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Sports Dome will rise again this month
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Martha’s Table 
founder fed the 

community
By Brock Weir

Helen Dawn is being remembered 
for her selfless giving, which resulted in 
thousands of  Aurorans over the last 14 
years finding food and fellowship when 
they needed it most.

Ms. Dawn, who founded Martha’s 
Table, a weekly meal program for 
community members in need, died 
August 19 at the age of  84.

Week in and year out, bar for a 

12967 Keele St., Unit 1, King City • maria@trendsrealtyinc.com

Maria Ongaro
Broker, Trends Realty Inc., Brokerage

How Real Estate
Gets Real

b 905-833-0111
c 289-221-4564

REALTY INC., Brokerage

OUT IN A BLAZE OF GLORY – Fire twirlers wowed the crowds at Town Park last  
Wednesday night for Just Heart, a Tribute to Heart, the final concert of the 2018 Concerts 
in the Park Summer Series. For more, please see Page 14.
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DEPUTY PREMIER – This month, Newmarket-Aurora MPP Christine Elliott will mark her second month as not just the Provincial  
representative for Aurora’s north riding, but also Ontario’s Deputy Premier and Minister of Health. In this week’s edition of The Auroran, she 
shares her views on her appointments, experiences, and her mission for the riding. For more, see Page 12.               Auroran photo by Brock Weir

By Brock Weir

After lying in ruins following a freak 
early May windstorm earlier this year, 
the Aurora Sports Dome is set to rise 
again.

Terry Redvers, owner of  the Aurora 
Sports Dome on Industrial Parkway 
North, tells The Auroran that the dome 
is ready, the groundwork is largely done, 
and they hope to have it up and running 
as early as next week.

“Our mandate is to get it up by 

October 1 because that is when the 
indoor soccer season really starts,” Mr. 
Redvers told The Auroran last week. “It 
should be ready to go up in about two 
weeks. It takes about a week to put the 
bubble up and we’re hoping to have it all 
ready in the third week of  September. It 
will be a brand new bubble with brand-
new LED lighting.”

In the months since the wind felled 
the bubble, less than an hour before 
soccer players were due to arrive for 
a game, Mr. Redvers says he and his 
team have had time to fully assess the 

situation.
“Some of  the domes, when they are 

wide and long like what our dome is, 
they need cables going over the top,” 
he says. “These [previous] cables were 
really malfunctioning. Four of  them 
really tore out of  the ground and they 
are supposed to withstand a lot more 
pressure than what was put on them. 
The wind was a factor, but the main 
factor was the cables coming out of  the 
ground and that allowed the bubble to 
roam freely and it split. The new bubble 
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These Boots Were Made For Rockin’
Magna Hoedown Showdown names its Top 10

By Anna Cianni

There’s no better way to end 
summer than with a community-wide 
festival full of  ribs, sweet treats, and 
of  course, country music. The Magna 
Hoedown Showdown semi-finals took 
place on Aug. 25 at this year’s annual 
Aurora Ribfest. 

As part of  the free entertainment 
in Machell Park, 20 semi-finalists of  
the Ontario-wide contest each got a 
chance to perform on stage in front of  
judges and an audience who braved the 
rain. They competed for a finalist spot 
in the top ten, and the opportunity to 
perform at this year’s Magna Hoedown 
on September 14.

By mid-afternoon, judges Steve 
Hinder, Tom Cross, and Joan Kelley 
Walker – along with the help of  emcee 
Beverley Mahood – narrowed down 
the selection to ten finalists. Their 
names are Katie Sacco, Dustin Bird, 
Vicki Biersteker, Patrick James Clark, 
Dayna Reid, Amir Brandon, Mary 
Paige St. Onge, Derek Reilly, Zoe 
Jayne, and Molly McNulty. 

“[Judging] that was exceptionally 
difficult,” said Walker. “It’s my third 
year judging and every year the bar 
raises.” She said this year they were 

really looking for people who were 
comfortable on stage and who belonged 
there. “We want someone who sounds 
unique and sounds like themselves,” 
said Walker. “I want to close my eyes 
and hear these songs on the radio!”

These finalists will compete again 
at this year’s Magna Hoedown on 
September 14, where the winner 
of  the Hoedown Showdown will be 
determined. The winner will receive a 
$2,500 cash prize, Yamaha guitar and 
amp package, $2,500 styling and gift 
card package from Upper Canada, two 
full days of  recording at Metalworks 
Studios, ‘The Ultimate Artist Package’ 
with professional management, 
coaching, styling, and songwriting by 
industry professionals, as well as the 
opportunity to perform again on the 
second night of  the hoedown.

Walker has seen how winning the 
Hoedown Showdown has changed 
the lives of  the last two winners. Mac 
Shepherd won in 2016 and John 
Anderson won in 2017. “[They both] 
have done incredibly well performing 
all over the place,” said Walker. “It’s 
a real leg up, especially now that the 
Hoedown Showdown has its own 
momentum. It’s really leaving its 
mark in the Canadian country music 
scene.”

Anderson, winner of  last year’s 
Hoedown Showdown, also performed 
at the Aurora Ribfest after the semi-
finals took place. Since winning the 
competition, his career has taken off  
and he is getting ready to release his 
first album. He said he’s gotten lots of  
mentorship, opportunities, and advice 
from the judges. “Everyone wanted 
to help me out in some way,” said 
Anderson.

Finalist Patrick James Clark from 
Mulmur is looking to be the 2018 
winner. He made it to the finals last 
year too. “This year I came with a 
little more grit. I truly believe winning 
[the Hoedown Showdown] would 
help take me to the next step of  my 
career.” He said he’s played at over 
100 shows since last year, but “the 
opportunities [that] the Hoedown 

presents are astronomical and 
something that any indie artist would 
have a very tough time securing on 
their own.”

Derek Reilly, another one of  the 
finalists, he said he’s very excited for 
the Hoedown. “I’m just speechless!” 
Reilly’s first time performing was 
around a campfire with friends and 
family.

Hinder called Reilly’s performance 
at the semi-finals “a great stage 
debut.”

After the show, Reilly said, “I’ve 
never been so engaged with a crowd 
before. It just felt amazing!” His 
family came out to support him and 
his mom, Kerri, said, “We are beyond 
excited for him! I just can’t wait to 
see what happens at the Hoedown. 
It’ll be the best experience yet!”

MEET YOUR TOP 10 – The Top 10 finalists for the 2018 Hoedown Showdown are pictured 
after making the cut at the semifinals held at Ribfest last month. They are Vicki Biersteker, 
Dustin Bird, Amir Brandon, Patrick James Clark, Zoe Jayne, Molly McNulty, Dayna Reid, Derek 
Reilly, Katie Sacco and Mary Paige St. Onge. The finalists will face off at the first night of the 
Magna Hoedown on Friday, September 14. While Saturday night with headliner Blue Rodeo 
is a sellout, tickets are still available for the Friday evening. For more, visit www.hoedown.ca.
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Advertorial

Do you experience numbness, 
weakness or tingling in a leg, foot, arm 
or hand? Do you have neck or back pain 
that has lasted more than one month or 
experience frequent headaches? You may 
be suffering from a condition known as 
spinal stenosis. 

 Spinal Stenosis is defi ned as narrowing 
of  the bone channel occupied by the 
spinal nerves or the spinal cord.

Some people are born with a congenital 
form, but most develop spinal stenosis as 
part of  the degenerative process. A few do 
not feel any effects of  the narrowing, but 
as part of  the aging process, most people 
will eventually notice radiating pain, 
weakness, and/or numbness secondary 
to the compression of  the nerves or spinal 
cord.

In lumbar stenosis, the spinal nerve roots 
in the lower back become compressed 
and this can produce symptoms of  
sciatica—tingling, weakness or numbness 
that radiates from the low back and into 
the buttocks and legs—especially with 
activity.

 You go to the drug store or to your 
doctor and get pills to help relieve your 
symptoms. But you fi nd the symptoms 
keep returning.   Alternatively, the doctor 
may refer you to a specialist who may tell 
you that surgery is needed or is an option 
for you.

However, many people are hesitant to 
have surgery given its invasive nature.  It is 
important to know that although surgery 
is sometimes necessary, it is considered a 
last resort in most cases. 

 Also, you may have heard that there 
are serious health risks associated with 
chronic use (or overuse) of  medications 
that include damage to the liver, kidneys 

and gut.
There is a new, natural, safe and highly 

effective approach that has helped many 
sufferers improve their lives dramatically: 
Laser therapy uses light to favor and 
accelerate the body’s natural healing 
processes. The innovative Multiwave 
Locked System (MLS) Laser produces a 
safe, effi cient and simultaneous effect on 
pain, infl ammation and nerve conduction, 
exceeding the limits of  traditional LLLT 
(Low power) and concerns of  HP (High 
power) laser therapy.

According to multiple studies MLS laser 
therapy appears to be uniquely capable of  
decreasing the infl ammation around the 
spinal cord and shows great promise in the 
battle against the devastating sequelae of  
this condition.

 What does this mean for you?
Many of  our patients have reported a 

90-95% relief  of  their symptoms, more 
mobility, increased sensation and vastly 
improved function!

It is the very latest in medical 
technology, with years of  clinical studies 
supporting its safety and effi cacy and 
we are very proud to offer our patients 
effective solutions to their recent or 
chronic conditions. 

“This new, natural, safe and 
highly effective approach has helped 
many sufferers improve  their lives 
dramatically”.

Come in and allow us to help you achieve the 
results you deserve!  Call (905) 773-2225 to 
book your FREE consultation and examination 
at King West Wellness Centre 141 King 
Rd., Unit 10, Richmond Hill (In the Home 
Hardware Plaza)

Breakthrough 
Treatment 
For Spinal 

Stenosis 
 (Cervical/Lumbar Stenosis)
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   In a recent article from Global News, Ip-
sos (one of  the largest research fi rms in the 
world) surveyed Canadian homeowners of  
all ages.  93 per cent of  those aged 65+ felt 
it was at least somewhat important to stay 
in their present home throughout retire-
ment.  “This may be the best choice for our 
current aging population and their families, 
and for good reasons,” says Sharon King-
Todd, founder of  The Elder’s Advocate and 
Certifi ed Professional Consultant on Aging.
 Unless planned correctly, 
retirement living can put a signifi -
cant strain on cash fl ow and can pose 
a risk of  outliving retirement savings.  
When the average life expectancy was 
around 75 years of  age, private retirement 
residences were once an achievable option.  
With the advances of  modern medicine 
and education, the average life expectancy 
is estimated to increase to 84 by 2030.  In 
Ontario, depending on the individual lev-
el of  care, the cost for private retirement 
residences can range between $4,000 and 
$8,000 per month.  Living another 9 
years may require up to an addi-
tional $864,000 of  savings.  This has 
prompted many residents to re-evaluate the 
feasibility of  their original fi nancial plan.
   Reliance on the public healthcare sys-
tem may not be a viable option.  Sharon 
states, “The Senior Tsunami is fast ap-
proaching and is expected to double from 5 
to 10 million in the next twenty years.  The 

healthcare system is already in crisis with 
the current aging population.  It lacks 
the needed budget, number of  qualifi ed 
physicians and nurses to meet today’s senior 
demands.”  Ontario has the lowest number 
of  acute care beds in Canada, with more 
than 4,500 people on waiting lists for pub-
licly funded in-home personal support ser-
vices, of  which many are high-needs patients.  
   There is great news ahead for this di-
lemma and local senior residents of  Auro-
ra are turning the health care defi cit into 
an opportunity for a whole new lifestyle 
approach.  They are freeing up cash in 
their home to help achieve a comfortable 
retirement, providing a steady income 
stream and the ability to stay at home 
when they retire. Sharon, who is a ded-
icated activist for Aging-in-Home and a 
specialist in creating living plans, also states 
that planning ahead can minimize the 
emotional trauma and cost of  crisis care.
   With the current state of  public health-
care and additional savings requirements 
for private retirement residences, “Aging-
in-Home” looks to be a better option.  It 
allows seniors to maintain their quality of  
independence, continue to grow the equi-
ty in their home, and ensure a nest egg for 
their children. The world has changed, and 
residents are recognizing the need to adapt 
now to ensure the options initially intended 
are still realistic and secure.     

JOIN US for an educational 
evening and fi nd out what you can 
do to safeguard a happy, healthy and 
fi nancially bright retirement.

Event details: 
Date: Tuesday, Oct 2, 2018 at 6:30pm

Where: 15140 Yonge Street, Unit 2, Aurora 
Register Online Today - Limited seating, 

refreshments will be served.
http://retireathome.eventbrite.ca

Email: sharon@theeldersadvocate.
ca Call: 905-251-6661

 9 in 10 Seniors Wish to Stay in Their Home 
While Retired – Poses Risk of Outliving Savings

Sharon King-Todd is a Certi� ed Professional Consultant 
on Aging and Lifestyle Coach.  Founder and Senior Advisor 
Consultant of  The Elder’s Advocate

is ready to go, but we had to replace the 
anchors and we had to have tests done 
to make sure everything is proper.”

Terry Redvers’ son Trevor was inside 
the dome when the wind hit this past 
spring. He sent everyone home as the 
winds picked up and was performing 
a perimeter check to make sure all 
emergency exits were closed snugly 
and then, in his words, the dome “just 
popped.”

New entrances will figure in the 
design of  the new bubble, says Terry.

“When you go into the bubble, 
you either have a double door system 
because of  the pressure, or you have 
revolving doors,” he says. “When I put 
the bubble in years ago, the doors that 
we had were too small. People were 
taking their golf  clubs in and their 

clubs would be scrunched in the door. 
We’re now building a new proper-size 
revolving door, so I think people will be 
delighted when they see the result and I 
think it will be fantastic.”

Past the doors, the new bubble will 
feature much of  the same amenities 
that were in there before. There will 
be three fields going the length of  the 
dome, which will accommodate a 
variety of  sports, ranging from soccer 
to two simultaneous games of  slo-pitch 
softball.

