problem solve

All Pickering College students – from JK to Grade 12 – benefit from an immersed 

program that prepares and inspires students to make a difference in the world as ethical, 

compassionate and values-based decision-makers. 

In today’s increasingly complex world, these values are at the core of our vision to develop 

leaders with the skills and the desire to make their world a better place.

Learning For Life. Creating The Future.

EMPOWERING 
FUTURE GLOBAL LEADERS
Now accepting applications for September 2018Apply now for September 2021

www.pickeringcollege.on.ca/auroran

Saturday, October 24
10:00 a.m.

Join us at our VIRTUAL OPEN HOUSE

Register now: www.pickeringcollege.on.ca/auroran
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Classifieds • At Your Service

SECTION B 
www.fl oorsdirectnorth.cawww.fl oorsdirectnorth.ca

NEWMARKET SHOWROOM
105 Harry Walker Pkwy N.
Unit 1, Newmarket, ON L3Y 7B3

Inquiries@fl oorsDirectnorth.ca

Your friendly local fl ooring experts

T: 905-235-4400  |  F: 905-235-4411

Now Open Online 
Flooring Store. 

Now Open Online 
Flooring Store. 

Visit us at  Visit us at  

INCOME TAX • ACCOUNTING 
BOOKKEEPING • PAYROLL

15199 Yonge St., Aurora, ON L4G 1L8   (905) 727-9177 
238 Main St., S., Newmarket, ON L3Y 3Z5  (905) 895-0692

28 Barrie St., Box 84, Bradford, ON L3Z 2A7  (905) 775-0361

10    DISCOUNT
| Not in conjunction with any other discount.

Expires 30 days from October 8, 2020
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%

Caring for 
Our Community
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York9 FC forward secures loan deal in Scotland

By Robert Belardi 

Scottish Championship side Dundee 
F.C. has secured York9 FC striker Nicholas 
Hamilton on loan. 

The 24-year-old forward didn’t have the 
chance to compete in the Island Games 
this summer due to a difficulty with his 
work permit. But now, the Jamaican-born 
forward who can also play as a winger, will 
have the opportunity to join a Scottish side 
coming off  a third-place finish last year in 
the country’s second division. 

Hamilton is Dundee’s second signing 
in the past three weeks. The club recently 
brought on 34-year-old Dundee native and 

former Blackpool, Liverpool, Stoke City 
and Reading midfielder Charlie Adam to 
the squad. 

The loan move expires at the end of  
June 2021 when Hamilton is expected to 
return to Canada and to York9 FC. 

Managing Consultant Angus McNab 
confirmed his father is a season ticket 
holder and he will keep close tabs on 
Hamilton. He also confirmed in the 
announcement McNab will be seeking 
other loan opportunities to his players.

And this week he did just that. 
Days after York9 FC secured a multi-

year extension with Michael Petrasso, the 
club announced via Instagram, Petrasso 

has been loaned off  to Barnet Football 
Club. 

The 25-year-old winger had a tough spell 
at the Island Games, persevering through 
injuries that kept him off the pitch. 

Nevertheless, the former Queens Park 
Rangers, Oldham Athletic, Coventry 
City, Leyton Orient and Montreal Impact 
returns to England once again. 

In a wonderful few weeks of soccer 
news, notable matches took place.

In the English Premier League, 
Tottenham Hotspur defeated Manchester 
United 6-1 and Aston Villa shocked last 
year’s champions Liverpool with a 7-2 
victory at Villa Park, moving into second 
place in the league behind Everton. 

Over in Italy, Lazio and Inter Milan tied 
1-1. Napoli did not make it to Turin for 
their Serie A showdown against Juventus. 
Multiple-players in the Neapolitan side 
tested positive for COVID-19. 

In Spain, Barcelona failed to secure 
a victory over Sevilla drawing 1-1 while 
Real Madrid defeated Levante on the 
road 2-0. 

In France, Marseille and Lyon drew 
1-1 as well in their derby. 

Keep an eye for this weekend as Everton 
take on Liverpool this Saturday as well as 
Arsenal go up against Manchester City. 

In Italy, the “Derby Della Madoninna” 
is set to take place on Saturday as well as 
Inter Milan take on A.C. Milan. 

New gymnasium at SARC to be 
reconsidered at Budget

The construction of  a new gymnasium 
at the Stronach Aurora Recreation 
Complex (SARC) will be considered by 
Council once again during discussions 
over the Town’s 2021 Budget.

Local lawmakers approved a motion 
from Councillor Michael Thompson 
last week which puts the potential 
construction of  a new multipurpose 
gym at the Wellington Street East leisure 
facility back on the table after discussions 
in previous years saw the idea relegated to 
the backburner.

Councillor Thompson’s motion called 
not only for the potential expansion to be 
added to the 2021 Budget discussion, but 
also for a multi-gym option be presented 
as well.

“Through [previous discussions] it 
was mentioned that at one time when 
the SARC was being designed there was 
discussion around having a gymnasium,” 

said Councillor Thompson last week. “It 
was originally planned and then a decision 
was made not to include it. There were 
even drawings available that showed where 
the gymnasium would have been, had it 
gone forward. 

“Council did make a recommendation 
to refer it to Budget, have this conversation, 
and, as we know, as it unfolded, the 
conversations got larger and larger with 
respect to [the potential acquisition of] 
Bloomington lands [and] we also threw 
Hallmark lands within that, as well as the 
expansion of  SARC….and the creation of  
an aquatics facility at the SARC. 

“While I still want Council to focus 
on [whether or not to proceed with the 
aquatics centre], I want to put this back 
on the table for discussion at Budget time. 
In the event that Council doesn’t decide to 
move forward with the aquatics facility…I 
still believe strongly there is a need to add a 
gymnasium to the SARC to complete that 
facility.”

Continued on page 12

Michael Petrasso
Photo courtesy of York9 FC



THE AURORAN, Thursday, October 8, 2020Page  12

Students have several opportunities 
for learning but online learning is 
one of  the fastest growing ways for 
high school students to earn credits.  
ASK Online Canada is an Ontario 
accredited, private high school 
(Grades 9-12) that offers students 
opportunities to study online 
credit courses toward the Ontario 
Secondary School Diploma (OSSD).  

 The benefits of  online studying 
are plentiful; students can start at 
any time and learn at their own pace, 
they can study when their schedules 
permit, they can take as much time 
or as little time as needed to complete 
their credits and they can study from 
anywhere.  Students  strengthen their 
responsibility and time management 

skills while working toward course 
completion. Upon completion, 
students enjoy a great sense of  
achievement and success.  Students 
can study full time or supplement 
their courses by studying part-time.  
Final reports are sent to the student’s 
home school upon completion 
and will be added to the student’s 
transcript. Caring, experienced 
teachers are always available to help! 

 With over 65 interactive, engaging 
credit courses to choose from, 
students can sharpen their skills and 
get ahead.   

 If  you have any questions at all, please 
just ASK! info@askonlinecanada.ca / 
416-735-5547 

ASK Online Canada 
Engages High School 
Students for Success

Advertorial

Hometown hockey hero Barclay Goodrow
among 2020 Stanley Cup champs

By Robert Belardi 

The San Jose Sharks went to Tampa 
Bay for a date with the Lightning last 
December. Sharks forward Barclay 
Goodrow was out with his parents walking 
after dinner and professed his admiration 
of  Tampa Bay’s arena and location.

He loved how the hockey arena is right 
off  the water and how warm the weather 
is. 

“He said, ‘you know if  I was ever traded, 
I can come here,’” Goodrow’s mother, 
Janice, recalled.  

Little did Barclay know he planted an 
unintentional seed. It was, of  course, only 
a hypothetical.

In February, Janice and her husband 
John spent the weekend in New York for 
the Sharks’ road trip. They always do that. 
Barclay departed with the team to head to 
Philadelphia while his parents grabbed a 
flight back home. 

While driving back home to Aurora, 
Janice and John received a phone call 
from their son. He had been traded to the 
Tampa Bay Lightning. 

“We were shocked because...nobody 
really had any indication that he was going 
to be traded. It was literally 20 minutes 
before the deadline.” 

Tampa Bay General Manager Julien 
BriseBois sought Barclay. He dealt Anthony 
Greco and a first-round pick for Barclay 
Goodrow and a third-rounder. He needed 
a big centre and after Barclay scored the 
game-winner in the first round of  the 

playoffs against the Vegas Golden Knights 
last season, Sharks general manager Doug 
Wilson was persuaded to offload his centre 
to Florida.

Little did Goodrow know the seed he 
had inadvertently planted was about to 
blossom into reality.

Goodrow was the second significant 
move in eight days before the deadline. On 
February 16, the Lightning acquired New 
Jersey Devils forward Blake Coleman. 

Following an arduous move from 
California to Florida, from one lifestyle 
to another, both Janice and John wanted 
to check in on Barclay and his girlfriend 
Madison. 

It was March 12 and no more than 30 
minutes upon arrival in Tampa Bay, Janice 
and John saw the NHL had decided to 
shut down. Goodrow’s parents flew home 
early and that was the last time they would 
see their son for six months. 

What seemed to be a lost season was 
swiftly recovered by the NHL. The bubble 
was introduced. The playoffs were back. 
Finally, there was hockey, but at a cost. 
Players sacrificed their time with family as 
a move away meant they wouldn’t be able 
to see their loved ones. 

From their home in Aurora, the 
Goodrow family watched as the Country 
Day School alum helped his team secure 
second spot in the round-robin. 

Their first-round matchup was a 
familiar foe; the Columbus Blue Jackets. 
The Lightning opened up the series with a 
victory in Game One that saw both teams 
go head-to-head for five overtimes. 

After fighting off  last-season’s demons, 
the Lightning went through the Boston 
Bruins. Then they went through the New 
York Islanders. For years, pundits criticized 
the Lightning’s inability to win the Cup 
with the squad they’ve had and singled out 
Jon Cooper for not finding success. 

Well, they had the chance in a Cinderella 
story that emerged out of  the western 
conference.

The Lightning had a date with the 
Dallas Stars. 

Originally, the NHLPA permitted 
spouses and girlfriends into the bubble, but 
with many of  them in the United States 
and those who worked would have to book 
off  more than a month of  time due to 
quarantine protocols, a maximum of  four 
family members were allowed to fly over to 
Edmonton. 

“We quarantined for two weeks. We 
quarantined from the fourth of  September 
to the 19th, when we went out. Because it 
was a moving target date, we didn’t know 
when we were going,” Janice explained. 

She and her husband had to be ready. 
The NHLPA sent a charter flight to pick 
up parents in other areas and it was only 
parents on the flight to Edmonton. 

On the plane, Janice and John got to 
know a man named Craig Campbell. He 
said to the couple “you want to see me at 
the end,” Janice said. 

He is one of  the Cup Keepers who 
carries the illustrious Stanley Cup trophy 
to the winning team. 

Janice and John had to quarantine upon 
arrival. Four negative COVID-19 tests 
were the ticket to roam within the bubble 
that cordoned off  hotels and the Rogers 
Place from the rest of  Edmonton. 

They watched the first two games of  the 
finals on television. 

Then, it was finally time to see their son, 
whose joyous reaction said it all.

The family got together with an NHL 
camera crew to take part in a life-in-the-
bubble series the league was recording 
before Game Three.

At night, the long-awaited moment 
came to watch a game live for the first time 
months, in a box high up in the arena with 
food and beverages available. 

The Lightning led the series 3-2 
heading into Game Six. Five years ago, in 
2015, against the Chicago Blackhawks, the 
Lightning lost the Stanley Cup finals 2-0 
in Game Six handing the Blackhawks their 
third championship in five years. 

Here, the Lightning reversed history. 
They defeated the Stars in Game Six, 2-0. 
The franchise brought home their second 
Stanley Cup. 

Time to see Craig Campbell again, and 
time for the Goodrows to celebrate with 
their son Barclay, who becomes the second 
Aurora native in as many years to win it 
all (Robert Thomas last year with the St. 
Louis Blues). 

“On the ice, after they won the cup 
(because we were allowed to go on the 
ice with them), and then into the dressing 
room, that was an experience. Coop said 
to us, ‘we got this Cup because of  those 
trades we made,’” Janice said. 

“He said, ‘I gave Barclay his job and he 

did it.’ He was so thrilled and so excited.” 
The last time the Lightning were 

crowned champions was back in 2004, 
when the team defeated the Calgary 
Flames in seven games for their first ever 
Stanley Cup victory. 

Traditionally, players could bring the 
cup back to their hometowns. However, 
this year, Janice Goodrow says that isn’t 
going to happen. They hope that will 
change in 2021.

But for this year, Aurora and potentially 
Country Day School, won’t be able to 
enjoy the presence of  the 89.54-centimetre 
trophy. 

Until then, for the Goodrow family, it’s 
a moment they’ll never forget in one of  the 
most unique competitions the NHL has 
ever seen. 

Janice and John say they were thankful 
for the chance to go to the bubble to see 
their son and watch his Stanley Cup 
triumph with the Tampa Bay Lightning 
unfold. 

The family commended the 
determination from the NHL to plan a 
bubble to ensure the season is finished and 
a champion is crowned. She admired the 
valiant efforts from all players and their 
families. 

Christ Lutheran Church Lea Seymour

The AuroranKathy Van Nostrand & Partners CGALenard Lind

St. Andrews Presbyterian Church

TONY
Van Bynen

Member of Parliament Newmarket-Aurora

Sponsored by:

Considering a new gym once again 
would provide more opportunities for 
sports tourism, including tournaments, the 
Councillor contended.

“The aquatics facility does not include 
the construction of  a gym, so Council may 
decide if  the future of  the SARC is to do 
both [but] I just want to put this back on 
the table for conversation so, at the end of  
the day, this is one thing we want to make 
a decision on: whether to move forward or 
not. For me, it is a holdover from the last 
term that needs to be resolved one way or 
another.”

While Council approved the motion 
to bring discussion forward, they largely 
held their opinions on whether this was a 
worthy project close to their chests.

“I am fine with moving the discussion 
to budget,” said Councillor Harold Kim. 
“It is all the motion is requesting, so I am 
happy to oblige.”

Councillor Wendy Gaertner expressed 
a similar viewpoint, adding that although 
she was fine with bringing it forward for 
discussion, there were some logistical issues 
to consider.

“I was in the Council Chamber when 
the decision was made to not do the 
gymnasium,” she said, referring to earlier 
talks leading up to the eventual construction 
of  the SARC. “That gymnasium was 
actually going to be a youth centre and 
there would be little parking involved. 
When this came to us recently, we had 
an idea of  how we could get some more 
parking [but] that wasn’t successful.

“I don’t know how we could add onto 
this facility without having extra parking, 
so it could go to Budget. I am fine with 
that, but parking is the big issue.”

From page 11

Gym to be reconsidered 
at Budget
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DAMIR VRANCIC
LAW OFFICE

BUSINESS LAW, 
REAL ESTATE, 

WILLS & ESTATES

905-841-6411
Providing valued and trusted 

legal advice since 1983

Andrew’s College has taken great pride 
in our leadership role as we have turned 
‘boys into men’ and strengthened our 
communities at every level,” said Mr. 
McHenry in a statement. “We recognize 
our responsibility to evolve and lead in a 
manner that will meet the requirements 
of  the world for the next 120 years, 
and providing the same educational 
opportunities for girls is an important 
part of  that responsibility. A school of  
this calibre will be uniquely positioned to 
contribute significantly to the field of  girls’ 
education and the development of  strong, 
influential and empowered female leaders 
in our community and around the world.”

Added Mayor Tom Mrakas: “St. 
Andrew’s College is a world-class facility 
that has brought international attention to 
the Town of  Aurora. People know that their 
children can flourish both academically 
and personally here. I am thrilled at the 
possibility of  welcoming an all-girls school 
to our thriving and vibrant community.”

Once complete, St. Anne’s will offer 

classes for girls in Grades 5 through 9 in 
its first year, adding a grade each year until 
they have reached Grade 12.

St. Andrew’s College is one of  the 
rare independent schools in the Greater 
Toronto Area to offer single-sex education 
for boys. While many independent schools 
shifted to co-educational programs in the 
1970s and 1980s, SAC followed a different 
route. Maintaining single-sex education 
was a conscious decision, but one that has 
been re-thought in the ensuing decades.

“19 years ago, when I started at St. 
Andrew’s, and I am now in my twelfth 
year as Head, I was always keen on finding 
a school nearby that would be a separate 
girls’ school,” said Mr. McHenry. “That 
is a really difficult thing to do because of  
the expense of  the land and all the capital 
expenses, but it was added to our Strategic 
Plan in 2011. 

“That caught the eye of  many of  
our constituent groups, but it just didn’t 
materialize. I always maintained a very 
strong relationship with a family who had a 
son here in the late 2000s, we continued to 
talk, and that is where we ended up. It has 

taken a great leap forward, and we finally 
got it done!”

The concept might be done, but there 
are still a few more hurdles to clear before 
St. Anne’s School can open its doors. In 
addition to being re-zoned from its present 
residential use, the expansive mansion will 
need to be brought up to code for use as a 
school.

“We have a master plan for the campus, 
but right from the get-go, the house is 
large enough to accommodate about 380 
girls,” says Mr. McHenry. “Our master 
plan is quite robust, but it will depend on 
fundraising to add facilities. We are working 
on that and have already begun. Hopefully, 
we will be quick, but we’re good with what 
we have and we can operate a very fine 
school with what is there right now.”

Until the finer details are ironed out, 
Mr. McHenry, along with St. Anne’s 
newly-appointed Head of  School Sabrina 
D’Angelo, will work diligently with the 
Town, the Region, and Shining Hill to make 
their plan a reality. There are also plans 
within the community to build awareness 
for all of  what St. Anne’s will have to 

offer, including financial aid programs 
for students to make their independent 
education as affordable as possible.

Most independent schools are steeped in 
a storied heritage, and St. Andrew’s College 
is no exception. As he looks towards St. 
Anne’s School as the next chapter in 
SAC’s history, Mr. McHenry says the only 
word to describe the feeling of  being able 
to help steer the establishment of  a new 
independent school from the ground-up is 
“exciting.”

“I am thrilled it is finally here,” he says. 
“For me, personally, it has been a passion 
of  mine since I set foot on this campus. 
There have been so many ups and downs, 
particularly in the last two years. We have 
been trying to get the deal done, and it has 
been a roller-coaster. Now that it is done 
and we’re ready to go, it is exciting. We feel 
very good about our plan.”

For more on St. Anne’s School and what it 
has to offer, visit stannesschool.ca.

St. Anne’s will welcome up to 380 girls to new school

St. Anne’s School will be housed in this Jacobean-style manor house near the northwest corner of St. John’s Sideroad, part of the Shining Hill 
development.                                               Auroran photo by Brock Weir
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and self-reflection during my songs, 
especially my most recent ones, because 
I have had all this time at home to think 
about who I am, what I want to do and 
how I can be better. I think that theme 
is very present in my more recent music.

“I just want the audiences to feel 
seen. I think the things I write about are 
pretty universal experiences. If  they can 
related to any of  the lyrics and enjoy 
the music, that is all I could ever want.”

Louisa will be joined on stage by 
Treeline.

The two artists have shared a bill 
together on many local open-mic nights 
in York Region and Treeline too is eager 
to get back in front of  a live audience.

“In April, we were supposed to 
go into the studio to start recording 
our second EP and that is right at the 
launchpad of  the present situation, 
which put everything on hold,” says 
Treeline’s Gregory Swain. “I really like 
what Aurora does with music – and 
anything I can do to support Aurora.”

For more information on the second 
installment of  the 2020 Trailblazer 
Music Festival, including how to 
register for a limited number of  
socially-distanced spaces, visit aurora.
ca/culturedays and select “October 16” 
from the drop-down menu. The website 
also provides a full list of  local Culture 
Days activities through October 25.