Once they are fully back up and 
running, Mr. Redvers says he would like 
to make inroads in kids and after school 
programming throughout the fall and 
winter.

“Kids in school don’t get enough 
exercise, we know that, the teachers 
know that, the whole world knows that,” 

Sports dome out of commission since spring wind storm
he says, noting he has yet to get full 
support from the local school boards on 
initiatives such as these. “We have never 
had support from the school boards, yet 
I am tempted to go to parent-teacher 
nights and say, ‘this dome is great for 
your kids to get some exercise instead of  
going home to sit on the computer.’”

When the dome fell, the owners said 
the silver lining was it happened when 
it did as May was just at the end of  
their busy season. Had it happened in 
the middle of  the fall, however, it would 
have resulted in a serious hit to business. 
As it happens, the biggest hit was felt 
in the Town’s Parks and Recreation 
Department, says Mr. Redvers.

“The Town has more time in the 
dome in the summer than we do, and it 
was part of  our deal,” he says. “I wish 
more people knew that because we get 

such bad press because everyone thinks 
we’re the big, bad entrepreneurs. We’re 
not. This has impacted us a little bit, but 
not as much as if  it had gone down in 
November. Then it would have been a 
drastic case of  business interruption.”
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LETTERS  TO  THE  EDITOR Machell’s Corners

That sense of  belonging was always 
just out of  reach.

I was never a trendsetter when it being 
a trendsetter was of  utmost importance.

My tastes when it came to movies, 
music and television were always at 
least a couple of  decades behind the 
times. Recess was always a particularly 
daunting time when I invariably met 
my peers’ lyrical waxations on whatever 
YTV show tickled their fancy with little 
more than a blank stare.

While I shortly thereafter learned the 
importance of  having a basic knowledge 
of  such things in maintaining the art of  
conversation, I rarely felt in my comfort 
zone. I knew in my heart it was all a 
facade and I was, in the dreaded term 
of  the time, really nothing more than a 
poseur.

I had my Simpsons t-shirts, a genuine 
and enduring interest, to be sure. And 
they were trotted out of  my closet until 
they were largely threadbare, but my 
garments paying tribute to I Love Lucy, 
The Beverley Hillbillies and more were 
always tucked away.

People just didn’t understand and 
the possibility of  fielding the invariable 
mix of  questions and presumption 
were enough to fill me with anxiety and 
dread.

The good news is I outgrew it — that 
is, I outgrew the anxiety that came with 
being true to myself  and, by Grade 10, I 
fully embraced it. By then, most people 
were mature enough to appreciate 
difference. There was always a degree of  
teasing, of  course, but my own particular 
brand of  me-ness, not to mention my 
particular quirks when it came to pop 
culture, seemed to be veering close to 
the endearing. There was laughter, of  
course, but I was in on the joke.

As students head back to school this 
week, I can’t help but feel the need to 
send all good vibes their way.

I considered this over the weekend 
while wandering through the sea 
of  humanity at the Metro Toronto 
Convention Centre. There, I had to 
pause a few times to spare a thought for 
all the kids around me who were just 
days away from being packed off  with 
their bagged lunches, new ensembles, 
fresh backpacks, and armed with all the 
school supplies they needed to ensure 
their new academic season got off  on 
the right foot.

They were all around me, each in 
varying states of  ecstasy.

Some were walking around with their 
parents, who seemed to be experiencing 

a similar level of  euphoria. Others were 
exploring with their peers, and others 
still were flying solo. 

They were totally content at that 
particular point; comfortable in their 
own skin, excited-yet-zen, and sharing 
their passions with like-minded 
individuals.

It was Fan Expo, a four-day 
extravaganza dedicated to all things, 
as the name suggests, that attracts a 
certain “fandom.” Just about every kind 
of  interest is represented in some way 
on the floor of  the Convention Centre 
during this event. The event normally 
skews towards science fiction, comics, 
and horror, but there’s a place for 
fans of  video games, fantasy, anime, 
steampunk, cosplay, various forms of  
original art, and much more.

For some people, the idea of  
navigating through a shoulder-to-
shoulder crowd populated with dozens 
of  people dressed as Batmen and 
Supermen, Luke Skywalkers, Star Wars 
stormtroopers, Sailor Moons (Sailors 
Moon?), and more is the stuff  of  
nightmares. Indeed, it was the stuff  of  
my own nightmares the very first time I 
threw caution to the wind and decided 
to head down.

My objective that first time around 
might seem like an unusual one: to meet 
the late Academy Award-winning actor 
Ernest Borgnine, of  whom I had been 
a fan since my first of  many subsequent 
viewings of  the disaster movie The 
Poseidon Adventure. I was quite focused 
on my mission, but the road to my 
success meeting the Borgnine objective 
put me in the path of  people like Carrie 
Fisher, Adam West, and Julie Newmar 
and I thought, “Okay, this might be 
worth it after all.”

Becoming start struck is one thing, 
but, in the end, it is a fleeting thing.

What struck me almost immediately, 
and has stayed with me ever since, was 
how comfortable everyone there was 
in their own skin. Granted, their skin 
might be covered in layers upon layers 

of  makeup, costuming and, in the cases 
of  the stormtroopers, hard plastic which 
can’t be anything but sweltering, but 
they were happy to “let their freak flag 
fly,” as the saying goes, and everyone 
else was happy to let them do so.

Kids dressed as their favourite 
superheroes and fantasy characters – 
in many cases, costuming that does not 
align with our so-called gender norms 
– intermingled with others who were 
walking around in anything from a head-
to-toe Thor costume, complete with 
hammer, to handfuls of  Princess Leias 
in their own takes on the iconic metal 
bikinis, to one woman who appeared to 
be dressed in nothing but strategically-
placed white duct tape.

No one batted an eye, happy to be 
themselves.

As for myself, I’m not a costume type, 
but I did decide to put on my Golden 
Girls t-shirt featuring pictures of  the four 
women and emblazoned with a simple 
“SQUAD” which garnered many a 
compliment that would not have been 
heard in any other venue, but I digress. 

As I surveyed the crowd of  kids and 
teens, I couldn’t help but hope this 
sense of  comfort carried with them 
throughout the school year ahead.

Over the years in this job, I have been 
struck by the efforts today’s teachers 
have gone through to create safe spaces 
in their classrooms and schools, places 
where students can feel safe not only 
being themselves but also find a warm 
sense of  belonging. It was something 
sorely missing for many of  my peers 
when I was of  a similar age, and kids 
seem to be flourishing. 

As I write this, I’m awaiting an 
announcement from the Elementary 
Teachers Federation of  Ontario 
outlining their next steps in combatting 
the Provincial Government’s efforts to 
repeal the 2015 Health and Physical 
Education Curriculum, a lesson plan 
that not only teaches the very valuable 
concept of  consent to some of  our most 
vulnerable society members, but equips 
kids with the knowledge that whatever 
they might feeling is normal, that others 
are feeling the same things, and that 
they ultimately belong.

Whether or not the teachers’ – and 
parents’ – efforts will have an impact 
remains to be seen, but it can only be 
hoped that the start of  the school year 
this week is not a step backward to a 
point where kids feel less comfortable 
embracing who they are and that 
differences are less celebrated.

BROCK’S 
BANTER

Brock Weir

York 75+ win hockey 
Gold at Canada 55+ 
Games

On losing civility  
in politics

Going Back & Letting Go

To submit a letter to the editor, please send your email to letters@auroran.com. 
Deadline for submissions is Sunday at 1 p.m.

Main number 905-727-3300  •  Fax number  905-727-2620

Subscriptions available within Canada and U.S.
email: administration@auroran.com

Founder 
Ron Wallace  

Publisher Emeritus 
Rosemary Schumaker 

EDITORIAL POLICY
Opinions expressed by columnists, contributors  
and letter writers are not necessarily those of  The  
Auroran. Letters must include name and 
phone number, although number will not be  
published. Letters may be edited or refused. All  
contents protected by copyright.

ADVERTISING POLICY
Publisher is not liable for slight changes or  
typographical errors that do not lessen the value of  an  
advertisement. Disputes must be brought to the  
attention of  the publisher prior to the following edition. 

THE AURORAN
Aurora’s Community Newspaper 

The Auroran Newspaper Company Ltd. 
15213 Yonge Street, Suite 8 

ADVERTISING
Jamie Steranka
Jamie@lpcmedia.ca

EDITOR
Brock Weir
brock@auroran.com

GENERAL MANAGER
Zach Shoub
zach@auroran.com

TODAYS NEW HOMES
Zach Shoub
zach@auroran.com

CLASSIFIEDS
905-727-3300 ex.102
cynthia@auroran.com

MOTORING
Heather Erwin
heather@caledoncitizen.com

PRODUCTION MANAGER
Cynthia Proctor
cynthia@auroran.com

PHOTOGRAPHY
Glenn Rodger
grodger@rogers.com

ADVERTISING
Zach Shoub
zach@lpcmedia.ca

ADVERTISING
Doug Sherritt 
doug@lpcmedia.ca

ADVERTISING
Diane Buchanan
diane@auroran.com

Over 2,000 athletes from across 
Canada participated in the 2018 
Canada 55+ Games held in Saint 
John, New Brunswick from August 
20 to August 24.  Participants came 9 
provinces and 2 territories.

Competition was held in 22 sports 
such as track and field,  badminton, 
bocce, contract bridge, cribbage, 
curling, swimming, pickleball, 
horseshoes, darts, golf, men’s hockey 
(55+, 60+,  65+, 70 + and 75+), 
ladies 55+hockey floor shuffleboard, 
candlepin bowling, scrabble, slo-
pitch, swimming and tennis.   Fourty-
five hockey teams took part in the 
games.  Within many of  the sports 
there were different age groups.  York 
Region was represented well by many 
competitors in the events.

For the first time a 75+ division in 
hockey was held.

A team from York Region was the 
only representative from the Province. 
Others were from Alberta, Quebec 
and Saskatchewan.  The Team Klees 
YORK team emerged as the gold 
medal winner with a thrilling shoot out 
win over Alberta in the championship 
game.

Pictured here is the team of  75+ 
champions.

Individuals in the picture are:
Back row:- Norm Smart, Al 

Brewer George Sled, Brian Rice, 
Paul Vyrostko, Tony Kunopaski Paul 
Tomlinson, Al Hinnegan, Bill Marks, 
Clyde Dimmell

Front Row: - Don George, Al 
Booth, Guy Sabourin, Bob Smith, 
Dave Rumble, Alex Ansell.

Players have or are still playing in 
the York Oldtimers Hockey League 
70+ division.

Alex Ansell
Aurora

(Re: Brock’s Banter, August 30)

Although I am not an American 
(never was, never will be), I studied 
and worked in the USA during the 
harshest parts of  the Vietnam debacle 
- living a few miles from Pearl Harbor 
and experiencing the debate closely, 
personally and professionally. 

I was not an apologist for US 
militarism then or now and was, 
therefore, not on McCain’s “side.” But 
I do understand the difference between 
principles and personal disagreements. 
I also appreciate why you feel badly 
about our current political prospects 
- whether under the major bully in 
Washington or even the minor one at 
Queen’s Park.

All I can say is that, if  the door 
closes on civility, the blame will not be 
on those closed-minded authoritarians 
who exercise power with perfect blends 
of  arrogance and ignorance, but in the 
larger community which allows them 
to take control - either because we are 
fooled into supporting them or, worse, 
because we are too afraid or apathetic 
to resist them.

 
Howard A. Doughty

Oak Ridges
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It’s not quite the end of  2018, but 
let’s take a moment to look back at some 
news items this year in Aurora through 
that well-known story telling device, the 
limerick.

January - The harsh winter
This winter’s relentless cold, snow 

and sleet
Had us griping and admitting defeat
But we knew based on our clime
It’d only be a short time
‘Til we were complaining about the 

heat

February – Discussion of  
splitting the Town into wards
Some liked what a ward system 

provided
While others thought that option 

misguided
‘At large’, or new vision?
There was no clear decision
On this issue the Town was divided

March - Healthier  
food choices in Town

Council voted that rather than treats
Town vendors would sell healthier 

eats
You can guess people’s surprise
When instead of  chips and fries
Their choices were broccoli or beets

April – Wrong animal put on 
crossing signs

Avoiding animals on roads this year
Was putting Aurora drivers in 

fear 
But warning signs the Town raised
Left all Aurorans amazed
That giant Leatherback turtles lived 

here

May - Accessing Hydro Reserves
Council, to pay for big Town projects 

to come
Said “the Hydro Reserves we’ll take 

it from”
But being no-one’s fools
They first changed the rules
To make it easier to access this sum

June – Niagara College obtains a 
long term lease on the Armory
For Niagara College the stars did 

align
Leasing the Armory would suit them 

just fine
But the cost, some said clearly
Would hit taxpayers dearly

So it was the plans’ foes who 
provided the whine

July – Treatment of  trees  
against Emerald Ash Borers
When borers found our ash trees 

nutritious
The Town waged a war most 

ambitious
Staff  were sure they would win
If  they used Tree-azin
But the pests found the substance 

delicious

August - Why the  
Hallmark lands will have 

two baseball diamonds
The Hallmark lands were meant to 

have one
Field each for soccer and baseball 

fun
But the soccer location’s
East-west orientation
Would have meant playing while 

facing the sun 

September - Municipal election
This election should be quite a fray
With debates, ads and sound bites 

each day
It’s a mind-numbing show 
But we’ve comfort to know 
That the next one is four years away

Feel free to e-mail Scott at: 
machellscorners@gmail.com

INSIDE 
AURORA

Scott Johnston

A

Go to www.theauroran.com to vote!
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Previous poll results
Do you support the Province’s plan to roll 

back the sex-ed curriculum to 1998 standards?