BY BROCK WEIR
EDITOR 
LOCAL JOURNALISM 
INITIATIVE REPORTER

Aurora’sAurora’s

DIRECTORY

DIRECTORY

At Your ServiceOPEN FOR BUSINESS

   Who does what in our community

CLEANERS

CREMATION

ELECTRICAL 

NOT EVERYONE 
needs your services all the time, but if you want to 

be there when they do... advertise in Aurora’s 

At Your Service Directory      

Call 905-727-3300   Ext. 102 to book your ad

LANDSCAPE /GARDENING

PAINTING/CONTRACTING

PROPANE

RENOVATION

WATER

(905) 841-6243
www.mollymaid.ca

Why take a chance...
go with who you know!

Complete cremation service for $2,205.

10% OFF
 goods and services 
if you bring in this ad

DANIEL’S ELECTRICAL INSTALLATION
Electrical Lights • Chandeliers

Ceiling Fans • Tracklights • Repairs
Cable Light • Clean Chandeliers, Etc.

Cell: 416-456-5336  |  dagwtw5@gmail.com

Established 2001

Pruning • Removals 
Consulting • Bracing • EAB

SUNSET BEECH

 
CARE

647-989-3509
irbryant@gmail.com

TREE

25 yrs. experience
905-841-8949

FREE
ESTIMATES

416-520-6252

 • Interior & Exterior Painting
   FREE ESTIMATES

   FREE ESTIMATES

PROPANE AND APPLIANCE SALES

866-952-0146

• RESIDENTIAL
• COMMERCIAL
• INDUSTRIAL

INSTALLATIONS   
SERVICE  • DELIVERY

CARLINg PROPANE INC.
Toll Free 1-866-952-0146   www.carlingpropane.ca

SKYLIGHTS

• FREE WATER TEST

15483 Yonge St. Aurora

        FINANCING 
        AVAILABLE

Call Today

905-751-0845905-751-0845

Reduces

WE FIX SKYLIGHTS!

www.brightskylights.ca
Call Joe at any time  416-705-8635

BRIGHT
SKYLIGHTS

INC.

• Skylights replaced?
• No mess in your home
• Leak-proof - Guaranteed!
• Licensed & Insured
• 10 year Guarantee

Home Remodeling • Electrical Plumbing  
Kitchen & Bathrooms
Finished Basement  

All Flooring Tiles • Hardwood Laminate
..Drywall • Painting 

Deck & Fences 

A&A IDEAL 
RENOVATION

416-219-4530  
Alex 416-625-4441

No job to small! 

Fully licensed and insured 
One year warranty on all labour

Tel: 905-727-6401
www.nyhp.on.ca

8 Industrial Pkwy. S.
Aurora, Ontario

We sell 
all types of 

Filters 
Humidifiers 
Air Cleaners 

& Water Pumps

Trailblazer Music Festival returns for second evening October 16

If  you missed last Friday’s 
performances at the 2020 Trailblazer 
Music Festival, there is a second chance 
to see emerging local artists perform at 
the historic Aurora Armoury on Friday, 
October 16.

The Trailblazer Music Festival, a joint 
venture between the Aurora Museum 

& Archives and local musician Jared 
Stafford returned to the historic venue 
at Mosley and Larmont last Friday, just 
in time for Culture Days 2020, with 
performances from The Beresfords, 
Rob Watts, and local student musicians.

For the second of  two installments, 
scheduled entertainers include Ian 
Marc & Sara, Treeline and former 
Aurora Teen Idol Louisa Barbosa.

“It is exciting to get back on the 
stage again, especially doing something 
for the Town,” says Louisa, who says 
opportunities to perform live during 
the pandemic have been few and far 
between. “I love the community and I 
love when everybody comes together 
safely to support live music.

“I think during lockdown it really 
made me appreciate music a lot more 
because I couldn’t go out and play, so 
I realized just how special that is for 
me. Now, finally being able to slowly 
get back into doing live shows and 
feeding off  the energy of  an actual 
crowd means everything to me and I 
am super-grateful for it.”

When she takes the stage next Friday, 
Louisa says she has prepared a set 
primarily of  original music with a few 
covers thrown into the mix. 

“I have been writing a lot, so my 
catalogue has expanded considerably,” 
she says. “As a song-writer, I have to 
acknowledge the fact I am restricted to 
my own point of  view, so a lot of  my 
songs are about personal experiences.  
[Over the last few months of  the 
pandemic] I think there has been a 
recurring theme of  finding my identity 

HIGH TEA – It was a beautiful day out on Sunday, September 27, as the Aurora Historical Society 
hosted a Victorian Harvest Tea at Hillary House to mark Culture Days 2020. The Historical Society, and 
many other local cultural groups, have a full program of activities planned to mark the occasion, which 
runs through October 25. For more on in-person and virtual activities, visit aurora.ca/culturedays.  
              Auroran photo by Glenn Rodger
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FOR SALE

SERVICE

NOTICEGARAGE SALE

WANTED

HELP WANTED

(includes carpet, pad & install)

877.759.8179
carpetdeals.ca

Call Steve

I have 1000’s 
of yards of new 

100% nylon carpet.
Will install livingroom 
& hall for as little as 

$389.00

CARPET

Come join a dynamic, fast paced, growing entrepreneurial 
company looking for young, enthusiastic sales representatives. 
A rewarding, lucrative opportunity for the right candidate.

Think you can sell?

DUTIES AND RESPONSIBILITIES: 
•  Tour groups of students through houses and apartments to rent them out for 

the annual rental campaign.
•  Plan, Prepare and Execute Advertising and Marketing Material for the annual rental campaign. 
•  Complete all necessary paperwork involved in lease signing and payment 

collection for newly rented units.
•  Work with all current tenants in completing necessary paperwork for renewal units 

EXPECTATIONS:
• Have a positive attitude 
• Willing to work hard and enjoy rewards in a team environment
• Willing to take chances and learn from your peers

DESIRED SKILLS & EXPERIENCE:
•  Sales Driven
•  Work well in results based environment 
•  Goal Oriented 
•  Great Personal Skills
•   Some Sales Skills Preferred but would be

willing to train the right candidate
•   Marketing and/or Communication 

education would be a great fi t

COMPENSATION:
Base + Commission

Let’s Talk.
EMAIL RESUME FOR CONSIDERATION: 
employment@londonprop.com

S H E R W O O D 
M A I N T E N A N C E 
GROUP. Trusted 
Tree Maintenance and 
Removal. Free estimates. 
647-400-6998 or 647-
323-1913 Specializing in 
Aerial Pruning, Arborists 
reports, urban tree and 
stump removal and much 
more!

ASK
ONLINE CANADA
ONTARIO ONLINE HIGH SCHOOL

CREDITS AND PREPARATION
COURSES

www.askonlinecanada.ca
                  416-735-5547AS

K 
ON

LIN
E C

AN
AD

A HIGH SCHOOL CREDITS!Online 
Study from anywhere,

       anytime!

PUBLIC NOTICE 
Anyone with claims, prior 
to December 23, 2019 
against Richard J. Goodwin, 
of 77 Devins Drive Aurora,  
Ontario L4G 2Z5.please 
submit information to SVLaw, 
P.O. Box 1240, Guelph, 
Ontario N1H 6N6 Attention: 
N. Melchers. By the final 
date of October 9th, 2020.

U N W A N T E D 
GUNS??? Properly 
Licenced Buyer. Guns, 
Cabinets, Gunsmith 
Tools, Handguns. 705-
795-7516.

Thank You, Carriers! 
for delivering The Auroran through these challenging times.

WANTED: a stationary 
bicycle.  In good working 
condition. Call 905-751-
9817

4 SNOW TIRES no 
rims, Michelin used 2 
years  215/60R17/96T. 
Call 905-751-9817.

GARAGE SALE will 
be held on October 9th, 
10th, 11th and 12th. 10 
am - 6 pm by the Sisters 
of  Good Council at the 
Marylake Grounds by 
the barn. Rain or shine. 
Everything must go! 
Located at 13760 Keele 
St, north of  King Rd, 
15th Sideroad.

Each one of us is unique with our own story to tell. 
At Thompson Funeral Home we understand this 
and that’s why you can rely on us to capture a 
person’s essence with a service that’s both a fi tting 
refl ection and a memorable tribute. Take the emotional 
and fi nancial stress from your family, and guarantee 
todays costs with affordable monthly payment options. 

How doYou want 

            to beRemembered?

T NHOMPSO
Funeral Home

530 Industrial Parkway S., Aurora 
905-727-5421 

www.thompsonfh-aurora.comMayor
Tom Mrakas 

Getting  
Things Done

increasing the health of  people, our 
communities and nature.

We want our communities to be 
healthy, accessible and affordable 
for everyone.  We want government 
money to be spent efficiently in ways 
that benefit the health and wellbeing 
of  people first and not subsidizing 
profits for a few.  We want governments 
to cherish and protect nature, so that 
current and future generations can 
live in a healthy and beautiful world 

just as we did.  
These ideas are not new and many 

communities around the world are 
putting them into action.  We can too.  
COVID has exposed our obligation 
to take care of  each other and our 
natural world.  We can no longer 
continue to ignore the plight of  
people, communities and nature.

For more information: www.
justrecoverysimcoe.ca

Margaret Prophet
Executive Director

Simcoe County Greenbelt Coalition

LETTER  TO  THE  EDITOR

At Council last week, we had 
a few motions on the agenda put 
forward by members of  Council.

I wanted to focus on one of  them 
and that is the motion put forward 
by Councillor Thompson to move 
the Town towards audio recording 
of  closed session meetings.

This motion was first brought 
forward in 2009, during the 
2006-2010 term of  Council, and 
has since been re-tabled twice in 
subsequent terms.

Each time this motion has 
been defeated with Councillors 
raising concerns about being held 
accountable for what has been said 
behind closed doors.

But I am pleased to say that 
this Council voted – unanimously 
– in favour of  taking the next 
steps towards recording Closed 
Session meetings of  Council; 
opting for greater transparency 
and accountability of  Council 
deliberations.