31%
YES NO

69%
UNSURE

0%

The Aurora Museum  
& Archives is celebrating…

125 years since  
Wilfrid Laurier’s visit

(September 5)
This ribbon (994.35.2) belonged to one of Laurier’s 

mounted escorts during his visit to Aurora on 
September 5, 1893. Laurier arrived in Aurora on the 

9.30 a.m. train. Met by a committee, Laurier was 
escorted with a procession that passed through three 

large evergreen arches, decorated with flags and political 
mottoes, including “tariff means taxation” and “

government for the people not the few.” 
The gathering continued in Town Park before 
embarking north to Newmarket. At the time, 

Laurier was the official leader of the  
opposition and the 1896 Federal Election 

would see him triumph over his opponents. 
Laurier would go on to become Canada’s seventh  

Prime Minister, serving from 1896-1911. 

Busy, Wonderful Summer

There Once Was a Town … Part II

It has been a busy and wonderful 
summer here in Aurora and I hope 
everyone has a great week as we return 
to our regular routines.

My family and I had the opportunity 
to spend some quality time and have 
really enjoyed the many activities and 
events around town this summer.

On August 9, I was pleased to host 
a Canada Summer Jobs Luncheon for 
participating employers and students. It 
was a great opportunity to hear directly 
from our local employers and the 
students on the success of  the program 
which provides essential job experience 
for our students. Every year, the CSJ 
program provides students here in 
Newmarket-Aurora and across Canada 
invaluable work experience, pay, and 
a real and fair shot at success in their 
transition from school to the workplace. 
Our youth are not just our leaders of  
tomorrow – they are leaders today, 
and I am proud to always support 
opportunities to help them succeed and 
grow.

Locally,  the Canada Summer Jobs 
program provided 277 job opportunities 
to youth in our community, representing 
a total investment of  $860,721. Thank 
you again to all the employers for 
participating in this year’s program 
and providing an opportunity for our 
students to succeed.

Thank you to all who attended 
my annual summer BBQ on Sunday 
August 19 – it was a great day at Fairy 
Lake Park with excellent weather, and 
even better food! I enjoyed seeing many 
of  you out, and it was a pleasure to have 

the opportunity to speak to many people 
from both Newmarket and Aurora to 
hear what’s on their minds. 

On August 21, I attended the Eid al-
Adha celebrations with the Al-Abrar 
Association in Aurora. Eid is a time 
to celebrate with friends and family 
and also to reflect on the values of  
community, patience and charity.  I’m 
proud of  the welcoming and diverse 
community we have, where we can join 
together with different faith groups to 
celebrate the days that are important to 
them.

On Friday August 24, I was honoured 
to attend the ground-breaking ceremony 
for the Meadows Retirement Residence 
Phase 2 on Leslie Street in Aurora. 
Building on the first phase which was 
opened in August 2016, The Meadows 
is a caring community that allows 
seniors to live together in a comfortable, 
contemporary lifestyle surrounded by 
Aurora’s great nature green spaces and 
trails.

It was a great time with great food 
at the 2018 Town of  Aurora Ribfest at 
Machell Park was held on August 25 & 
26. Kash and I went to sample some of  

the delicious food and hear some great 
music, including some of  the contestants 
for the “Hoedown Showdown” what 
talent!

I was pleased to hear that the Rogers 
Hometown Hockey Tour will visit 
Aurora on December 8 & 9. Mark this 
date on your calendar as this event will 
be a fun family event for all to attend, 
and an opportunity for our community 
to showcase our local hockey talent and 
spirit!

The 29th Annual Magna Hoedown 
is coming up on Friday September 14 
and Saturday September 15 and I look 
forward to this great community event 
in support of  our local organizations. 
Congratulations to all the community 
groups who have worked so hard to sell 
tickets for the event and the raffle. Get 
your raffle tickets if  you haven’t yet!

On Monday September 17, I will 
return to Ottawa as Parliament resumes 
for its fall session. Over the past three 
years, our government has been hard at 
work to support Canadians and we’ve 
made great progress together. I look 
forward to the upcoming legislative 
session as our government continues 
to work hard to improve the lives of  all 
Canadians.

As a reminder, you can reach out 
to my office and my staff  at any time. 
Please do not hesitate to contact us 
should you need any information or 
assistance with federal matters. 

We are located at 16600 Bayview 
Avenue, Suite 202. You can reach us 
at 905-953-7515 or by email at Kyle.
Peterson@parl.gc.ca.

Yes   No  Unsure

MP’s Report
Kyle Peterson, MP

Newmarket-Aurora

Do you support the Provincial 
Government’s “buck-a-beer” initiative?

Decency in 
Demonstration 

It is the morning of  Tuesday, September 
5, 1893 and the platform of  the Aurora train 
station is overflowing with onlookers. The 
station yard is at capacity and a procession 
of  empty carriages are waiting for their 
passengers to arrive. At 9:30 a.m. the train 
pulls in and off  steps the Honourable Wilfrid 
Laurier M.P, leader of  Her Majesty’s Loyal 
Opposition, accompanied by his wife, Zoe 
Laurier. The 12th Battalion Band begins to 
play ‘The Maple Leaf  Forever’ and Aurora’s 
mayor along with members of  council greet 
the esteemed guests. 

After the official greeting at the station, 
the dignitaries proceed into the yard, step 
into their horse-drawn carriages, and 
embark on a procession that travels west 
on Wellington to Yonge, south on Yonge 
to Mosley, then east down Mosley to Town 
Park. Like the station platform, the Town’s 
streets are filled with residents and visitors 
eager to welcome Laurier and experience 
this historic day. 

“The welcome given to the Liberal leader 
was not confined to Liberals alone. Many 
of  the leading Conservatives of  Aurora 
and Newmarket joined in it, and gave 
the demonstration largely a non-partisan 
aspect” (Aurora Banner, Sept 8, 1893). 

The turnout for Laurier’s visit 125 years 
ago was impressive, and certainly historic, 
but what is most commendable about his 
visit was the way that politicians across 
political parties spoke about and to one 
another. This exercise in political decency 
began in Town Park, when Mayor Herbert 
Fleury gave an address that observed, 
“Composed as we are of  persons of  widely 
different political views, you will readily 
see that our action on this occasion has 
no political signification” (Aurora Banner, 
Sept 8, 1893). When replying to Fleury’s 
remarks, Laurier commented that he was 
pleased to know that people who shared 
diverse political views were “dwelling 
together in harmony” (Aurora Banner, 
Sept 8, 1893). He went on to reflect on his 
own relationship with a political opponent, 
Sir John A. Macdonald, and noted that 
while they stood on opposite sides of  the 
table, Laurier had considerable respect and 
admiration for him. 

The paper goes on to report that, “the 
Conservatives had nothing but good wishes 
for the gathering and the kindest feelings 
personally to Mr. Laurier, who has won 
the respect of  the people of  all parties by 
frank and honest discussion of  the public 
questions of  the day without bitterness” 
(Aurora Banner, Sept 8, 1893).  

After Mr. Laurier’s introduction in Town 
Park, the procession made its way to Mr. 
William’s Grove, located just south of  the 
neighbouring Town of  Newmarket, where 
a large picnic was held and more speeches 
delivered.

Laurier’s visit came to be known as 
the Laurier Procession & Picnic and 
had an estimated attendance of  10,000 
people. In the days following, the visit was 
reported on as being, “the greatest open air 
demonstration in the history of  Canadian 
Politics” (Aurora Banner, Sept 15, 1893). 

Laurier was triumphant in the 1896 
federal election and would go on to become 
Canada’s 7th Prime Minister serving from 
1896-1911. 

TIME TRAVELLER’S 
DIARY

Michelle Johnson
Collections & Exhibitions Coordinator

Aurora Museum & Archives
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brief  summer hiatus, Martha’s Table 
welcomes everyone for a simple meal 
of  a soup, sandwich and a sweet. It’s a 
simple formula, but one that has warmed 
the stomachs and hearts of  local families 

young and old.
Initially an independent program of  

St. Andrew’s Presbyterian Church, of  
which Ms. Dawn was a life-long member, 
it continues in full operation out of  
St. Andrew’s Hall, but now under the 
umbrella of  Welcoming Arms’ Bridging 
the Gap program.

“We thought maybe we could start 
something here,” Ms. Dawn told The 
Auroran in 2014, when Martha’s Table 
was entering its tenth season. “We 
opened up the first day with no publicity 
or anything and we had 15 people here. 
Everything was fine. 15 or 20 people 
could be good, we thought, but the next 
week we had 45! After that, [our numbers 
grew] because word had gotten around 
the community.”

Since those early days, Martha’s Table 
has remained a destination. Thursday 
mornings on Victoria Street are 
characterised by heavy on-street parking 
as a steady stream of  people flow into the 
church hall looking for fresh food and 
friendship.

“Our original philosophy was we 
just wanted to feed the community who 
needed something to eat,” said Ms. 
Dawn. “If  you are hungry, you don’t live 
well. If  you don’t live well, you don’t add 
to the community. If  we can feed you, 
then you’ll add to this community of  
Aurora.

“[Over the years] it has gotten better 
because now there are more people 
interacting. We have people with whom 
we send food down at the end of  the day. 
We will send food home with people who 
are really in need, which might be three 
or four days’ worth of  food so they can 
survive. A lot of  them are seniors. The 
pension doesn’t go as far as you think it 
does, especially if  you are a single person. 
That is just where it is at – we want to 
feed people.”

Many people who saw Ms. Dawn in 
action are paying tribute to the impact 
she had both within the St. Andrew’s 
community and Aurora as a whole. 

“If  you saw her at Martha’s Table, 
that was her essence in anything she 
undertook,” says long-time friend Anne 
Neuman. “She was always out to greet 
the people, wanted to sit down and eat 
her meal with the masses, she didn’t sit 
with her own group. She intermixed with 
them because at Martha’s we often get a 
number of  people who are also clients of  
Bridging the Gap. She was always very 
cognizant. She could pick them out very 
quickly and sit down and talk with them 
so they wouldn’t eat a meal alone and 

have somebody to talk to.
“She was down to earth and not 

highfalutin with big ideas with what 
Martha’s Table could do. She wanted 
decent soups, she wanted sandwiches and 
then some sweets with tea and coffee.”

Similar sentiments were shared by 
Beverley Wood, a founding member of  
Welcoming Arms:

“She was a lovely, caring, 
compassionate person who felt very 
strongly about making a contribution to 
the community,” said Ms. Wood. “I think 
that is one of  the driving forces for her to 
have started Martha’s Table.”

Adds friend Carol Runstedler: “I don’t 
really know what drove Helen, but a 
Christian inside and out. We call her St. 
Helen.”

Ms. Dawn, who was predeceased 
by her husband Robert, known as 
Jerry, is survived by her children Diane, 
Murray, Richard, Laura, and Ann, 
eleven grandchildren, and two great-
grandchildren.

In lieu of  flowers, the family has 
requested donations to Ross Memorial 
Hospital or the Stronach Regional 
Cancer Centre.

Helen Dawn, cleaning up after a Martha’s Table meal in 2014. 
Auroran photo by Brock Weir

 
 

 

 
- -   

“St. Helen” founded meal program with a simple mission
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Do it yourself doesn’t mean do it alone. Here’s How

*Warehouse products not applicable
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Specially 
Marked 
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• Plumbing
• Electrical
• Tools
• Small Appliances
• And much more!!!

Only available at 
Aurora Home Hardware!

Saturday’s 2018 Multicultural Festival is full of beans
By Brock Weir 

Boiled, baked, fried, re-fried, there 
is no shortage of  ways to spice up the 
humble bean.

They are a staple in just about every 
culture around the globe and this 
Saturday you will be able to sample how 
over 13 countries put their own spin on 
the legume at the third annual Aurora 
Multicultural Festival. 

Set to take place at Town Park from 
11 a.m. to 4 p.m., the Multicultural 
Festival will bring together back-to-
back dance and music performances, 
international sports, tasty treats, and 
even tastier beans – and admission is 
free.

“Last year, we celebrated rice, so we 
put together the trajectory of  global 
staples for the next few years and felt 
we could have a little bit of  fun this 
year with the bean,” says Shelley Ware, 
Special Events Coordinator for the 
Town of  Aurora. “Beans are a global 
staple, which is celebrated in a variety 
of  ways by a variety of  cultures, which 
are all flavoured, prepared, cooked and 
handled very differently. We’re going to 
provide a variety of  bean samples from 
a minimum of  13 different countries, 
then we’re also going to have four 
specific cooking demonstrations from 
four different regions. The first will be 
based on food from Cameroon, the 
second will be Italian, the third will 
be Mexican, and the fourth will be 
from the Caribbean region. We’re also 
aiming for a fifth demo based on Indian 
Curry.”

As the flavours dance on your 
tongue, performers will be up on their 
feet on the band shell throughout the 
day. Represented will be South Asian 
dancing courtesy of  the Panwar Music 
and Dance production company. There 
will be dancers putting on displays 
representing Mexico, Chinese music 
and dance courtesy of  the Chinese 

Collective Arts Council, performers 
from Brazil with “Hips Don’t Lie”, 
and further ambassadors from Korea, 
Cameroon, and Polynesia. 

“Close to the end of  the day, there 
will be some flamenco dancing and 
we’ll be closing out the day with an 
interactive taekwondo demonstration,” 
says Ms. Ware. “But, what’s new this 
year, is our buskers. From 11 a.m. to 2 
p.m., we will have a flag lady stilt walker, 
who was really well received during the 
Canada Day parade. Her being able to 
stroll through the park, she will be able 
to provide an opportunity for people to 
take photos and have some interaction. 
Between 12.30 and 2.30 p.m., there will 
be a strolling busker with some magic 
displays, and from 1 – 3 p.m., there will 
be a mime on site. 

“Another strong component is our 
Cultural Games and people will be able 
to have a hands-on experience with 
cricket, field hockey, bocce, archery, and 
a Peruvian game called Sapo. We’ll also 
have our inflatable jousting set, an artist 
to provide free henna paintings, and, in 
addition many vendors from the Aurora 
Farmers’ Market and Artisan Fair will 
be extending their hours and staying 
open until 4 p.m.”

While most of  this is about the 
experience itself, there will be a few 
takeaways as well. Throughout the day, 
arts and crafts projects will be available 
with crafts based around themes from 
all seven continents. To pick just two 
examples, if  the prospect of  Antarctica 
tickles your fancy, kids can enjoy a craft 
based around penguins. If  Africa is 
more your speed, giraffes and elephants 
are the order of  the day.

“People need to come out and invest 
the time,” says Ms. Ware. “With the 
crafts evolving and changing, with the 
hands-on games being presented, with 
the back-to-back performances on the 
stage, I even find it hard to walk away 
because there is always something that 
catches my eye. I find you have to come 

in with an open mind; leave the passport 
at home, but bring your lawn chair and 
really absorb the experience. If  you’re 
not rushed, it will give you time to cover 
new things.

“Take a chance and see what 
is offered in our community and 

if  you’re fortunate enough to be 
surveyed, provide all of  your feedback 
to us because it all matters. We’re 
confident with our cultural games, 
food sampling, performances and 
buskers, there is something for 
everyone’s curiosity.”
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BUSINESS 
  & FINANCE

WE DON’T BREW 
OUR BEER FOR 
THE AWARDS. 

BUT HE DOES!

Andrew Kohnen 
Brewmaster

Our brewmaster, Andrew Kohnen, threw away a successful career in logistics to pursue 

his dream of reconnecting with the brewing roots of his family. This carried him to the UK’s 

prestigious Brewlab in Sunderland, England, where he procured the alchemy that would 

drive his signature brewing style.

He took what he could from there and ventured to Scotland, Cornwall, and ultimately to 

Krefeld, Germany, working in the same brewery that had belonged to his ancestors. 

He came home to Canada for Hockley.

You could call it dumb, but we call it destiny.

Andrew Kohnen 

HOCKLEYBEER.CA
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Sign bylaw changes give business owners more options
By Brock Weir

New changes to Aurora’s sign bylaws 
are expected to give business owners 
clear options on how they can get the 
word out.

Council approved amendments to 
the bylaw this summer, which include 
the introduction of  one-year permits 
for portable signs, commonly referred 
to as A-frames, with a $100 price tag 
for each sign.

Portable signs will also be allowed 
on private and public property in the 
downtown core, “subject to liability 
insurance and an indemnification 
agreement.”

Signs must not be taller than one 
metre or have an area of  .6 metres. 
Setbacks from driveways, curbs and 
buildings are also set out in the bylaw, as 
are the times that signs must be removed 
at the end of  a business day.

The formal stamp of  approval on the 
bylaw is expected to be handed down 
this month. 

The revised sign bylaw has been in 
the works since 2012, involving multiple 
consultations with local business owners. 

Feedback from the business sector 
called for increased flexibility on 
permanent signs and a “better balance 
for temporary signs between business 

needs and the visual appearance of  the 
community, streamlining the process 
by delegating authority to staff  for 
sign variances and the approval of  
signage through the Site Plan progress, 
updating the bylaw to reflect changes 
in the sign industry and technologies, 
and providing clarity and consistency 
in the bylaw,” according to the report 
before Council by Techa van Leeuwen, 
Aurora’s Director of  Community 
Services.

“[The bylaw] provides more 
flexibility and increased sign exposure 
than previously permitted,” said Ms. 
van Leeuwen. “The only component of  
reduced signage was related to A-frame 
signs. A-frame signs were removed as a 
permitted sign as there were ongoing 
non-compliance issues. A-frame 
signs were being placed on municipal 
property, were not removed at the 
close of  business, create mobility issues 
if  placed on sidewalks, add to visual 
clutter and can be hazardous during 
inclement weather.

“The by-law created increased 
flexibility, enhanced sign permissions 
and efficiencies. The by-law did, 
however, eliminate A-frame signs as a 
permitted form of  signage. Staff  did 
undertake an education campaign 
by visiting many businesses and 
informing them of  the new sign bylaw 

requirements. Some businesses [that] 
found alternative signage, however did 
express concern. Staff  have met with 
representatives from the Chamber to 
present a proposal that would allow 
portable signs through an annual 
permit system. The Chamber was 
receptive and in agreement with the 
proposal and requested some other 
minor amendments.”

One business owner who has been 
a champion of  further flexibility is 
chiropractor Dr. Brian Moore. Ahead 
of  the revisions going to Council, 
Moore advocated for larger signs being 
allowed as they were used before “with 
no perceived detriment to the Town.”

By the time Council tackled the 
matter, local lawmakers were largely 
in favour of  the proposed changes, but 
the overall look of  street-side A-frames 
caused some division. 

“This should come as no surprise to 
anyone around the Council table, but 
I am opposed to the changes that are 
recommended. I find A-frame signs 
to be aesthetically un-pleasing,” said 
Councillor Paul Pirri before citing 
studies that suggest an advertising 
bombardment. “I don’t think people 
need to see any additional signage to 
indicate where businesses that everyone 
in Town know where they are located. I 
understand in a location like Yorkdale 
where you have businesses that are on a 

first storey, second storey or basement, 
the need to have some additional 
indications of  where things are, but 
in Aurora I find them aesthetically 
unpleasing. I don’t think they are 
required. If  you look back to some of  
the comments made by the Chamber, it 
was indicated that only five per cent of  
respondents thought that we needed to 
make these changes. I am not inclined 
to make any changes tonight.”

Mayor Geoff  Dawe, on the other 
hand, said while he “appreciated” 
Councillor Pirri’s viewpoint, a balance 
must be struck.

“At the same time, I also appreciate 
that businesses want to advertise 
and they are always looking for the 
opportunity to get their name out there. 
Notwithstanding the delegates’ request 
to increase the size, I think this might 
be a good way to start to look at how we 
might do a change that has been done 
in conjunction with not only our staff, 
but what other municipalities are doing 
and what the chamber finds would be 
beneficial to their membership.”

Councillor Wendy Gaertner also had 
her reservations, stating that she didn’t 
like the “look” of  A-frames, but added 
they did serve a purpose. 

“I wouldn’t mind trying this on 
a temporary basis,” she said. “The 
problem is people don’t take their signs 
down at night and on weekends.”

FINAL COUNTDOWN – The final countdown to the 2018 Magna Hoedown is on. Last week, 
country music fans scoured the area using clues posted on social media to “Find Frank” (a cut-
out of Magna founder Frank Stronach) in and around York Region. Those who did won free 
tickets for York Region’s biggest annual party. For more information, visit www.hoedown.ca.

 Auroran photo by Diane Buchanan
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There’s a lot of power in an hour, says Big Brothers Big Sisters

By Brock Weir 

How much can you do in a spare 
hour?

Maybe you can cook or eat dinner. 
You might be able to wash the dishes 
or do a few loads of  laundry. Then 
again, you could just sit around and 
make a small dent in your Netflix 
queue. But how much of  that has a 
lasting impact on the world around 
you?

According to Big Brothers Big 
Sisters of  York, there is quite a bit of  
“power” in an hour if  you use it the 
right way.

Power of  an Hour is the in-school 
mentoring program hosted by Big 
Brothers Big Sisters of  York (BBBSY) 
held during the academic year that 

partners mentors with students who 
need them most. 

The In-School Mentoring Program 
matches elementary school girls and 
boys with caring adult mentors. 
Matches meet during school hours 
and on school property to share in fun 
activities like board games, sports, 
arts and crafts, and even baking.

The program is seasonal, meaning 
that they only meet during the 
academic year, but this single hour 
each week pays significant dividends. 

“We just want to find people who 
really want to do this,” says Katie 
Lowes of  BBBSY.

The Power of  an Hour is just one 
of  many programs offered by Big 
Brothers Big Sisters of  York. Outside 
of  the in-school program, BBBSY 
matches youth with adult mentors 

across York Region. In the more 
mainstream programs offered by 
BBBSY, the time commitment is just 
an hour or two each week. All that’s 
asked for is a one-year commitment 
to the program. 

An hour, a week, a month, it all adds 
up and pays significant dividends not 
only for the mentor and mentee, but 
also the wider community. 

 “There are a lot of  different 
ways people can volunteer in their 
community, and they are all valuable 
and important, but we’re looking for 
people who understand the impact 
they can have in an hour or two each 
week and really want to be committed 
to that child in the process,” Ms. 
Lowes continues. “We’re looking for 
people who really just want to make a 
difference. It’s not about changing a 

child’s life every week, it is just about 
the small things, about spending 
time with a child, showing them they 
are important and what they say is 
valuable and important to somebody 
else.”

It might be about the small things, 
but there’s a big payoff.

According to recent data 
compiled by the organization, 93 
per cent of  the kids enrolled in Big 
Brothers Big Sisters programs have 
expressed an increase in community 
engagement as a direct result of  their 
participation. In turn, 90 per cent of  
the mentors surveyed over the last six 
months have reported having a better 

The team at Big Brothers Big Sisters of York shares the power that can be found in just one hour to make a difference in the lives of youth and 
to have a positive impact on the community. 

Auroran photo by Brock Weir
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Theatre Aurora kicks off 60th season tackling the 
complete Shakespeare – all at once

By Brock Weir

Tackling Shakespeare is a rite of  
passage for any high school student, 
not to mention any actor who ever 
hopes to be on stage, but how about 
tackling all of  Shakespeare’s nearly-40 
plays all in one go? It’s no sweat for 
Theatre Aurora, which celebrates its 
60th anniversary this year.

“The Complete Works of  William 
Shakespeare (Abridged) (Revised)” 
kicks off  Theatre Aurora’s 60th season, a 
season that aims to boil down the entire 
theatre experience into just six shows.

The curtain rises on Shakespeare 
on September 20, and is followed 
through the rest of  the season by two 
one-act plays by Daniel MacIvor, the 
hit Canadian musical The Drowsy 
Chaperone, Proscenophobia, Kiss of  
the Spider Woman, and Stepping Out.

“It is a look at theatre in general,” 
says Joey Ferguson, who sits in the 
director’s chair for The Complete 
Works of  William Shakespeare 

(Abridged) (Revised). “We want to 
show where we’ve been, and we will be 
doing a one act anthology show that 
one of  our members is writing that 
is going to touch on every show that 
we have ever done – it is going to be 
300 shows mentioned in one hour, so 
we’re tentatively calling it 60 Years in 
60 Minutes. The rest of  the season is 
looking at all the different elements of  
the theatre, including Proscenophobia, 
which is stage fright.”

Over his time at Theatre Aurora, Mr. 
Ferguson has ticked more than his fair 
share of  boxes on everything that theatre 
can offer. He started out as a member 
of  Theatre Aurora’s youth company, 
has acted in and directed a number of  
their mainstream productions, has been 
a lighting and technical director, and 
has returned to the youth program, this 
time taking the helm.

“I’m now teaching media and drama 
[in the York Region District School 
Board] and it has come full circle,” he 
says. “Theatre is my biggest hobby and 

it is a hobby I wouldn’t give up.”
In tackling all of  Shakespeare’s plays 

at once, Mr. Ferguson says his aim is 
to take theatre “back to its basics.” 
Bringing everything to life are just three 
actors on a pretty open stage. There are 
few sets, few props, and very little in the 
way of  special costuming.

“I had heard of  the play, having read 
it last year before Theatre Aurora was 
looking for directors,” he says. “I then 
read it again about three or four months 
later and realised I really liked it and 
there is a lot you can do with a show like 
this. It is not your typical theatre show. 
Whereas typically an audience member 
will come to see a play, this time they 
will be coming in for an experience. I 
have tried to ignore some of  the theatre 
norms that audiences might be used to 
and breaking them in ways that work 
with the script and work with this idea 
of  really understanding theatre. What 
I really like about this show is how 
it is breaking boundaries that in our 
modern society people are just kind of  
too used to.

“We live in an on-demand society. 
Whatever you want you can get with 
just a few clicks. Theatre remains 
something that you still have to go out 
to. You still have to get dressed up, 
go at a certain time, there is a certain 
procedure that follows. Even with this 
show, we’re looking at how we can 
break this mold even more to show 
that you don’t have to arrive at eight, 
sit in the seat for 45 minutes, have a 15 
minute intermission and then sit down 
for another 45 minutes.”

Indeed, Mr. Ferguson says while 
evening performances officially begin 
at 8 p.m., the experience begins as soon 
as you walk through their Henderson 
Drive doors. As to what that entails, 
Mr. Ferguson is reluctant to spoil the 
surprise. 

‘The first thing to keep in mind 

that this is looking Shakespeare as not 
something just for scholars; the way the 
show approaches Shakespeare and the 
way we approach Shakespeare is that 
it can be for everyone. The way the 
plays are presented, it is very easy to 
understand what each is about. It is not 
like a Stratford production where they 
are speaking in the Elizabethan style 
for the entire time. The show doesn’t 
have all of  that and it is very easy to 
understand.”

There is also an element of  the 
unexpected. While the actors largely 
stick to Shakespeare’s texts, improv is 
a big part of  the show to keep things 
fresh.

“In the play, one of  the actors 
complains that he will not do dry, 
boring Shakespeare and they kind of  
stick with that. He says how when he 
was studying Shakespeare in school, it 
was all boring and he would look out the 
window and watch other kids playing 
sports. The goal is to make Shakespeare 
interesting,” says Mr. Ferguson.

“We spend a bit more time on plays 
people are a bit more familiar with, but 
we also go into plays that people are less 
familiar with, but it is done with comedy 
and I feel that even if  you know nothing 
about Shakespeare, you will come, 
enjoy yourself, understand and learn. I 
don’t think someone needs to think it is 
a full-blown Shakespearian production 
and it is going to be like Stratford level. 
It is definitely a different show than 
that. And be prepared to experience 
the show as soon as you walk through 
the doors!” 

“The Complete Works of  William 
Shakespeare (Abridged) (Revised)” 
opens at Theatre Aurora on September 
20, running on select dates through 
September 29. For tickets and further 
information, visit www.theatreaurora.
com or call 905-727-3669.