We have seen in the past when 
an investigation of  an allegation 
regarding Council is launched that 
without a transcript/audio or even 
video recording of  the conversation, 
there is no true account of  what 
transpired. Folks can say whatever 
they want, make allegations and 
mischaracterizations of  discussions 
– secure in the knowledge there’s no 
record of  what actually occurred.

It’s why the Ontario Ombudsman 
has specifically recommended it as 

a means to ensure transparency of  
and accuracy of  records regarding 
closed session meetings. It’s an 
important mechanism to ensure 
that there is an accurate record 
of  what was – and was not – said, 
discussed and decided in a closed 
session meeting.

I have always said that what I 
say in a closed session meeting is 
exactly what I would say in open 
session. What you see is what you 
get. There should be no issues with 
moving to recording closed session 
meetings as it will help protect the 
municipality, the individual and the 
residents from unwarranted and 
frivolous allegations, and ensure 
greater transparency.

I am glad that Council passed 
this motion unanimously and thank 
Councillor Thompson for bringing 
this item back this term.

I am looking forward to knowing 
that the words of  Council are 
recorded and there can be no 
mistake as to what was said. That 
is true transparency.

That’s all for this week. As 
always, if  you would like to get 
into contact with me please feel 
free to do so anytime by phone 
905-727-3123 ext. 4746 or by 
email tmrakas@aurora.ca and if  
you would like to sign up for more 
newsletters and Council updates, 
please let me know and I will add 
you to the growing list of  Aurorans 
that are staying informed.

Farm fresh

STRAWBERRIES,
RASPBERRIES

AND VEGETABLES

PUMPKINS, CORN WALK
AND MORE!

THANKSGIVING WEEKEND
THU & FRI 12 - 6,

SAT, SUN & MON 10 - 6

GARAGE SALE
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One
Book

One
Aurora

One
Book

One
Aurora

Photography 
Contest

In her novel Scarborough Catherine Hernandez offers a glimpse into a community 

 

that finds dignity in unexpected places. COVID-19 has madeus look at community in new ways. 

The Challenge: Submissions must respect the physical distancing we are currently practicing to keep our community safe. 
 

 

 

 

 

AURORA
PUBLIC
LIBRARYAurora’s Community Newspaper

THE AURORAN

RULES, TERMS 
& CONDITIONS: 
There are two categories: 

Yough (Agees 14-17) 
and Adult (Ages 18+)

Photographs can be raw 
or digitally  enhanced, 
but must be high-res for print

Winning photographs
will be published in 
THE AURORAN

Winners will be announced 
at OBOA 
grand finale on 
November 14, 2020 

APL Employees/Board 
members/Judges and 
their immediate 
families are ineligible to win

1st Place
 in each category: 
$50 Gift Certificate 

2nd Place

in each category: 
$25 Gift Certificate

Send your entry to: brock@lpcmedia.ca  Contest Deadline: Friday October 30, 2020

SENIORS MEN’S 
HAIR CUTS

MEN’S HAIR CUTS
Oct. 1st to Oct. 14th

$20

$22

A&F Hair Elite |14800 Yonge St.  L4G 1N9 |Tel: 905-727-6212

FRANK PASQUALE DOMINIC

facing now.”
As the Southlake Foundation looks 

to wrap up SL5K donations by mid-
month, they are set to turn their attention 
towards a new fundraising campaign now 
underway with a special focus on building 
capacity for mental health needs.

Proceeds from the SL5K are deemed 
“flexible funds” which can be allocated to 
various hospital services and equipment 
purchases as they are needed, a concept 
which proved beneficial during the first 
wave of  COVID-19 and will be beneficial 
in this second wave. These flexible 
funds can also help their mental health 
campaign towards the finish line.

“Flexible funds are always our priority 
and that is because as COVID has taught 
us, the priority needs of  our hospital can 
change on a dime,” says Ms. Tilotta. 
“Flexible funding is always the most 
urgent need in the hospital so the most 
immediate needs can be met. If  somebody 
was wanting to restrict their funds, mental 
health and/or equipment will be the 
next broad categories. Our mental health 
campaign is a $7.5 million campaign 
kicking off  in October, that will very 
much rely on the community for support. 
Flexible funds can be used for equipment, 

SL5K funds will support COVID-19, 
Mental Health programs at Southlake

905.727.4258 
www.tholiver.com 

1924 - 95 Years Serving York Region - 2019   

they can be used for mental health, they 
can be used if  there are more COVID-
related equipment that is required during 
this second wave. Flexible funds will allow 
the hospital clinicians to utilize the funds 
fastest and to the highest priority.

“Thanksgiving kicks off  the Season 
of  Giving and this year health care is 
more important than ever. It is a message 
we have heard a number of  times. Our 
community has rallied behind Southlake 
and we are thankful for our community 
for what they have done and what they 
continue to do. I think we would all 
agree that this is not over. They have now 
declared that we’re in a second wave of  
COVID and we very much know that 
there will be more COVID needs, but 
more importantly there are a number 
of  mental health needs. COVID has 
had an impact on mental health and 
we’re already seeing that increased need 
there. We will be focused on meeting that 
need and hopefully our community who 
has already been very gracious will feel 
grateful and also want to support in that 
way.”

For more on the SL5K and how you 
can still contribute to the cause, visit 
runforsouthlake.ca or call 905-836-7333 
x5108.

Trick-or-Treating is in doubt. 
Vampires now have to maintain social 
distance. Witches are having to re-
think their morning broompools. 
Goblins are recalibrating whatever it 
is they usually do at this time of  year. 
But zombies? They’re all around York 
Region, if  you know where to look 
– and St. John Ambulance of  York 
Region is here to help.

If  you’re looking for a way to have 
some spooky, but family-friendly fun 
this Hallowe’en season, look no further 
than the York Region Zombie Hunt, 
hosted by St. John Ambulance.

On now through October 31, 
the York Region Zombie Hunt is a 
large-scale 31-activity scavenger hunt 
that allows families to get out into 
their towns and cities in a safe way, 
participate in some spooky activities, 
all the while helping build community 
spirit.

It is a fundraiser not only for St. John 
Ambulance (SJA), but is also a way to 
support local business.

“Our original plan was to do a 
Zombie Walk because we felt it tied in 
well with our youth programs, but now 
we can’t have a whole bunch of  people 
together!” says SJA York Region’s 

Jason Colterman. “We brainstormed 
and figured we could do this like a 
scavenger hunt with prizes and instead 
of  walking down Yonge Street dressed 
as zombies, we’re working with local 
businesses to help support them as 
well.”

The Zombie Hunt kicked off  
October 1 and since its launch 
participants have been able to enjoy 
several activities, most of  which will 
still be available for participants who 
join in mid-stream.

One of  their first events was a 
collaboration between organizers 
and an area-based makeup artist who 
provided tutorials on how to harness 
the power of  theatrical makeup to 
unleash the zombie within. Another 
activity, this time in partnership with 
Reptilia, was a photo-op with a live 
tarantula.

“There are a lot of  activities 
happening and we’re still working 
on getting it all together,” says Mr. 
Colterman. “You can sign up at any 
point and almost all of  the challenges 
can be done at any point as well. They 
are just going to be promoted on 
certain days. You can still capture the 
zombie makeup tutorial package, post 
the photos online, and you’ll be entered 
into a draw – and every challenge has 
a draw.

“This is a great event that not only 

Zombie Hunt is family fun benefiting St. John Ambulance
supports St. John’s but it creates an 
entertaining atmosphere for you and 
your family while also supporting the 
local community as well. All of  our 
sponsors are all local sponsors within 
York Region. So, we’re not going after 
supporting great big corporations 
and whatnot, it is really a grassroots 
community-building exercise. And it’s 
fun for the whole family; it doesn’t all 
have to be super-scary and it doesn’t all 
need to be pumpkin patches!”

Proceeds from the Zombie 
Hunt will benefit a variety of  local 
programs spearheaded by the St. John 
community, including youth leadership 
programs which gets teens out in their 
neighbourhoods for community-
building and self-improvement, their 
Medical First Responders programs, 
and their popular therapy dog 
initiatives.

“Our medical responders are not the 
paramedics [from the Region], they’re 
all volunteers and they volunteer their 
time to help the local community,” 
says Mr. Colterman. “Some of  them 
may be paramedics, nurses or doctors 
in their day-to-day work life, but they 
commit their time to giving back to 
the community as volunteers and help 
those who are in need, which is an 
incredible thing to do.”

To participate in the 2020 Zombie 
Run, registration is $10 per Zombie, 
$25 for a ghoulish family of  two adults 
and up to three children, or $150 for a 
team of  up to 10 individuals.

Registration and further information 
can be found at yrzombiehunt.com.

Everyone who registers will receive 
a Zombie Survival Kit this November. 
All prize draws will take place in the 
first week of  next month.
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MIDDLE SCHOOL
The Middle School program 

guides students to refine their 
learning skills and work habits 
to prepare them for success in 

the Upper School. Middle School 
students enjoy daily recess as 
well as a full complement of  
extracurricular, after-school 

programs including supervised 
homework room and tutorials.

UPPER SCHOOL
Learning at Villanova is exciting, 

engaging and enduring. Small class 
sizes, the Teacher-Advisor Program, 

the Guided Learning Centre and daily 
tutorials are just some of the ways 

that our caring faculty give students 
the individual attention they require 

to reach their full potential. Villanova’s 
educational program prepares 

students for university and for life by 
providing outstanding educational 

experiences and a breadth of 
extracurricular activities.

ATHLETICS
The VC athletics program is based 
on a philosophy of personal growth 

nurtured by skilled and caring 
coaches. Developing a spirit of 

teamwork, sportsmanship and fair 
play is essential at all levels. Our 
student athletes enjoy state of  

the art facilities including a new  
turf field, indoor running track and  
17, 000 sq. foot triple gymnasium.