905.841.0916
sales@promotionalmarketing.ca

On stage in this month’s production of The Complete Works of William Shakespeare (Abridged) 
(Revised) are Brian Fukuzawa, Andrew Pawarroo, and Liz Coulter. The play, the opener of  
Theatre Aurora’s milestone 60th season, opens September 20. 

Contributed photo
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Local students get a taste of the workforce through 
Canada Summer Jobs program

By Brock Weir

Matthew Hunter came into the 
deal knowing how to pour a simple 
cup of  coffee.

But every cup of  joe the Aurora 
resident sold at the Newmarket 
Farmers’ Market this summer was 
one pour that went towards the 
extraordinary.

Mr. Hunter, who graduated from 
King City Secondary School this 
year, spent his summer vacation 
working for Commons Coffee, an 
independent coffee roaster focused 
on training adults with autism and 
developmental challenges with skills, 
confidence and independence.

Mr. Hunter came to Commons 
Coffee founder Susan Popper through 
the Canada Summer Jobs program, a 
Federal grant program that provides 
funding for tens of  thousands of  job 
opportunities for young Canadians 
from coast to coast. 

“I wanted him to experience 
dealing with the public,” says Ms. 
Popper, noting that Matthew’s time 
at Commons Coffee, along with the 
placement of  a Queen’s University 
student who was brought on as a job 
coach, allowed her to step back a 
little bit from some of  the Commons 
Coffee operations and focus on 
further development.

Recently, Newmarket-Aurora MP 
Kyle Peterson welcomed many of  
the program’s local participants to 
an end-of-summer lunch celebrating 
the work of  the Canada Summer 
Jobs Program. Held at CUPE 
905’s Newmarket headquarters, it 
was a way for the riding’s Federal 
representative to meet with those 
most impacted and benefited by the 
program.

“I am proud that this year in 
Newmarket-Aurora we were able to 
secure 277 jobs and over $800,000 
in funding in Newmarket-Aurora 
alone,” he told participants. “I don’t 
have to tell you why this program is 
so important, but the concept behind 
it is the age-old problem that youth 
have trouble finding a job because 
employers are looking for experience 
but you can’t get experience without 
having a job. That’s the dilemma 
and the problem this program tries 

to solve. I think it does a great job.
“I think the employers would 

agree that the employees out there 
are second to none, especially in 
Newmarket-Aurora, of  course. I 
think it is a great experience for the 
students too and I hope you all agree. 
It is a great program that helps some 
of  the priorities of  our government, 
which is growing the middle class, 
making sure everyone has a fair 
opportunity at success here in 
Canada, and that is really what this 

country is all about. This is a way to 
bridge the gap between opportunity 
and success.”

Also in the room were 
representatives from the Aurora 
Historical Society, the Aurora 
Museum & Archives, Sport Aurora, 
and many other community groups 
that were able to provide student job 
opportunities through the program.

“Sasha, our student, was a big 
help to Sport Aurora,” said Sport 
Aurora’s Laurie Mueller. “He was 
my right hand. I split my job into 
two and it was a great help. I hope he 
learned a lot, I hope he was exposed 
to a lot of  people and that is what the 
program is about. It’s about giving 
the students the opportunity to meet 
people, to give them some exposure, 
and give them an opportunity. I am 
hoping that is what Sport Aurora did 
for our student and I am absolutely 
going to be applying next year.

“I thank our MP for providing us 
with the opportunity, and we’re very 
lucky. Just because we work in Aurora, 
I am hoping he leaves with a sense that 
Aurora is a very unique community 
and we are very community focused. 
I hope that what we have been able 
to provide gives him a sense of  how 
to tap into community relations and 
partnerships. If  anything, I hope 
he takes away just how special and 
unique Aurora is.”

Newmarket-Aurora MP Kyle Peterson welcomed many of the over-200 local participants in the 2018 Canada Summer Jobs Program, and their 
employers, to a celebratory lunch to mark the end of the season.   Auroran photo by Brock Weir
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 * Tile Flooring 
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Call 905-954-0967416-479-0415
705-797-4853

1100 Gorham St., 
Unit #20 Newmarket

Visit Our Showroom

Vanity Cabinets 

Servicing the 
GTA for 30 

Years

Mon - Fri - 10 - 6
Sat 10 - 5  | Sun 12 - 4

HOURS

All major credit cards accepted 
15570 Yonge Street Aurora, On

(905) 727-7347

with 1000’s of styles to choose from!

 

LIGHTING
of
IDEAS

AURORA’S #1 LIGHTING STORE

15570 Yonge Street Aurora | 905-727-7347 | www.thelightspot.ca

of Lighting ideas from

1000

Lampshades 
& we can 
arrange 

for installation

HOURS
 Mon - Fri - 10 - 6

      Sat 10-5, Sun 12 - 4 

...with thousands of styles to choose from!

ALL MAJOR CREDIT 
CARDS ACCEPTED

Mon - Fri - 10 - 6
Sat 10 - 5  | Sun 12 - 4

HOURS

All major credit cards accepted 
15570 Yonge Street Aurora, On

(905) 727-7347

with 1000’s of styles to choose from!

 

LIGHTING
of
IDEAS

AURORA’S #1 LIGHTING STORE
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Deputy Premier, Minister of Health is  
“honoured to serve”

By Brock Weir

When Christine Elliott was elected 
Newmarket-Aurora’s MPP this past 
spring, she came into the job after a 
year and a half  as Ontario’s Patient 
Ombudsman.

This experience advocating for the 
needs of  Ontario patients navigating 
the health care system were recognized 
by newly elected Premier Doug Ford 
when crafting his cabinet.

Earlier this summer, Ms. Elliott was 
appointed the Province’s new Minister 
of  Health and Long Term Care, with 
the added portfolio of  serving as Deputy 
Premier of  Ontario. 

“I was very honoured to be asked to 
serve as Deputy Premier in addition 

to being the Minister of  Health,” Ms. 
Elliott tells The Auroran. “The Premier 
and I work very well together and I am 
there to support him in whatever needs 
to be done, filling in on days in Question 
Period where he is unable to be there, 
and any other activities that come up 
when he needs some assistance.”

Taking on the role as Minister of  
Health is something she says she feels 
“really comfortable” considering her 
background in the health care field. 
Although Ms. Elliott came into public 
life as a lawyer, rather than as a health 
care professional, she was tasked with 
health care issues from her earliest days 
as an opposition MPP in the shadow 
cabinet of  then-PC leader John Tory. 
This background was subsequently 
recognized by former Ontario Premier 
Kathleen Wynne, who appointed 

Ms. Elliott with the role of  Patient 
Ombudsman.

“I feel I got a lot of  experience 
understanding our healthcare system 
from the perspective of  patients and 
families, and that is really important as 
we try to move our health care system 
to one that is truly patient-focused,” 
says Ms. Elliott. “That is something 
I will always keep in mind as I do my 
work in this Ministry.”

Healthcare is something that effects 
every family and is a part of  Canada and 
Ontario Ms. Elliott says “we’re all very, 
very proud of ” but pride doesn’t mean 
the system is perfect, she adds. There 
are “stresses and strains, particularly 
with an aging population” that have to 
be addressed.

“We need to have at least a 10 year 
plan from where we are right now in 
healthcare to where we want to be,” 
she says. “Every decision we make in 
the next four years of  our mandate 
should be based on that plan and how it 
moves forward on that plan. That plan 
has to be developed in consultation 
with the people of  Ontario, listening 
to the needs and concerns of  health 
care professionals because they are the 
ones who are delivering the service, 
and they also have some very good and 
innovative ideas about how to improve 
our system. My role, especially at this 
point, is primarily to listen and learn 
about what those priorities are. 

“We know it is more long-term care 
beds, we know we need more assistance 
in mental health and addictions and 
to create a true system for people who 
require mental health and assistance 
treatments. There are many other 
areas where we need to act. We need to 
listen, learn and then develop that plan 
and work to execute the plan, because 
if  you try and make random decision 
here and there you’re not really going to 
improve the system. You may improve 
things randomly, but we want to 
create an entire system that is stronger 

and better.”
While there were many challenges in 

the system identified under the previous 
government, Ms. Elliott says one of  the 
positives was the very creation of  the 
Patient Ombudsman role because the 
“patient voice has seldom been heard 
in making healthcare decisions. There 
was also the installation of  a Minister’s 
Advisory Board Panel which Ms. Elliott 
says has provided “critical” input from 
“wonderful people.

“I know the previous government 
had started to strengthen our mental 
health and addiction systems, but 
there are many other steps that need 
to be taken and we’re going to take 
a look at that plan. We have ideas of  
our own about what we would like 
to see happen, so we’re going to be 
developing a revised plan. Certainly 
the issue of  mental health and 
addictions is extremely important. It 
is the leading cause of  disability more 
than all cancers combined. We know it 
is a pressing issue we need to address.”

Over the course of  his election 
campaign, Mr. Ford routinely stressed 
the importance of  listening to frontline 
workers in the healthcare system for 
suggestions, the identification of  their 
own needs, and to identify “efficiencies” 
that can be found within. Ms. Elliott, 
on the other hand, comes at this role 
expert in the views of  patients.

But these varying perspectives, from 
patient from healthcare provider, are 
“largely in alignment,” she says.

“I did a lot of  work with patients 
in my previous role but I also dealt 
a lot with health care providers to 
hear their views. They want to serve 
patients, they want a better system of  
health care. That’s what we all want 
and I think everyone needs to be a 
participant in that discussion to get a 
truly well-rounded view of  what the 
system should look like. That’s what I 
intend to do in my new role as Minister 
of  Health.

“One of  the biggest [factors I 
weighed when accepting my cabinet 
appointment] was considering my 
responsibility to the constituents 
of  Newmarket-Aurora. It is really 
important for me that I do my work 
locally and fulfil my responsibilities to 
the people who elected me. That is of  
primary importance to me. My concern 
is balancing my time locally with my 
provincial responsibilities.”

In the second part of  our interview with 
Newmarket-Aurora’s new MPP, Ms. Elliott 
focuses on her local priorities.

I know the previous government  
had started to strengthen our  
mental health and addiction  
systems, but there are many  
other steps that need to be  

taken and we’re going to take  
a look at that plan. We have  
ideas of our own about what  
we would like to see happen
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RBC Dominion Securities Inc.

Smart investing for today’s markets 
A complimentary seminar

At this event, we’ll discuss the state of today’s markets as well as time-tested 
investment principles that can help you on your path to a secure �nancial future. 

Thursday,  
September 20, 2018 
6:30 p.m. – 7:30 p.m.
Refreshments and hors-d’oeuvres  
will be served.

Venue:  
RBC Dominion Securities  
17120 Leslie St., Suite 200 
Newmarket, ON

Hosted by:  
Connor Ryan, MBA 
Investment Advisor 
RBC Dominion Securities

Guest speaker:  
Brandon McKinnon 
Vanguard Investments Canada Inc.

To attend, contact Connor Ryan at  
connor.ryan@rbc.com or 905-895-4102.

HOURS
MON – FRI 12:00pm – 2:00am
SAT                2:00pm – 2:00am
SUN               2:00pm – 2:00am

SEE YOU THERE!
15474 Yonge Street
Aurora  905-503-6500
(Yonge and Aurora Heights Dr.)

BAR & LOUNGEBAR & LOUNGEBAR & LOUNGE

*

*

Pound 
of 

Wings

Dine in only & with the 
purchase of a  drink

 $5

dnabarandlounge.com

...do you know what DNA stands for? 
Damn Nice Aurora!

...do you know what DNA stands for? 
Damn Nice Aurora!

...do you know what DNA stands for? 

BAR & LOUNGEBAR & LOUNGEBAR & LOUNGE

Live
Entertainment 

Every Sunday 
on the Patio 3-7pm

DNA 
Kitchen

Friendly
with full menu

has a 

Atmosphere

7 DAYS A WEEK

*

Wing 
Night 

Every Thursday

300 Wellington Street East   Unit #4   Aurora   ⎜ 647-778-9696  www.quartzcity.ca.

QUARTZ CITY RENOQUARTZ CITY RENO

QUARTZ COUNTER TOPS

FREE BACKSPLASH!

From $1590
Plus

COMPLETE KITCHEN $12,990
• QUARTZ COUNTER TOPS 
• COMPLETE CABINETS 
   FREE HOOD FANPlus

Aurora Votes 2018: 
McGrath wants to build 
“liveable community” 
with a business voice

By Brock Weir

A pink car planted the seed.
Vicky McGrath spotted the vehicle 

after she and her family spent years 
caring for their ailing mother, who 
eventually died in long-term care. At 
that moment, the civil servant thought 
there had to be a better alternative to 
long-term care, and set about to do 
something about it.

Those colourful cars have become 
the hallmark of  her Nurse Next Door 
company, which provides at-home 
care for those in need. She touched 
upon a gap, and the business has gone 
from strength to strength. Now, she 
has turned her focus on bringing this 
business sense to Aurora’s Council 
table.

Ms. McGrath is one of  16 
candidates vying for six Council seats 
in next month’s Municipal Election.

“I felt Aurora could use some 
new voices at the table, some new 
perspectives,” says Ms. McGrath on 
why she entered the race. “I also feel 
there’s a lot of  value in bringing a 
business voice to the table in Aurora. I 
don’t feel there is a lot of  consideration 
for the business community at Aurora 
Council currently. I feel there could be 
better communications amongst the 
business community and the Town.”

Another asset she says she brings 
to the table is her 20 years experience 
as a civil and public servant. She 
entered the sector with a degree 
in environmental studies from 
Trent University, coupled with a 
Masters Degree from Cambridge in 
Sustainability Leadership with a focus 
on Global Business.

“I think all those things together 
with my new business experience 
would provide some fresh perspective 
at the Town that isn’t currently part 
of  the mix.”

Nurse Next Door’s work with the 
“frail, elderly, sick and disabled” has 
given Ms. McGrath what she describes 
as a new perspective on “accessibility, 
pedestrian orientation, and inclusivity 
in community design.” But these 
principles, she says, should permeate 
all aspects of  public life, including 
planning and the development of  
programs.