ADVANCED 
PLACEMENT 
PROGRAM

Advanced Placement (AP) 
courses allow motivated 
students to study at a  

higher level and intensity  
in academic areas in which  

they have interests and 
strengths, preparing them  
for the most competitive 

academic programs at the  
top universities in Canada  

and worldwide.

ARTS
Our comprehensive arts program 
includes Instrumental and Vocal 

Music, Drama, Fine Arts and 
Media Arts and is integral to 

our commitment to develop the 
whole person. Students have the 
opportunity to imagine, create, 

perform and develop self-worth. 
Participation in the arts serves to 
broaden the lens through which 

our students see the world.

GRADES 4-12 CO-ED  •  KING CITY, ON

STEM PROGRAM
The Science, Technology, Engineering 
and Mathematics (STEM) Program at 
Villanova College is an exclusive, four-
year academic enrichment program.

Students will take an enriched math 
and science program in grades 9  
and 10 to prepare them for the 

Advanced Placement (AP)  
program in grades 11 and 12.

SOCIAL OUTREACH  
& LEADERSHIP

One of the most important aspects 
of the Villanova experience is the 

opportunity to transform compassion 
into action through service activities. 

VC students share their own talents and 
resources with those in need in ways 
which have included overseas mission 
trips, weekly sandwich patrols, Habitat 

for Humanity builds and countless  
other social outreach projects.

REGISTER FOR OUR UPCOMING VIRTUAL OPEN HOUSES 
OCTOBER 21 & 23  •  NOVEMBER 18 & 20

905-833-1909  •  admissions@villanovacollege.ca  •  www.villanovacollege.org

WE ARE VC
Villanova College is an 
independent Catholic 

Augustinian school 
committed to excellence 

and dedicated to the 
education of young 

people engaging  
them in their spiritual, 
intellectual, physical  

and social development.

* Photos taken pre-pandemic
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PROFESSIONAL RESIDENTIAL AND COMMERCIAL REAL ESTATE SERVICES

LET US KNOW WHAT YOU NEED!! CALL TODAY!!239 Main St., Schomberg

H.R. HORIZON REALTY LTD.,
BROKERAGE

Independently Owned & Operated

416-706-0419
HORIZONREALTY.CALtd., Brokerage

SCHOMBERG

JUST LISTED

$2,283,000 Completely Updated Quality Built Normerica Post & Beam Home On 
Beautifully Treed Private 2.5 Acres W/View Of Neighboring Pond. Features: Cstm.
Cabinetry, Spacious Leathered Granite Centre Island Kitchen W/Walkout To Covered 
Wrap Around Porch & Patio, Top Of The Line Stainless Appliances, 3 Fireplaces, Natural 
Pine Floors & Beamed Ceilings, 3 Bdrms. W/Vaulted Ceilings & Double Closets. Bright 
Custom 4Pce. Washroom W/Walk-In Rain Shower Overlooking Backyard!  

For Insider Tips Visit: 
HelenAvraamNeo.com  

� inking of Buying 
or Selling Your Home?

Call Direct: 416-587-3415
Email: HelenAvraamNeo@RoyalLePage.ca

Helen
(ELENA) AVRAAM-NEOPHYTOU, SRES

Sales Representative

Office:  416.751.6533
Mobile: 416.587.3415
HelenAvraamNeo@royallepage.ca
www.helenavraamneo.com

Each office independently 
owned and operated

(Elena) Avraam Neophytou,
Sales Representative, SRES

Helen
(ELENA) AVRAAM-NEOPHYTOU, SRES

Sales Representative

Office:  416.751.6533
Mobile: 416.587.3415
HelenAvraamNeo@royallepage.ca
www.helenavraamneo.com

Each office independently 
owned and operated

ROYAL LEPAGE CONNECT REALTY, BROKERAGE  

LIFETIME
ACHIEVEMENT

TITAN
AWARD

CHAIRMAN’S
AWARD

PLATINUM 
AWARD

HALL OF 
FAME

Realtron Realty Inc., 
Brokerage

Independently Owned and Operated

t:905.898.1211   c:416.520.3651
anitakotsovos@gmail.com
www.AnitaKotsovos.com

Over 30 years of award-winning 
real estate experience!

ANITA KOTSOVOS
R E A L  E S TAT E  S A L E S  R E P R E S E N TAT I V E

EXECUTIVE BEAUTY IN SHARON!

Unique Custom Home  on 1 acre w/5 car garage, 5000 sq ft luxurious fi nished 
living space! Fabulous fl oor plan, large principal rooms & 9 ft ceilings! 
Spectacular HUGE white gourmet kitchen w/island & granite counters & w/o 
to fabulous backyard oasis w/inground salt water pool & special pergola 
lounge area & cabana! Very spacious family rm w/custom fi replace, dining 
room w/ultra high ceiling & large bright windows t/out! Super fi nished bsmt!

$2,100,000

QUIET COURT & INGROUND POOL!

Fabulous Stonehaven executive 4 bedroom home almost 4000 sq. ft 
with fi nished in-law apartment w/separate entrance to garage & private 
backyard oasis backing onto park!!  Lovely reno’d modern kitchen w/island 
& fabulous master retreat w/large walk in closet & wonderful ensuite bath!  
Spacious fl oorplan, large family rm w/fi replace, main fl oor offi ce, beautiful 
neutral decor and so much more!!

$1,775,000

AURORA - JUST BUILT ON HUGE PIE SHAPED LOT!

Brand new spectacular Luxury 5 Bedroom residence the “Sycamore Model” 
over 3700 sq. ft. on a huge premium lot! Exclusive subdivision beside the 
Magna Golf Club & Adena Meadows! 10 ft. and 9 ft ceilings, hardwood both 
levels, high end appliances, stunning kitchen w/servery, island, custom 
backsplash, quartz counters & more!!  Opulent spa like master ensuite 
& 4 bathrooms on 2nd level!

$2,150,000

•  www.theauroran.com
•  www.kingsentinel.com

RESALE 
HOMES
C O L L E C T I O N S
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HI SCI-GAL, that is a great question! Every budget 
is diff erent, but for all levels there are always some 
aff ordable options for home improvements to ensure 
you maximize your Return on Investment (ROI). A 
warning with improvements: these are not fool proof 
as they are subjective. A classic example is installing a 
backyard pool, typically this is a lifestyle decision for 
the family and not the next buyer.  However; there are 
some areas that you can focus on that do improve both 
enjoyment and resale of your home.

A great place to start would be with a minor 
bathroom renovation. What is minor? Well, it can 
be as simple as changing the bathroom fi xtures, 
painting, upgrading the lighting, changing the vanity 
and in some really dated homes remove the carpeting! 
Minor projects are those that do not require a lot 
of work and can be done in a weekend.  Th is type 
of upgrade can oft en provide with over 100% ROI 

versus doing a major renovation. Major projects 
such as; removing walls, making the room larger, 
changing the location of shower, will yield about a 
93% ROI upon resale of your home.  Th e diff erence in 
return is due to increased costs in construction.

Two other big ROI improvements areas to consider 
are landscaping and outdoor entertainment spaces.  
Upgrading or improving the landscaping of your 
home typically will provide you with a 100% ROI.  
Adding or improving a deck or patio space will give 
you an average 90% ROI.  Th ese are popular options 
as they do not interfere with your indoor living space.

A word of caution, the ROI data is based on the 
“average” fi nishes I discussed. No matter what room 
or area you decide to spend your money on remember 
this golden rule: Do not spend more than necessary to 
get your investment back! It is a balance.

Sci-Gal, if you are concerned with ROI rather than 
your enjoyment factor and if you’re not working with a 

Realtor; who can help advise you – call Big Tuna! - you 
can always go online and review previous sales that are 
comparable to your home and in your neighbourhood. 
I always tell my clients to consider the next buyer when 
preparing a home for resale.  Unique and extravagant 
is not always best option!

 Julien Laurion AKA Big Tuna is a local 
Real Estate Sale Representative with 

Royal LePage Your Community Realty in Aurora. 
I am a real estate agent who has expertise in both 

Real Estate and Renovations and has been 
involved in this community for over 20 years. 

If you have a question for my monthly article or 
if you are considering buying, selling or leasing a 
home please feel free to call or email me directly 

at (416) 402-5530 or julien@bigtuna.ca or by 
alternatively visiting my website www.bigtuna.ca 

or Facebook page @bigtunarealty

By Julien Laurion 
The Big Tuna of Real Estate 

(NC) With technology advancing at such a rapid pace, 
cool gadgets are becoming the norm in many homes. 
These innovations are so much more than showpieces, 
and in many cases can provide time-saving solutions to 
real, everyday problems.  

Here are must-have tech innovations for key rooms 
in your home: 

• THE LAUNDRY ROOM: A recent survey shows that 
46 per cent of consumers state mould and odour as 
their top frustrations when it comes to front-load washing 
machines. If this is a concern for you, consider upgrading 
to GE Appliances’ new UltraFresh front load laundry pair, 
which can help prevent the growth of odour-causing 
bacteria without needing to wipe down the machine or 
leave the door open after each load. The washer features 
wider gaskets angled to allow water to fully drain after the 
wash cycle, and built-in vent systems that remove excess 
moisture. Antimicrobial material is also incorporated in the 
seal, gasket, dispenser and pump to further prevent the 
growth of unwanted – and potentially smelly – bacteria. 

• THE BEDROOM: Waking up is hard to do, espe-
cially with an annoying alarm clock beeping at a jarring 
volume. Inspired by nature’s sunrise, the Philips Wake-
Up Light uses a unique combination of light therapy 
and sound to help wake you up in a more natural way. 
The colour of the morning light changes gradually from 
soft dawn reds through warm orange to bright yellow.

• THE BATHROOM: It’s a well-known fact that everyone’s 
voice sounds better in the shower. Ready to take your skills 
to the next level? Kohler recently released a spa-worthy 
showerhead with a built-in wireless speaker that delivers 
up to seven hours of music, news and more by pairing with 
your device via Bluetooth. You can even connect it to other 
speakers, so your family members can listen to the same 
song when in different rooms in your home.