“I would say that sustainable 
community building is all around 
making life better for everyone, people 
in terms of  businesses having access 
to skilled and experienced employees, 
employees having access to the things 
that they need while they are at 
work, green space, obviously lots of  
connected green space, and lots of  
things for people to do and want to do 
in a community – live, work and play 
in the same community,” she says. 
“The population is aging and Aurora 
is no different. The largest population 
in Aurora right now is 55 and older 
and I don’t see that changing. We 
want to keep those people in Aurora. 
We don’t want them to take their 
resources, their ideas, their skills 
elsewhere. We want them to stay here 
and stay at home in Aurora and enjoy 
the things we have to offer here as 
well as the things that are available to 
them outside of  Aurora.”

Had she been at the table over 
the last four years, there are some 
issues where she says her perspective 
might have been of  value. Property 
acquisition is just one area, she says. 
Land available for development is all 
but gone and future growth will have 
to come from infill, intensification 
and redevelopment.

Last month, the Town issued notice 
they were going to designated 15 
buildings along the historic Yonge 
Street core under the Ontario Heritage 
Act. That is a pretty significant 

Continued on page 22

Council candidate Vicki McGrath is pictured at the Aurora Public Library last week. 

Auroran photo by Brock Weir
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OTHER ICONS:
HOUSEHOLD HAZARDOUS WASTE ICONS:

[household
hazardous waste]

[batteries]

[propane]

[all household hazardous waste icons]

[cleaners]

[cfls] [cleaners]

[garbage bags] [clear bags] [bulky items] [white goods]

[compost]

[York Region
depots]

[textiles] [swap events]
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STREAM ICONS:

Waste Icon Cheat Sheet:
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Environmental 
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GROWING UP TOO FAST?
Discover where you can get rid of unwanted stu�  

using the Bindicator, a helpful online search tool.

Visit york.ca/bindicator to find out where it goes.

To see the whole story watch our Bindicator  
videos at youtube.com/YorkRegionGovt

For more information visit york.ca/waste  
or call 1-866-665-6752

TIME TO LET IT GO? 
CUT THE CLUTTER.

Space provided through a partnership 
between industry and Ontario 
municipalities to support waste 
diversion programs.

For more information visit york.ca/hhw 
or call 1-866-665-6752

Space provided through a partnership 
between industry and Ontario 
municipalities to support waste 
diversion programs.

HHW does not belong in the garbage or blue box.  
Bring it to a waste depot where it will be disposed of safely.

DID YOU KNOW?
WHEN NO LONGER NEEDED, COSMETICS BECOME  

HOUSEHOLD HAZARDOUS WASTE (HHW).

Curtain comes down on summer concerts

The curtain came down on Aurora’s summer Concerts in the Park series last Wednesday with Just Heart. (Top Row) The homegrown Fleetwood Nicks and Practically Petty – tributes to Fleet-
wood Mac and Tom Petty – took over the band shell on August 22, drawing a healthy crowd to Town Park. At intermission, attendees were entertained by baton twirlers. (Bottom Row) Just 
Heart, a tribute to Heart, closed out the series on August 29, with half-time entertainment including a performance of the music of Queen courtesy of Marquee Theatrical Productions. 

Auroran photos by Glenn Rodger and Brock Weir
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MARKET
MUSINGS

Jan Freedman

I hope that you all enjoyed a wonderful 
summer and are ready to return to work 
and school now that the long Labour 
Day weekend is over. Of  course, the 
summer technically isn’t over until later 
this month and, for now, the hot, sticky 
weather remains.

This coming Saturday, September 8,  
will be very busy at the Farmers’ Market 
as the Town will be hosting the third 
annual Multicultural Festival in Town 
Park, beginning at 11 am. Many of  our 
vendors will be staying in place for the 
afternoon. As well, Natalie Allan will be 
running another Yoga class from 9.30-
10.30 a.m. Let me introduce her.

Natalie Allan is new to Aurora, having 
moved here to marry her husband, 
David. They can often be seen in and 
around Town Park exercising their three 
large dogs, two huskies and a great dane. 
Natalie is American, having grown up 
moving all over the country-from Texas, 
to California to Indiana and, finally, to 
Kansas City, Kansas.

She graduated from the University of  
Kansas with a degree in Sculpture and 
Art History before moving to San Diego 
to join the corporate world. However, 
it turned out that the corporate life was 
not what she was looking for, so she left 
California to pursue her true passion for 
the arts. What she intended to be a one-
year sabbatical, turned into a whirlwind 
of  art, love and yoga. During this time, she 
met her wonderful husband, completed 
her 200 hour YYT certification and 
moved to her new home in Aurora.

Now that Natalie has set roots in the 
Aurora community, she feels honoured 
to teach and share the practice of  yoga, 
combining two things that she loves. She 
says that she found yoga at a time in 
her life when anxiety overshadowed her 
happiness.

What began as a Thursday night 
class at her university gym where she 
wobbled and fell has become her place 
of  balance and peace. It helped to calm 
her chattering mind, brought attention 
and focus to her breathing and became a 
tether to a better version of  herself. Now, 
over a decade later, she feels fortunate to 
be able to share the gifts that yoga has 
brought her with her new community 
through her classes. Natalie will be back 
one more time, on October 6, at the 
Farmers’ Market.

Also coming to the Market this coming 
Saturday will be the Newmarket-Aurora 
chapter of  Amnesty International. 
Amnesty, founded in 1961, is a global 
movement of  more than seven million 
people in over 150 countries who 
campaign to end abuses of  human 
rights. Independent of  any government, 
religion or political ideology, The 
Universal Declaration of  Human Rights 
provides the bedrock for its principles 
and campaigns.

Amnesty helps prisoners of  conscience 

and those who have been persecuted 
because of  race, gender, religion or 
beliefs. After intense research to verify 
the human rights abuses, Amnesty will 
publish reports, advise the media and 
ask their members to write appeal letters 
which cannot be ignored by governments. 
There are clear guidelines as to how 
to word the letters to be respectful and 
effective. Often, these letters result in the 
arrest of  torturers, laws being changed 

and innocent, persecuted people going 
free.

For over 1/3 of  political prisoners, 
there is a tangible improvement in their 
situation as a direct result of  Amnesty 
involvement. After their release, many 
say that Amnesty support and letters 
gave them hope and the strength to 
carry on.

If  you feel passionately about human 
rights, as I do, why not join Amnesty’s 

local group which meets most months at 
Trinity Anglican Church in Aurora. The 
group discusses current human rights 
issues, writes letters to support urgent 
action campaigns and plan annual 
community events. Visit their booth on 
Saturday for more information.

Next time I will tell you about our 
annual “Soup Fest” on Sept.29 in 
celebration of  “Culture Days”.

See you at the Market! 

DAMIR VRANCIC
LAW OFFICE

BUSINESS LAW, 
REAL ESTATE, 

WILLS & ESTATES

905-841-6411

Providing valued and trusted 
legal advice since 1983
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Custom is more affordable 
than you think!
• Drapery, 
• Window Coverings
• Motorization
• Bedding 
• Upholstery
• Shutters
• Area Rugs

DWF

DISTINCT WINDOW FASHIONS LTD.

905.773.1271 
13270 Yonge St Unit #101
distinctwindowfashions.ca

Making homes 
Exceptional Since 1992

 sales@distinctwindowfashions.ca 

Sports • News • At Your Service  
Coming Events • Classifieds

Aurora Prayer Breakfast

Sponsorship Opportunities
These contributions assist in providing tables and seats for students as well as supporting all elements of
the breakfast.

Gold Sponsor
Cost: $1,500.00
Entitlements:

• 1 Table with 10 seats for your own use or to donate to students
• 2 Tables for students and youth from our community
• Table sign on all 3 tables with sponsor’s name and logo, recognizing the sponsorship
• Recognition of Sponsorship on Screen at the venue during the event
• Listed as a Gold Sponsor on Program Flyer

Silver Sponsor
Cost: $1,000.00
Entitlements:

• 1 Table with 10 seats for your own use or to donate to students
• 1 Table for students and youth from our community
• Table sign on both tables with sponsor’s name and logo, recognizing the sponsorship
• Recognition of Sponsorship on Screen at the venue during the event
• Listed as a Silver Sponsor on Program Flyer

Bronze Sponsor
Cost: $500.00
Entitlements:

• 1 Table with 10 seats for your own use or to donate to students
• Table sign on the table with sponsor’s name and logo, recognizing the sponsorship
• Recognition of Sponsorship on Screen at the venue during the event
• Listed as a Bronze Sponsor on Program Flyer

APB Supporter
We appreciate and welcome ANY contribution you can make towards the $25 cost of a student’s seat. Seats
are offered to approximately 150 Students in Aurora at no charge. Your name, or “anonymous”, will be
acknowledged on our overhead screen for any amount of support (no amounts will be listed).

For Sponsorship Inquiries:
sponsor@auroraprayerbreakfast.ca

auroraprayerbreakfast.ca
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Speaker: Joy Smith
                  Founder of "The Joy Smith Foundation"

                  "Rescue our Youth from Human Trafficking”

Date:  Thursday, October 11, 2018

Time: 7:00am (out by 9am)

Place:  The Royal Venetian Mansion
  400 Industrial Parkway South,  Aurora

The Aurora Prayer Breakfast Committee is an extension of representatives 
of local churches in Aurora.  We are distinctively Christian in nature and 
welcome all people of any faith or belief to attend.

Prayer as the Foundation of a Peaceful and Secure Community

“Human Traffickers are empowered by public apathy and emboldened 

by despair. So let us shake off the shackles of indifference, and refuse 

to be complacent. Let us work together to bring an end to  this injustice 

as we rescue the victims of Modern Day Slavery.”

– Joy Smith

Locale Restaurants has offi cially had their Grand Opening for their second location in 
Aurora, (fi rst location in King City) on Tuesday August 28th. An Italian Focused, Quality 
Driven Neighbourhood Restaurant. Pictured above from left to right;  Executive Chef 
Andrea Censorio, Mayor Geoff Dawe, General Manager Jorge Andaluz, Sandra Ferri 
from the Aurora Chamber of Commerce, and Jr Sous Chef Jordan Defreitas.

Auroran photo by Diane Buchanan

Official GRAND OPENING 
for Locale Restaurant

Aurora’s Dylan Sikura, pictured with the 
Northeastern Huskies, will be looking to 
make his mark as an NHL rookie this October. 
Photo courtesy of Jim Pierce/Northeastern 
Athletics

Aurora’s Sikura feels “ready” for NHL’s Blackhawks
By Jake Courtepatte

When Dylan Sikura takes to the 
ice in Traverse City, Michigan this 
weekend for the Chicago Blackhawks 
annual prospects tournament, the 
speedy forward will be putting his 
skills to the test against some of  the 
Hawks’ elite first and second round 
draft choices.

For the Aurora native, his path to 
the big leagues has been more of  a 
journey since being drafted in the 
sixth round four years ago: but one 
he says he is now ready for.

“Yeah, it’s definitely a little 
different to be surrounded by those 
guys,” said Sikura, the latest pick to 
take part in the tournament. “But I 
think at this point in our careers, if  
you’re here, you’re here. It doesn’t 
really matter where you got drafted, 
if  you got drafted or whatnot. Like I 
said before, I don’t think it matters 
too much where you go, but the 
organization that picks you and if  
it’s the right fit. Obviously Chicago’s 
been nothing but perfect for me so 
far. This is a pretty cool experience 
being here.”

The 22-year old Sikura spent most 
of  three seasons with the OJHL’s 
Aurora Tigers, before becoming a 
prominent piece up the middle for 
the NCAA’s Northeastern University 
Huskies over the past four seasons.

Over four seasons at Northeastern, 
Sikura averaged more than a point 
per game, with 58 goals, 88 assists 
and 146 points in 137 games.

Sikura’s college career ended 

with an upset when the Michigan 
Wolverines beat Northeastern 3-2 in 
the first round of  the 2017-18 NCAA 
tournament. He signed an entry-
level contract worth $925,000 with 
the Blackhawks shortly after.

Described by Hawks brass as 
having a “meteoric rise” up the 
Blackhawks prospect charts in recent 
years, Sikura jumped from twenty-
second to fifth on the Hawks “Top 25 
Under 25” list released by the team 
last month. 

His five games spent in the NHL 
late last season, where he showed 
chemistry with some other big-name 
young wingers like Alex DeBrincat 
and Brandon Saad in putting up 
three assists in five games, helped his 
cause significantly.

“I think that was huge,” said 
Sikura. “Even though it was just five 
games, I think I got a taste of  what 
the league is like. I got to play against 
some pretty special players and see 
them at their highest form. I think 
it’s just good to have a benchmark 
like that, kind of  compare yourself  to 
other players throughout the league 
and see how you match up and what 
you need to work on.”

“This summer I was obviously able 
to use that little experience I had 
with those five games and kind of  
remember what it’s like. Obviously 
it’s been a huge summer for me and 
getting pretty antsy and ready to get 
back out to Chicago.”

Sikura will also have another 
familiar name at training camp this 
season: older brother Tyler Sikura, 
the 26-year old centreman who signed 

with the Blackhawks last year, and a 
current member of  the Blackhawks’ 
AHL affiliate, the Rockford IceHogs.

The brothers last skated together 
as members of  the St. Andrew’s 
College Saints in Aurora.

“It’s going to be pretty special,” 
said the younger Sikura. “I don’t 
think I’ve played with him since I 
was in Grade 9. We played a little 
bit of  high school hockey together. 
For me, it’s my first main camp, so I 
don’t know what to expect too much. 
He’ll definitely be someone that I 
lean on while I’m there. We’ve been 
training together this summer. He’s 
been working hard, keeping tabs on 
each other. I think that’ll be a pretty 
special moment for us to be there 
together.”
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Storm Volleyball 
Storm Monsoon

Storm Monsoon’s achievements this year included an Ontario Provincial 
Championship, a Canadian National Championship, and three all-stars at 
Canadian Nationals including the tournament MVP. This group of  young women, 
aside from being great athletes, became even better people as they learned what it 
takes to be the best in their sport.  Seeing the top team from Alberta cheer us on 
while wearing our “Storm Warm-up Shirts” via a shirt exchange at the Canadian 
final really said it all. Coaches and parents can’t wait to see what this group can 
do next.      

Mayor’s Breakfast  
of Champions Spotlight

Buy one, get one FREE* Off er ends September 30th

STOP. 
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*See store 
for details

Dulux.ca

Visit us at:
14845 Yonge Street, Unit 2 & 3, Aurora 

Telephone: (905) 841-8593
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Aurora’s Steven MacLean and Whitby’s Christian Mattiace follow the puck around the boards 
in the Tigers’ 3 - 2 win over the Fury on Thursday. 

Auroran photos by Jake Courtepatte

Junior A Tigers close preseason with consecutive wins
By Jake Courtepatte

Some familiar faces played the heroes 
in a pair of  Aurora wins to close out 
the OJHL preseason schedule over the 
weekend.

A pair of  losses to open up the year 
was followed by a 3 – 2 win over the 
Whitby Fury on Friday, a contest that 
took just over four periods of  play before 
Tigers veteran Joseph Mizzi potted the 
winner in double overtime.

Markus Patterson and Michale 
Palandra also netted their first goals in 
the Tigers’ black and gold, each in the 
first period.

They closed out the preseason the 
following night on the road to face the 

Toronto Jr. Canadiens, where fellow 
veteran Luca Esposito put up a two-
goal performance in another 3 – 2 win. 

Christian Fillipetti of  Nobleton had a 
strong debut in net in the contest, with 
the sixteen-year old making 35 saves for 
the win.

The prospects for a repeat season 
as Conference champions are already 
high: the Tigers were one of  just two 
OJHL teams to make the grade on the 
Canadian Junior Hockey League’s top-
twenty list, released late last week.

Entering at eighteenth in the nation, 
Aurora trails only the high-powered 
Wellington Dukes within Ontario, who 
was tabbed at number three. The two 
heavyweights will first get a look at each 
other on Sept. 25 when the Tigers visit 

the Dukes.
In the meantime, the Battle of  Yonge 

Street will be renewed on Sept. 14 for 
Aurora’s home opener, hosting the 
Newmarket Hurricanes for a Friday 
night contest one night after they 
compete at Newmarket’s Ray Twinney 
Arena.

The puck drops at 7:30 to begin 
a new 52-game schedule, heavy on 
intra-division games in a move OJHL 
Commissioner Marty Savoy said will 
“reinvigorate longtime and historic 
rivalries.”

“We want to promote competition 
as much as we can,” said Savoy in a 
statement.

This year’s competition will certainly 
have a new look for the Tigers: if  they 
are to once again reign at the top of  
their conference, it will have to be as 
NorthWest champions rather than 
NorthEast, a move approved by the 

league in July.
A longtime battle with the Lindsay 

Muskies will be cut short after the 
Muskies moved conferences in the 
offseason, leaving just one Tigers-
Muskies game on the regular season 
schedule.

Burlington, Oakville, Georgetown, 
and Buffalo join the Conference in the 
West division, as well as the new-look 
Brampton Admirals and Brantford 
99ers, formerly the Orangeville Flyers 
and Milton IceHawks respectively.

Aurora will face each of  Newmarket, 
Markham, Pickering, and Stouffville, 
the other members of  the North 
division, seven times throughout the 
schedule.

The season wraps up in late 
February.

For stats, schedules, and more 
information, visit www.auroratigers.
pointstreaksites.com.
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DI CECCO LAW

Aurora 905-751-1517
www.diceccolaw.com

EXPERIENCE 
COMPETENCE

EFFICIENCY 
At Your Service

Corporate, Business, 
Real Estate, Mortgages, 
Leases, Wills, Estates, 
Powers of Attorney 

Alessandro Di Cecco

By Shirley Wiedemeyer 
and Jan Freedman, Aurora Farmers’ 

Market and Artisan Fair

The Aurora Farmers’ Market and 
Artisan Fair will be celebrating Culture 
Days with their popular “Soup Fest” 
which has become a much-anticipated 
annual tradition. 

On Saturday, September 29, five 
Market chefs will create delicious soups 
from fresh, local ingredients sourced at 
the Market. The Soup Fest will begin at 
9:30 am with each chef  having up to 30 
minutes to finish preparing and serving 
samples of  their soup to the public. The 
last demonstration will be at 11:30 am.

This year’s Culture Days theme “On 
Beat” challenged chefs to incorporate 
the theme into their culinary creations. 
And our Market chefs were definitely 
up for the challenge!

Cathy of  “Catharina’s Kitchen” 
perhaps best embraced the thematic 
challenge with her decision to create 
a “Beet It” soup, inspired by Michael 
Jackson’s “Thriller”. Cathy likes to 
work in her kitchen while listening to 
heavy rock music.

Sarah Joy of  “Sarah Joy Sweets” likes 
listening to Jared Lutes and country 
music. The former head baker at 
Grand Oak Market in Niagara will be 
making a harvest soup, “Zucchini with 
Rosemary”.

Chef  Gabriel of  “Catering By 
Gabriel” says that he likes to listen to the 
music played at the Music in the Park 
concerts on Wednesday nights. When 
asked about his soup, he replied that he 
is making a “Mexican Jumping Bean” 
soup. I think that we’re in for a surprise 
that will definitely have us jumping to 
the beat!

Jan of  “Jan’s Country Pantry” has 
chosen to make a “Curried Cauliflower 
Soup” to celebrate the fall season. 
Although Jan likes a wide variety of  
music genres, her favourite choice in 
the house as well as in the car is classical 
music.

Pascal of  “La Brehandaise Catering” 
has not yet decided which soup he will 
be creating, but he’ll likely be getting his 
inspiration listening to French music.

For our entertainment, we are excited 
to announce that the wonderful, Juno 
nominated musician, Glenn Marais, will 
be performing at the Bandshell starting 
at 10 am.  Glenn’s musical diversity 
features a blues, rock and reggae mix 
that he says will leave you humming “I 
Feel Good”. Glenn will be bringing a 
percussionist so there will be a rhythmic 
element to the performance as well as 
a touch of  djembe drum action. Glenn 
recently finished second in a Toronto 
Blues Society Talent Contest and is 

The AFM is “On Beat” with 
Soup Fest this Culture Days!

LESS
RAT RACE

MORE
RA� IT JUMPING

E X H I B I T I O N  P L A C E ,  T O R O N T O     R O Y A L F A I R . O R G

The only thing cuter than a rabbit jumping 
at The Royal is – wait, there is nothing cuter. 
The Royal has attractions you didn’t know you 
needed, just a hop away from the train station.

NOVEMBER 2-11 GET AGRICULTURED

Take            or               directly to the fair.

Not for Profit Sports Camp & Retreat Facility Since 1967

www.teenranch.com • 519-941-4501

Skills
Development

Skating
Development

Ages 6-12 
September 13 - 
October 18, 2018

Ages 6-12 
September 11 - 
October 16, 2018

currently at work recording a new Delta 
Blues CD. His goal is to combine music 
with social activism while engaging the 
community at the same time. 

Start your Culture Days experience at 
the AFM with a sampling of  the many 
aromas, textures and flavours created 
by Market chefs. The AFM is located at 
Town Park, 49 Wells Street and is open 
from 8:00 am – 1 pm. To learn more, 
visit theaurorafarmersmarket.com.

Culture Days is a collaborative 
movement that welcomes your 
participation. Look for your Culture 
Days passport in the Auroran, visit any 
of  the participating venues to have your 
passport stamped and be eligible to win 
great prizes.



THE AURORAN, Thursday, September 6, 2018THE AURORAN, Thursday, September 6, 2018Page  20             Page 21

Continued on page 23

Real Estate Law 

Estate Administration 
and Probate

Wills and 
Power of Attorney 

Family Law 
and Divorces

Notarizations 

15393 Yonge Street, Aurora, Ontario L4G 1P1   ⎜   Tel: (905) 726-3188  Fax: (905) 726-3098

www.allanlaw.ca   ⎜   jason@allanlaw.com

Jason Allan and Leslie Allan

allanlaw.ca

–  B A R R I S T E R S  A N D  S O L I C I T O R S   –

September 11, 2018 @ 9:30 am - 11:00 am
RCMP Career Information and 
Recruiting Session
September 18, 2018 @ 10:00 am - 11:30 am
AURORA LIBRARY Programs 
& Online Learning Info Session

Preregistration Required!

     905-727-3777                     222 Wellington Street East l info@rnces.caAurora
Employment ServicesRNC This Employment Ontario service is 

funded in part by the Government of 
Canada and the Government of Ontario

At no cost to you!

RNC Career Events September 2018
 Call to Register  905-727-3777

The views expressed in this publication are the views of this Service Provider and do not necessarily reflect those of the Ministry
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Stand Up To Cancer Canada (SU2C 
Canada), a Canadian registered charity, 
is proud to announce the Hollywood 
community is once again joining forces 
to support Stand Up To Cancer’s sixth 
biennial televised fundraising special, 
the third inclusive of  Canada, on Friday, 
Sept. 7 (8:00 – 9:00 PM ET/PT / 
7:00 PM CT). Mahershala Ali, Kathy 
Bates, Katie Couric, Jennifer Garner, 
Tony Hale, Marg Helgenberger, Ed 
Helms, Ken Jeong, Marlee 
Matlin, Matthew McConaughey, Maria 
Menounos, Jillian Michaels, Trevor 
Noah, Dak Prescott, Rob Riggle, Karla 
Souza, David Spade, Keith Urban, Reese 
Witherspoon and Canadian Italia Ricci will 
participate in this memorable event — 
marking 10 years since the first telecast 
and 10 years of  SU2C’s lifesaving research 

Stand Up To Cancer this Friday 
achievements – and four years after the 
launch of  Stand Up To Cancer Canada. 
Additional stars and performers will be 
announced in the coming weeks.

Bradley Cooper, Academy Award®-
nominated actor, will return as co-executive 
producer along with the renowned live-
event producing team Done + Dusted, 
working again with the Stand Up To 
Cancer production team, after a successful 
partnership for the 2016 telecast.

For the third time, Stand Up To Cancer 
Canada will simultaneously broadcast 
a Canada-inclusive telecast across four 
major English-language Canadian 
broadcasters: CBC, Citytv, CTV, and Global, 
as well as Canadian services AMI, A.
Side, BBC Earth, CHCH, CHEK, Cottage 
Life, Fight Network, Game 
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Volunteer leaders celebrated for over “325 years” of community service

By Brock Weir

In these days of increasingly short 
attention spans, a year-long commitment 
can seem like a daunting task. So, how 
does 40 sound?

In Aurora’s case, there are a number 
of residents for whom the prospect of 
giving a decade or four to a cause that’s 
worthwhile causes barely a bead of sweat 
to roll down their forehead. 

Over 345 years of community 
contributions were recognized by 
the Town of Aurora this year as the 
Community Recognition Awards 
honoured residents for 20, 30, 35, and 40 
years of volunteerism.

When Trevor Stephens first put on his 
scouting uniform growing up in Aurora, 
he might have done so to learn a few 
knots, meet some new friends and bring 
home some new skills. He probably didn’t 
realise it would set him on a five-decade 
journey, but it did – and now he has the 
certificate to prove it.

“The First and Third Aurora Scouting 
Group would like to recognize Trevor 
Stephens for his 40 years of volunteer 
service,” said event emcee Brian North, 
reading Mr. Stephens’ citation. “Trevor 
is a man who is dedicated to not just the 
community he grew up in and returned to, 
but also to helping others. Trevor learned 
to love scouting in his youth. While being 
in the military, he established scout units 
in every base that did not have scouting 
and served as a cub master on the base.

“When Trevor returned to Aurora 
in 1978, he brought all he learned back 
to Aurora Scouting and has continued 
without a break in service since then, 
working with youth as a Beaver, Cub, 
Scout and Sea Scout leader.”

Also recognized with 40 Year Volunteer 
Service Awards were Lois Thompson and 
Paul G. Anderson. Recognized for his 
35 and 30 years of community service 
respectively were Robert Kennedy and 
Ross Haagsma.

A bumper crop of volunteers were 
recognized for their commendable 20 
years of volunteer service to community 
organizations, and perhaps this is 
appropriate as six out of the seven 
recipients were recognized for their 
dedication to the Aurora Community 
Arboretum. Receiving their awards for 20 
Years of Service were Gord Barnes, Mike 
Bender, Irene Clement, John Clement, 
Karen Fulbrook, Keith Saunders, and 
Brian Walsh.

The Aurora Diggers Girls Softball 
would like to recognize Lois Thompson 
for her 40 years of  dedicated service 
to the girls’ softball league. Lois has 
been dedicated to volunteering and 
leading girls’ softball in Aurora. For 
her countless roles she has taken on to 
ensure each season was a successful one, 
and that the girls had an experience that 
they will keep with them for decades to 
follow. Lois can also be counted on and 
depended on, even when it rains or is 
extremely hot, she ensures the game 
goes on. 

LOIS THOMPSON

Brian Walsh is past president of  the 
Aurora Optimist Club and has sat on the 
Board for a number of  years. He regularly 
attends and participates in their monthly 
meetings. He is active in their policy review 
and development activities and assists with 
the Optimists mobile kitchen when they 
are serving food at community events. 
Next year, he will have the position of  club 
treasurer and, following that, will serve 
a second term as president. He is truly a 
valued member of  the Optimist Club of  
Aurora. 

BRIAN WALSH

Keith has been the treasurer of  the 
Arboretum almost since its inception. 
Although Keith works fulltime, his 
financial reports are always ready 
for the monthly board meetings. He 
dedicates many hours and lots of  energy 
to accomplish this. 

KEITH SAUNDERS

Karen works fulltime as a teacher 
and is able to bring her experience in 
the classroom to the Arboretum by 
arranging activities for children. Karen 
is able to make learning fun. 