• THE HOME OFFICE: Over the last few months, 
many of us have been adjusting to work away from the 
comforts of a typical offi ce setting. If you’re looking to 
up your home offi ce game, check out the HP Tango X 
Smart Home Printer. This printer connects to all of your 
devices and works with your voice assistant. Because 
it uses a two-way cloud connection, you can print from 
anywhere without having to access your home Wifi . 
It comes in beautiful charcoal and indigo fi nishes. 

www.newscanada.com

A SMARTER HOME: 
Tech innovations for every room

Dear Big Tuna- My husband and I recently came into a bit of 
money, not a lot, but enough that we would like to make some 
home improvements. We are long time residents of Aurora 
and are also considering downsizing in a couple of years. 
What do you recommend?  
Sincerely, Sci-Gal
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Office 905-727-1941
Cell 647-609-2744
lwhicher@rogers.com

Leslie Whicher,J.D.

RARE AND BEAUTIFUL 2-ACRE OPTIONS IN KING!

Integrity in Real EstateOutstanding King Township family home in a golf course community  
is completely reno’d to the finest quality & taste! 4+1 bedrooms,  

6 baths, home office on over 2 acres! 
$2,880,000

Rare Kingscross Estates bungalow with high ceilings, on 2.3 acres  
with private backyard paradise! Complete with home office,  

your new work address could be here.
$2,788,000

NEW

Schomberg
Home hardware

Aurora
Home hardware

Do it yourself, Doesn’t Mean Do it Alone. Here’s How. 

Aurora and Schomberg Home Hardware Serving York Region and Surrounding Areas

Schomberg
Home hardware

17250 Hwy 27, Unit 1
(in the Beer & Liquor Store plaza)

905-939-HOME (4663)
Aurora
Home hardware

289 Wellington St. E.
Aurora
905-727-4751

As well as...
Housewares, Hand & Power Tools, Plumbing & Electrical 
Supplies, Vanities and Toilets, Paint & Painting Supplies, 
Automotive Supplies, Screen & Glass Repair. 
We also feature Giftware & Seasonal items, 
including Lawn & Garden Supplies.
We also sell lumber and provide next day delivery.

Your Community Hardware Store

JAVA, MIDNIGHT BLUE,
BERMUDA WHITE &
LONDON FOG
CLASSIC BRANDS ALSO HAS A 
WIDE SELECTION OF QUARTZ 
VANITY TOPS & MIRRORS.
24” to 72” sizes available

Come and see 
the difference

BUY NOW
AND SAVE

CLASSIC BRANDS VANITIES 
AVAILABLEBRAND

NEW
JAVA,

MIDNIGHT BLUE,
BERMUDA WHITE
& LONDON FOG

COLOURS

BRAND NEW COLOURS

We Offer Windows and Doors with Installation 
CLASSIC BRANDS HANDLES & KNOBS INCLUDED *Faucet extra

Pictured here 
New Bermuda White Colour 

(NC) Now that fall is here, it’s time to 
get your new home ready for winter 
before the inclement weather arrives. 
However, it’s important to know that if issues arise 
in those fi rst seven years that can be traced back to a 
lack of proper homeowner maintenance, they won’t 
be covered. To ensure that your warranty rights are 
protected, here are some fall maintenance reminders 
for your new home:

•  Check your windows and doors  inside and out 
for any cracks or separations around the frames. 
Apply caulking to any damaged areas. Th is will 
prevent water penetration or heat loss.

•  Look for damage or wear to the weather-stripping 
on your exterior doors and replace if necessary. 
Th is keeps warm air from seeping out of your home.

•  Inspect eavestroughs and downspouts. Remove 
any leaves and debris that can create messy, 
smelly blockages that could build up over winter. 
If you see cracks or seam separations in your 
eavestroughs, fi x them with caulking.

•  Shut off  your home’s exterior water supply and 
drain all exterior water lines and hoses. You 
should leave the taps open a bit – this will prevent 
any remaining water in the lines from freezing and 
damaging the water supply line.

•  Have a professional roofi ng company inspect the 
roof to ensure that shingles, fl ashing and chimney 
caps are all in place and properly sealed.

•  Clean and test all your exhaust fans, including 
dryer vents, stove vents and furnace vents. Clean 
or replace your furnace fi lter and consider having 
your furnace serviced to prepare it for winter.

•  Inspect your gas or wood-burning fi replace and 
chimney dampers, and have them serviced or 
cleaned if necessary.

•  Test all smoke alarms and carbon monoxide detectors 
to make sure they are in good working order.

Find a full list of home maintenance tips at tarion.com.
www.newscanada.com

Direct 289.221.1481 Office 905.727.3154 kellyburt@royallepage.ca

Proudly Living and Working in the Community

EXCLUSIVE IN KING CITY

SOLD

RESALE 
HOMES
C O L L E C T I O N S

fall home
 maintenance tips

EXCLUSIVE IN KING CITY

fall homefall home
RESALE HOMES COLLECTIONS
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905.836.1212 | info@KeyAdvantage.ca | www.KeyAdvantage.ca

Sales Representative

SUSIE STROM
Broker

CAROLINE BAILE

Sales Representative
LORRAINE MACDONALD

Sales Representative
SHREEMA TALSANIA

Sales Representative 
MARISSA WHITE

Sales Representative
LINDSAY STROM

Operarations Manager
KERRI FILLIER

Wonder What YOUR Home is Worth?
TOGETHER TO SERVE YOU BETTER

51 GLASS DR., AURORA
$1,259,000 

1 RAMSDEN CRES., EAST GWILLIMBURY 

51 STEEL DR., AURORA

149 KENNEDY ST. W., AURORA
$2,499,000 

155 THE QUEENSWAY NORTH, KESWICK 
$899,900

15 PATRICK DR., AURORA

5 LENSMITH DR., AURORA
$1,799,000

47 HAMMOND DR., AURORA 

B96 ALSOP BEACH RD., BEAVERTON

SOLD
SOLD

SOLD
SOLD

SOLD

I HAVE QUALIFIED BUYERS FOR PROPERTIES IN KING! 

Direct: 416-418-6683      Office: 905-727-1941
JulianneBoileau@hotmail.com

Time2Buy-Sell.com

SALES REPRESENTATIVE
Julianne Boileau

HALLMARK YORK GROUP REALTY LTD. 212 Hill Farm

SOLD

326 Major Mackenzie

SOLD

409 Timothy

SOLD

446 Lake Drive

SOLD

4072 2nd Line

UNDER CONTRACT

10 Centre Street, Woolwich

JUST LISTED

My buyers 
can’t wait 

to call  
this home

Barristers & Solicitors
Margaret Black    Professional Corporation

Experience and Integrity
You Can Trust

King City, Vaughan, and
New Tecumseth, Ontario

Tel: 905-833-9090
Fax: 905-833-9091

Email: info@blacklawof�ice.ca

Real Estate Transactions
Corporate ❖ Wills ❖ Estates

Probate ❖ Family ❖ Immigration

www.blacklawoffi ce.ca

(NC) Minimalism is getting maximum attention these 
days, since this style of design no longer needs  
to have hard edges or be uncomfortable. The new 
approach celebrates nature and serenity without  
sacrificing warmth and comfort. Sharon Grech,  
Benjamin Moore colour marketing expert, shares  
her three tips on how to create a warm and inviting 
minimalist space in your home.

BUILD ON YOUR BASE COLOURS: Like all good 
design, minimalism starts with the basics. The first 
step to beautiful design is selecting your colour  
palette of two to three colours that you will use 
throughout your space. Warm neutrals like creams, 
beiges and greys will help create a timeless and  
subtle starting point that lets your décor shine.  
“Neutral paint colours like Thunder AF-68, White  
Heron OC-57 and even a muted rosy hue like the 
Colour of the Year 2020 First Light 2102-70 are ideal 
choices for an inviting minimal space,” says Grech.

ADD NATURAL TEXTURES. The key to an inviting 
design is thoughtfully adding texture and layers. 
Natural materials and textures have a calming effect 
and add softness to minimal spaces. Complement 
your neutral base colours with woven rugs, wooden 
chairs, rattan furniture and plants to add depth and 
visual interest and create an inviting and serene 
look. Group accessories in neutral shades together 
– think antique whites, sun-bleached beiges and 
stormy greys to create a harmonious look that is 
easy on the eyes.

DO IT YOURSELF: Consistency of colours, textures 
and tones are essential when creating a warm and 
inviting minimal space. One way to achieve a con-
sistent look is to paint wooden furniture and cabinets 
to create a unified and complementary set of tones 
throughout your home. “Painting wooden furniture 
and cabinets is an approachable do-it-yourself  
project. There are two key elements to properly  
painting furniture: first, smooth out any uneven tex-
tures using sandpaper. Second, make sure you use a 
high-quality paint designed to minimize brushstrokes, 
like Advance interior paint from Benjamin Moore.”

www.newscanada.com

Minimal style with  
maximum comfort

SANTORINI: Create a calm and refreshing space  
with a palette of timeless Grecian blues, whites  
and greys. These serene Mediterranean shades  
have classic appeal that will never go out of style. 
Looking to refresh your kitchen? “Make your  
light-coloured countertops pop by painting your  
lower cabinetry a vibrant shade of blue, like Lazy Sun-
day 830,” says Grech.

BOSTON: If your style is a mix of classic and  
contemporary, take inspiration from the heritage  
hues and aesthetic of Boston. You can easily bring  
the feel of this east-coast city by adding warm toned 
plants and greens to your home. “Perennials such 
as coral bells and sedums are easy to care for and  
will add beautiful pops of warm colour to your  
front or backyard.”

CAPE TOWN: Bring the vibrant and bold colour palette 
of Cape Town to your home by adding accents of pink 
and orange. Bathrooms and powder rooms are ideal 
spaces to experiment with bolder colours – painting a 
wall or vanity in a bright shade will create an uplifting 
space that energizes and rejuvenates. “Since bathrooms 
can be the most susceptible to water and steam damage, 
be sure to use a product such as Benjamin Moore Aura 
Bath and Spa, which provides a luxurious matte finish 
designed for high-humidity environments.”

SANTE FE: Add warmth and comfort to your living 
room or home office with an earthy colour palette  
inspired by the desert landscapes of Sante Fe. Shades 
of gold, muted oranges and accents of turquoise  
create an eclectic and collected feel that complements 
styles ranging from classic to minimal.

www.newscanada.com

(NC) This summer, see the world from the comfort of home with globally  
inspired design. From the Greek Islands to the Santa Fe desert,  
Sharon Grech, Benjamin Moore colour marketing expert, shares her  
advice to bring the aesthetic of some of the world’s most exciting  
destinations into your home – no travel required.

RESALE 
HOMES
C O L L E C T I O N S

Designer tips to bring global style home

RESALE HOMES COLLECTIONS
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FEATURED PROPERTY

This Spectacular Custom Home Is Like No Other. Everything In This Fully Upgraded House Is Completely Finished From 
Top To Bottom. The Execution From Design, Construction And Finishings Are Impeccable!! Fantastic Layout And Great 
Energy Flow Through This Masterpiece Sitting On A Picturesque 12.07 Acres. Peace, Tranquility, Serenity Surrounds Your 
Private Setting Here. Entertain Family, Friends With Your Private Custom Cabana, Pool, Pond. Fully Finished Basement 
Complete With 3 Bedrooms, 3 Washrooms, Laundry Rm, Kitchen, Theatre Room! Also Your Own 4000 Sq Ft Separate 
Garage/Workshop!! Endless Opportunity Here. Make This Your Oasis!! It Awaits You!

Stephen Ongaro
Intercity Realty Salesperson

Dir: 416-990-0832

Thinking of buying,
selling, investment 

properties?
Call me at any time to
discuss your specifi c 

goal, and I will help you 
get there!

4065 LLOYDTOWN-AURORA RD. ~ $8,288,888

RESALE 
HOMES
C O L L E C T I O N S

Ask A Realtor®

We have viewed homes 
online and we’d like to 
downsize in a few months.  
What are a couple of tips 
that we could follow for this 
home that would make it 
more appealing to buyers?
Asyou look at the personal home space, 

depersonalizing is the next step because in 
the home in question many tend to display 

collections, family and personal photos, material goods 
gathered from experiences, travelling and some may 
hold onto furniture items and textiles that have been 
upgraded over time in hopes to use them again at a 
vacation property or keep for family members when 
they enter the real estate market.  Editing is the fi rst 
step to making a home feel larger and if assistance in 
this area is needed there are organizing specialists 
who can further assist with inspiring this next level of 
clearing to occur.

Painting out a home in light neutral paint colours 
will give a lighter airier feel to the walls, ceilings and 
trim work in the home and a more modern feel. In 
the case where there is darker fl ooring, the home will 
still have a feeling of coziness even with light walls. 
Th e neutral backdrop may help Buyers decide how they 
will then personalize the home once purchased with 
their own preferences.

Pot lights have a way of lift ing the height off  a ceiling 
and if adding more lighting by a licensed electrician 
is not a consideration, be sure to have ample lights 
for each room in good working order to lighten and 
brighten every corner for future buyers as they tour the 
home for sale.

Interior home maintenance extends to repairing 
drywall where there is damage, replace dated cabinet 
hardware and faucets throughout the home, maintain 
and service furnace and hot water tanks, inspect the 
caulking around showers, baths, sinks and windows.  
Reduce squeaky door hinges, ensure closet doors 
operate smoothly and remove carpet stains to give a 
better fi rst impression.   

A clean and fresh smelling home will always be 
appreciated by Buyers.  Pay particular attention to 
fl oors, carpets and windows in addition to furniture 
surfaces. More Buyers will appreciate natural 
essential oils diff used throughout the home and not 
smelling smoke, pet odours or chemical smells from 
commercial deodorizers.    

Once these initial steps have been taken a staging 
consultation may further be of benefi t to aid with 
furniture placement and decor ideas.

Th e exterior of the home matters, trim trees, weed 
gardens and add topsoil to fl ower beds or mulch to keep 
moisture in.  Eavestrough gutters should be cleaned of 
debris and downspouts should extend at ground level 
away from the home.  

A storage cube may be a great solution for clearing 
out multiple visual stops throughout the home that 
may detract from the Buyer being able to maneuver 
through the home physically and also to stop them 
imagining how the current homeowner lives in the 
home and instead envision themselves in the home 
when they can see with less distraction. Goods are 
loaded in the storage container and picked up from 
the home and stored until the cube is then re-delivered 
to a future address. 

Call a REALTOR® today to assist you to design a 
home Seller’s action plan custom to your home before 
placing the home for sale.

– Written by Connie Power
Connie Power is Manager,  Real Estate Sales Representative 
CNE® SRS® ABR® SRES® for RE/MAX Hallmark York Group 

Realty Ltd.,  Brokerage serving York region and beyond. 
Empowering you in real estate!

**Not intended to solicit those currently under a real estate contract

September’s Aurora housing market unoffi cial 
numbers are in and home sales outpaced 
September of 2019 in a big way. 

There were 123 Freehold homes of all descriptions 
sold across Aurora’s ten neighbourhoods, a fi fty percent 
increase in comparison to last year. The average pricing 
was 19 percent stronger at $1,253,685. If we remove 
the highest and lowest sales for the month to fi nd the 
median price across Aurora the numbers are 20 percent 
stronger at $1,075,000. There were 45 homes that sold 
between $1,000,000 to $1,999,999 last month which 
was a 66 percent improvement in purchases made 
in this price range. Ten homes sold for greater than 
$2,000,000 compared to 4 sales in this price range in 
2019. On average it took 21 days for homes to sell in 
September and Seller’s typically yielded 101 percent of 
the asking price. 

Examining the September condo market there was 
75 percent more action taken with the 35 condos of 
all descriptions that were sold compared to 2019. The 
average pricing for all types of condominium townhomes 
and apartments combined was virtually level year over 

year at $623,009. Typically condominium sales sold in 
30 days, twenty percent less time than the prior year.

The Greater Toronto Area which includes York region
 continues to attract many moving from the Toronto 
core for better value, greater square footage and more 
property and for lifestyle decisions that may have been 
shifting to the favour of the suburbs for a while.  

Call a Buyer Specialist  REALTOR® today, book a 
face to face appointment virtually or safely in person 
to put together a strategy to help you successfully buy 
your next home.

– Written by Connie Power 

Connie Power is the Manager, Real Estate Sales Representative 
CNE® SRS® ABR® SRES®,  for RE/MAX Hallmark York 
Group Realty Ltd.,  Brokerage serving York region and 

beyond in the Greater Toronto Area (GTA). 
Empowering you in Real Estate, Call Connie today to make an 

appointment to discuss your next move at (905) 726-0856.

*The statistics provided herein were obtained from the 
Toronto Regional Real Estate Board; Statistics and Counts for 

York Region, Aurora for September of 2019, 2020. 

***Not intended to solicit those currently under a real estate contract.

Real Estate Market Update – Aurora

Allured to 
Aurora Living

RESALE HOMES COLLECTIONS
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Call for a FREE Market Evaluation! 905-841-4787 
You Get The “Right Results” With Rocco.

Serving Aurora, Newmarket, East Gwillimbury, King, Stouffville, Richmond Hill & Surrounding Areas

905-841-4787 • www.roccoracioppo.com
List with one of Canada’s Top Producers, 

ranked # 72 in Canada out of approx. 21,000 RE/MAX Agents in 2017.

Rocco Racioppo
BROKER

Rocco Racioppo
REALTRON REALTY INC.
INDEPENDENTLY OWNED & OPERATED BROKERAGE
REALTRON REALTY INC.

Rocco RacioppoRocco Racioppo

LUXURIOUS HOME IN PRIME AURORA LOCATION $1,538,000
 Approx. 4,500 sq. ft of living space, new backing onto ravine with approx. $250,000 in upgrades & extras. 9 

ft ceilings on main fl oor with open concept plan, hardwood fl oors, oak staircase, 4 bedrooms, 3 full ensuites, 
bachelor apartment or nanny’s quarters with separate entrance from side as well as walk-out basement.

CUSTOM BUNGALOW ON 1.26 ACRE LOT $2,850,000
2 Storey Home on a 1.26 Acre Lot in Prestigious Preston Lake Community 

with access to Private Lake. Approx. 4,800 Sq. ft 2 storey home with 
2 storey dining room, large kitchen & family room. Call Rocco today!

EXCEPTIONAL PRIVATE TREED LOT IN SHARON HILLS! $1,778,000
3/4 Acre Lot. Approx. 4,500 Sq. ft of luxurious living space with 9 ft ceilings on main 

fl oor, open kitchen and family room including a fi nished walkout basement, oversized 
3 car garage, inground pool, hot tub, gazebo & pool cabana. Call Rocco Today!

ENTERTAINERS DELIGHT! $1,690,000
Open concept plan, 2-storey great room. Situated on private court backing 
onto conversation with private backyard oasis including in-ground pool 

& cabana under deck. Call Rocco today!

PRESTIGIOUS STONEHAVEN HOME! $1,598,000
With 9Ft ceilings on main fl oor with 2 storey living room open to above, 
open kitchen and family room, four spacious bedrooms, 2 Full Ensuites 

and Recent Improvements. Call Rocco Today!

CUSTOM HOME IN DEMAND AREA! $2,850,000
Situated on a private 1.01 acre south facing lot. 5,500 sq. ft open concept 

bungalow with 12 ft ceilings on main fl oor with open kitchen/ family room. 
9 ft ceilings in basement, walk up to backyard & 4 car garage! Call Rocco today!

94 ACRE HORSE FARM! $2,988,000
Approx. 94 Acre Equestrian Farm with farmhouse. Minutes from Newmarket And Hwy 

404. Complete With indoor riding arena, 5 fenced in paddocks and 2 Barns with 18 stalls, 
tack room, lounge area, sanding riding area and 2 insulated shops. Call Rocco Today!

LUXURIOUS 20 ACRE TREED ESTATE $12,950,000
Approx. 20 acres on a magnifi cent private tree estate with 4-acre pond. Two homes both with 

private pools. Bungaloft is approx. 11,000 sq. ft with large terrace overlooking pond. Second home 
is approx. 1,900 sq. ft bungalow. Property secured with gated entrance. Call Rocco today!

BEAUTIFUL SETTING! $1,438,000
Picturesque Private property Approx. 7.18-acre treed lot with large pond. 

Minutes to highway 404. Very peaceful setting. Call Rocco today!

PREMIUM LOT IN WOODLAND HILLS! $989,900
Very well-maintained detached house by original owner. Approx. 5,500 sq. ft 

premium lot large size kitchen with granite counter, 4 generous size bedrooms. 
Convenient location, close to go train/ Go bus/ shopping & Hwy 400 & 404!

IN-LAW APARTMENT 949,900
Approx.1/3 of an acre lot, 3,000 sq. ft of living space. Minutes to many amenities; 

Description: Highway 404, Southlake Hospital & Public Transit. Recent improvements, 
new roofs and garage doors. Call Rocco Today!

GREAT STARTER HOME! $659,900
Steps to Pickering College, Newmarket High, Bogart & Magna Centre. 
Open concept living & dining, eat-in kitchen, 3 spacious bedrooms, 

master bedroom with walk-in closet & 4Pc ensuite. Call Rocco today!

SOLD FOR $1,360,000
Call today for a free market evolution!

SOLD

SOLD FOR $1,640,000
Call today for a free market evolution!

SOLD

SOLD FOR $1,610,000
Call today for a free market evolution!

SOLD

SOLD FOR $1,620,000
Call today for a free market evolution!

SOLD

RESALE 
HOMES
C O L L E C T I O N S

905-715-6539
        

Not intended to solicit sellers or buyers under contract with another realtor.

JUST 
LISTED!

Fabulous 4 Bdrm Executive Home on Mature 50 ft Lot in Desirable ‘Hills of St. Andrews’ 
Neighbourhood! Features Gorgeous Reno’d Kitchen fl ooded w Natural Light, Upgraded Baths, 
Hrdwd Flrs & Crown Moldings! Spacious Bdrms w Lrg Closets, Dbl Door Encl Glass Porch & W/O 
to Lrg Deck. Exudes Pride of Ownership - 1st time on MLS! Great Access to GO Transit, Top-Rated 
Schools, Comm Ctr, Trails & Amenities!  $1,070,000    Visit: www.200orchardheights.ca

VIRTUAL OPEN HOUSE: THURSDAY OCT 8TH 11:00 AM -11:45 AM
FACEBOOK LIVE: @JENNIFERCLEMENTSATREMAX

UPGRADED TOP TO BOTTOM

MODERN FARMHOUSE SHOWSTOPPER

*base on GCI for Royal Lepage YCR 2018 GCI   **based on GCI for Royal LePage Canada 2018

14799 Yonge Street
Aurora, Ontario L4G 1N1

2017-2019

*As per gross closed commissions 2018 from Royal LePage Services Corp.

32 Award Winning Years
National Chairman’s Club
#1 Individual in Aurora*

Top 1% in Canada*

Direct: 416-618-1714  
www.monicastohr.com

Monica Stohr

Stunning fully customized 3200 sq ft home in South Aurora  
overlooking protected land offers lofty 10 ft clngs with 9ft on 2nd floor 
as well as in finished bsmt plus 23 ft clngs in living room. Stained 
Hrdwd flrs thru-out, plaster crown moulding & panel moulding wall 
treatments, lrg custom kitchen w/ Island & marble counters open to 
spacious family rm with floor to ceiling windows, huge bdrms all with 
ensuites, marble counters, walk in closets, 2nd flr laundry, chic hotel 
style master suite, fin bsmt with 2 bdrm Nanny/Teen’s suite with wet 
bar/kitchenette, triple tandem garage & more! $1,838,000

Enjoy your “Happily Ever After” in style with complete luxury in this 
one of a kind bungalow nestled on a picturesque half acre mature  
lot in Aurora! This rare offering exemplifies exceptional detail &  
craftmanship from 16’ vaulted ceilings with custom beams to a  
showpiece 25x20 ft kitchen that jumps off the pages of a magazine! 
10’ island, white oak plank Hrdwd flrs, 14’ bdrm vaulted clngs, 8’ solid 
doors, walk up finished open concept basement, triple heated garage 
with parking for 9 cars! Gorgeous entertainer’s patio, nightscape lites, 
irrigation syst & so much more!! $3,088,000

(NC) Now more than ever, it’s important 
for you to be aware of the fraudulent 
services that could put you and your 
family at risk – physically and fi nancially.
Last year, the Electrical Safety Authority received more 
than 350 anonymous tips of unlicensed contractors 
performing electrical work in Ontario. These fraudulent 
workers put homeowners and their families at risk of 
electrical shock, fi re, and even death.

To help keep you and your family safe, follow these tips:

HIRE A PROFESSIONAL
You wouldn’t think twice about hiring a lawyer, accountant 
or mechanic, and you would never trust an uncertifi ed 
doctor to perform a surgery – so why would you trust an 
unlicensed contractor to do electrical work in your home? 
In Ontario, only a Licensed Electrical Contractor can 
legally do electrical work for hire, and they will fi le the 

necessary notifi cation of work (permit) and provide a 
Certifi cate when work is complete.

DO YOUR HOMEWORK
When looking to hire a Licensed Electrical Contractor be sure 
to do your research. This includes asking for their ECRA/
ESA licence number and verifying it. This number should 
be on their work vehicle, business card, and any paper 
and estimates related to the job. Unlicensed contractors 
often can be identifi ed by the use of unbranded vehicles 
with no licence number visible or may falsely use the 
licence number of another contractor.

LOOK FOR RED FLAGS
You may know someone who can do the work cheaply, but 
consider the real cost if something goes wrong. If a contractor 
asks you to fi le a notifi cation of work in your name, offers a 
discount if you pay them in cash or won’t provide a receipt, 
they may not be licenced to perform electrical work.

Before starting electrical work in your home, fi nd or verify a 
Licensed Electrical Contractor in your area. Visit esasafe.com.

www.newscanada.com

Stay safe from electrical fraudsters

RESALE HOMES COLLECTIONS
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4 1 6. 9 6 0. 9 9 9 5 S OT H E B YS R E A LT Y.CA
Sotheby’s International Realty Canada Brokerage, Independently Owned and Operated. E.&O.E.: This information is from sources which we deem reliable, but must be veri-
fied by prospective Purchasers and may be subject to change or withdrawal. Not intended to solicit properties already under agreement. **Broker **Sales Representative

Khalen Meredith and Kim Nichols are proud to service the community at their new Sotheby’s International Realty Canada office. 

During these trying times, their commitment to clients remains timeless: you receive marketing, expertise and service of exemplary quality, 

regardless of your home’s neighbourhood or price range. Through exclusive marketing opportunities and an international sales network, 

your property is showcased to more qualified buyers – in King Township, across Canada and around the world.

Coming Soon to King Township

16460 11th Concession Road, King  |  Exclusive      $4,950,000 

Extraordinary Retreat

109 Country Club Drive, King  |  MLS N4916739      $2,399,000

King Valley Estates

32 Chelsea Lane, King  |  MLS N4904263      $2,499,000 

Kingscross in King Cit y

16 Eversley Hall Drive, King  |  MLS N4668325      $4,280,000 

Fairf ield Estate in King

15045 11th Concession, King  |  MLS N4668432      $4,775,000 

98 Acres in King

Visit us at:
12974 Keele St

King City, ON

416.960.9995

20 Country Club Drive, King  |  MLS N4810359      $2,999,000 

King Valley Estates

1159 18th Sdrd   |  MLS N4668646   Price $6,980,000 

Stag’s Leap in King

1405 The Grange Sdrd, Caledon  |  MLS W4932069   $5,280,000

McLaren Castle

64 Wells Street, Aurora  |  MLS  N4933427   $1,199,000 

Loft in Aurora

Exceptional architecture and design will always stand the test of time. New England clapboard siding, a cedar roof and copper eves and downspouts all come 
together to amplify classic taste. Outstanding hand-painted millwork and cabinetry throughout bring warmth and elegance to this country home. British light 
fixtures and french flooring impress. A navy lacquered dining room and library is both dramatic and inviting. White oak herringbone floors lead to pastoral 
views. Kitchen and breakfast room designed for gatherings opens to a conservatory surrounded by floor to ceiling glass. Master suite is boutique hotel-like with 
a private terrace and fireplace. Spa bath and 2 walk-in closets. Ambitious gym. Wine cellar. MLS N4772560 | $10,800,000

For Your Extraordinary Life

Khalen Meredith** Kim Nichols *

RESALE HOMES COLLECTIONS
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FALL VIRTUAL 
OPEN HOUSE 

DATES
OCTOBER 21 – GR. 9

OCTOBER 23 – GR. 7/8
NOVEMBER 18 – GR. 9

NOVEMBER 20 – GR. 4/5/6

GRADES 4-12 CO-ED  •  KING CITY, ON

Please 
Join Us!

• STEM & AP Programs

• University Preparatory

• Catholic Tradition of 
Academic Excellence

• Tuition Assistance

• Grade 7 and Grade 9 
Entrance Scholarships

Please register at  
www.villanovacollege.org 

or call 905-833-1909

* Photos taken pre-pandemic
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GRADES 4-12 CO-ED  •  KING CITY, ON

VC by the  
Numbers

Service hours completed annually 
by VC Upper School students

ENROLMENT 

Grades
4-12

 
ACRE  
CAMPUS  

16:1 
Average Student  

Teacher Ratio

U N I V E R S I T Y 
P L A C E M E N T

12,000

650  
UNIVERSITY ACCEPTANCE 

OFFERS FOR CLASS OF 2020

A
V

G
.