KAREN FULBROOK

John can always be counted on to do 
whatever needs to be done to ensure 
that hundreds of  shrubs and trees are 
planted every year and are cared for 
afterwards. He dedicates a lot of  hours 
and a lot of  energy to accomplish this. 

JOHN CLEMENT

Irene works tirelessly as chair of  the 
Board of  Directors, spending many 
hours on the business side of  things. 
She liaises with the Parks Department 
and oversees everything to do with the 
Arboretum. As well, you will find Irene 
out planting trees and shrubs during the 
work days.

IRENE CLEMENT

Mike Bender is another dedicated 
volunteer for the Aurora Community 
Arboretum. Mike is a husband, father 
and works full time yet manages to give 
so much of  himself  to the Arboretum. 
The Board relies heavily on the expertise 
Mike brings to the table.

MIKE BENDER

Gordon Barnes has dedicated so much 
of  his personal time and energy to 
the Aurora Community Arboretum. 
Without his love for nature and for our 
Town of  Aurora, the Arboretum would 
not be the beautiful centrepiece it is 
today.

GORDON BARNES

The Second Aurora Scouts Group 
would like to recognize Ross Haagsma 
for his 30 years service to Scouts 
Canada. Ross has been a section leader 
in Cubs, Scouts and Ventures and is 
presently the group commissioners. 
The Fifth Aurora Scouting Group is 
very appreciative of  Ross’s involvement 
and dedication.

ROSS HAAGSMA

The Second Aurora Scouts would 
like to recognize Robert Kennedy for 
his 35 years in volunteer service. Robert 
has taken on a variety of  roles, including 
Beaver leader, Cub leader and most 
recently as group commissioner for the 
Second Aurora Scout group where he 

ROBERT KENNEDY

TREVOR STEPHENS

The Royal Canadian Legion Branch 
385 would like to congratulate Paul G. 
Anderson for his outstanding 40 years 
of  service. Paul Anderson has been an 
active member of  the colour party and 
assists with set ups and teardowns of  
countless special events that are held 
at the Legion annually. Paul is also a 
dedicated participant for the Legion’s 
annual Poppy campaigns. When it 
comes to volunteering, Paul is one 
of  the first to say yes and has never 
broken his promise. He is a long-time 
member of  Aurora United Church 
where he continuously makes himself  
available to assist when needed. Paul’s 
volunteering work with the Legion and 
the United Church, as well as other 
groups, through commitments, goes 
well above and beyond his commitment 
to volunteering to the community.

PAUL G. ANDERSON

has been instrumental in the growth of  
the group. Robert also shows additional 
dedication to the scouting movement 
by assisting at Scouts Canada’s 
Halliburton camp and the local scouts 
Adventureland camp near Ballantrae. 
It is volunteers like Robert who make 
this community a great place to live.
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number of  buildings to consider, says 
Ms. McGrath, and this consideration 
should not be done over the summer.

“There’s a number of  people 
probably away from the community 
right now for the summer, on vacation, 
probably not thinking about how that 
heritage designation is going to affect 
them in the future,” she says. “Having 
significant designations like that going 
on should not happen over the summer. 
Hiring for an Economic Development 
[Board] over the summer with an 
outgoing Council is another activity 
that might have waited until the fall 
or until the new Council is in place, 
when the new Council might have 
ideas to bring to the table, ideas on 
how the Committee might be able to 
do a different job than the one coming 
in under an outgoing Council.”

Yonge Street, she adds, is a 
particular priority. It is a local corridor 
as much as it is a Regional corridor, 
and the Province has designated it 
an intensification zone, complete 
with public transit. Ms. McGrath 
says there is a gap in Aurora in “not 
engaging in that vision.” More should 
be done to make Aurora’s stretch of  
Yonge a regional corridor like it is in 
Newmarket and in the south end of  
Town. 

“We could do a lot more to bring 
in public transit, which would be 
better for our employees, better for 
our businesses, to allow for a more 
pedestrian-oriented accessible vibe 
on the street with more seating, 
which would enliven the area. Yonge 
Street would benefit having a lot 
more connection to the community, 
but I also feel it is the right place for 
redevelopment, for intensification, for 
putting in those larger buildings with 
mixed use. It is the right place for 
these redevelopment plans to go.”

To that end, Ms. McGrath says there 
is “a lot of  value” in having a central 
space along Yonge Street, such as 
Library Square, for public gathering, 
but there are other issues that need to 
be addressed, as mentioned above.

“I feel like Library Square is a good 
idea, but it has to be part of  that 
broader picture of  what Yonge Street 
is going to be and I feel we need to take 
all of  those things into consideration,” 
she says. “It shouldn’t be a piecemeal 
approach like designating heritage 
buildings over the summer when no 
one’s around to say anything about 
it.”

As one of  sixteen candidates 
vying for six Council seats, this is a 
very different election. The outgoing 
Council knew this would be the 
case when they voted to reduce 
their numbers by two seats, adding 
it was likely the first step on the 
road to introducing a ward system 
of  representation. On this point, 
Ms. McGrath has mixed views. She 
says she doesn’t lean in one way or 
another, seeing value in both a system 
where one Councillor is responsible 
for a specific area of  town as well 
as having six Councillors who are 
accountable to the community at 
large. 

“I feel like they both have value, 
and I know as a resident of  Aurora 
I can call on all of  them or one of  
them to have my voice heard,” she 
says. 

“[If  I’m elected] I feel informing the 
future planning of  this community is 
something I would like to do. I would 
like to have a say in what goes forward 
in the community and make sure that 
people are collaborated with so that 
there is an age-friendly, pedestrian-
oriented, inclusive, gender-equitable 
community going forward. I feel like 
I could probably bring that to just 
about any conversation around the 
Council table.”

THINGS
YOU OUGHT TO KNOW

FRIDAY, SEPTEMBER 7
Wounded Warriors Canada and York Regional 

Police present To Serve & Savour, or a unique culinary 
experience that supports veterans, first responders and 
their families. For your $125 ticket, you will sample dishes 
from six of  Ontario’s most prestigious chefs, including 
Magna Golf  Club Executive Chef  and Top Chef  Canada 
finalist Jonathan Goodyear, who will pair their fare with 
craft beer and VQA wines. All attendees will receive a 
passport that will guide their culinary journey for the 
evening. In addition to this great food, there will also be 
live music and dancing. All proceeds raised will benefit 
Wounded Warriors Canada, a charitable organization 
that provides much-needed mental health support to ill 
and injured Canadian Armed Forces members, veterans, 
first responders and their families. For more information, 
visit www.yrp.ca/en/community/To-Serve-and-Savour.
asp.

* * * * 
The Royal Canadian Legion presents The Patty 

McLaughlin Band this evening from 8 – 11.45 p.m. 
Admission is $5 at the door for guests, or free for Legion 
members. 105 Industrial Parkway North.

SATURDAY, SEPTEMBER 8
Amnesty’s Aurora-Newmarket Group members 

will be present at the Aurora Farmers’ Market (Town 
Park) today from 8 a.m. to 1 p.m. Drop by and find out 
more about how Amnesty International helps ordinary 
people stand up against human rights abuses around the 
world. Sign a post card or petition on current human 
rights cases. Handmade note cards and bookmarks for 
sale. For more info: Renee 905-713-6713, or visit www.
amnesty.ca or amnestyaurora.wordpress.com.

* * * * 
Aurora’s annual Multicultural Festival takes place 

today from 11 a.m. – 4 p.m. at Town Park. Come 
celebrate Aurora’s cultural heritage and diversity! There 
will be dancing, music, entertainment, food, games, crafts 

and lots of  family fun. Free. For more information, visit 
www.aurora.ca/multiculturalfestival.

* * * * 
The Royal Canadian Legion presents The Nashville 

Sound Band this evening from 8 – 11.45 p.m. Admission 
is $10 at the door. 105 Industrial Parkway North.

MONDAY, SEPTEMBER 10
The Fifth Annual CHATS Charity Golf  Tournament 

will take place today from 7 a.m. to 2 p.m. at Silver Lakes 
Golf  & Country Club. For more information, call Angela 
at 905-713-3373 x6093.

TUESDAY, SEPTEMBER 11
The Aurora Chamber Women of  Influence (WIN) 

Network Luncheon will take place today from 12 noon 
– 1.30 p.m. at Falcon Lam Financial (154 Wellington 
Street East). WIN represents a group of  women Aurora 
Chamber members that meet once a month to nurture 
and inspire personal and professional growth. There will 
be a $15 charge for the Women of  Influence Networking 
Luncheon and that will include a light continental 
lunch, a professional book summary and discussion 
questions, and a $5 donation to a member charity. We 
look forward to conversations that are thought-provoking 
and motivational. For more information, visit www.
aurorachamber.ca.

* * * * 
Chefs from across the region will participate in the 

9th annual “Empty Bowls” fundraiser at the Aurora 
Cultural Centre.  Proceeds from the day will be donated 
to Welcoming Arms, Aurora and Inn From The Cold, 
Newmarket. Patrons can enjoy gourmet soups and breads 
prepared by local chefs, served in some of  the 500 hand 
made soup bowls created by members of  Pine Tree 
Potters’ Guild. After the meal, patrons will take home 
their chosen bowl. Lunch ticket sales to the public will 
commence in the front lobby of  the Aurora Cultural 
Centre on Tuesday, September 11 from 10 a.m. till 
1p.m. Any remaining tickets will be available for purchase 

at Meridian Credit Union on Wellington St. in Aurora as 
of  Wednesday, September 12. Early lunch 11.30 a.m. to 
1 p.m. $50. Late lunch 1.30 – 3 p.m. $50.

WEDNESDAY, SEPTEMBER 12
The PROBUS Club of  Aurora holds their monthly 

meeting today from 10:00 a.m. to 12:00 noon at the 
Royal Canadian Legion, 105 Industrial Parkway North, 
Aurora. The speaker will be from Community Living 
Central York outlining their services providing daily 
living support to people with development disabilities 
since 1954. For more information on this month’s speaker 
please call Cliff  White at 905-841-2421. New Members 
Welcome! Call Gary Gilbert at 905-895-2849, or be our 
guest at the meeting. 

MONDAY, OCTOBER 29
GranAurora, an initiative of  the Stephen Lewis 

Foundation in support of  African Grandmothers, 
presents An Evening with Astronaut Dr. Dave Williams, 
tonight at the Aurora Cultural Centre, 22 Church Street. 
Doors open at 6.45 p.m., the event begins at 7.30 p.m. Dr. 
Williams will present his book Defying Limits: Lessons 
from the Edge of  the Universe. Light refreshments will 
be served. Books available for purchase courtesy of  Blue 
Heron Books. Tickets are $20 and available for purchase 
by email or phone: 905-727-9235, 905-751-1217, or 
granaurora4114@gmail.com. All proceeds support the 
Stephen Lewis Foundation.

THURSDAY, NOVEMBER 15
Chefs from across the region will participate in the 

9th annual “Empty Bowls” fundraiser at the Aurora 
Cultural Centre.  Proceeds from the day will be donated 
to Welcoming Arms, Aurora and Inn From The Cold, 
Newmarket. Patrons can enjoy gourmet soups and breads 
prepared by local chefs, served in some of  the 500 hand 
made soup bowls created by members of  Pine Tree 
Potters’ Guild. After the meal, patrons will take home 
their chosen bowl. Early lunch 11.30 a.m. to 1 p.m. $50. 
Late lunch 1.30 – 3 p.m. $50.

Aurora 
Votes 
2018: Vicky 
McGrath
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Large stalls
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Beginner to advanced Lessons
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Quarter Valley Stables has relocated to 
15134 Dufferin St. King

CROSSWORD

understanding of  issues and barriers 
impacting children and youth across 
York Region as well. 

“That, to be me, is unbelievable 
and speaks volumes,” says Ms. Lowes. 
“If  we had 90 per cent of  the kids in 
York Region feeling understood, even 
by one person, how impactful would 
that be for them? We are looking at 
the next generation of  civic-minded 
adults. We’re trying to get these 
kids aware and engaged in their 
community from a young age and 
find out all of  the amazing resources 
that are available. Not every mom, 
dad or guardian has time to be able 
to provide that information to a child, 
or they may not know it themselves.”

Adds Sarah Dame, Executive 
Director for BBBSY: “What we’re 
doing in our communities isn’t just 
this nice friendship piece in terms 
of  mentoring, we’re trying to play 
a very systemic role in empowering 
children in our community who are 
at risk, that allows them to become 
more engaged in their communities, 
and when they are engaged in their 
communities they are more successful 
moving forward and more apt to stay 
in school and head down the right 
path when they have an adult mentor 
that is there to provide them that role 
model and friendship, too.

“It is not just a nice to have, it is 
an essential service and we have so 
many kids now who are at risk.”

Some kids, however, will have a 
while to wait before they can be set 
on this path. As is the case each year, 
Big Brothers Big Sisters of  York is 
grappling with significant wait lists. 
The length of  the wait lists vary from 
municipality to municipality, but all 
of  York Region’s nine towns and 
cities are in similar predicaments.

Proceeds from September’s Magna 
Hoedown are expected to have a 
positive impact in helping get kids 
off  waiting lists and paired up with a 
mentor, but demand is growing along 
with the community and the volunteer 
base is not exactly following suit.

“Our volunteers can’t quite keep 
up, so getting this kind of  support 
from Hoedown and the amazing 
folks of  Magna allows us to stretch 
our resources a little bit further 
and provide better training to our 
mentors and volunteers, and be able 

Hoedown supports Big Brothers Big Sisters of York
to provide some additional support 
to our families, even outside of  the 
mentoring aspect,” says Ms. Lowes.

Adds Ms. Dame: “We’re not 
asking our mentors to spend money. 
We understand that they do and 
we’re certainly not discouraging, 
but it is not about taking them to a 
ballgame or a movie every time, it is 

as precious as just hanging out for a 
couple of  hours and having someone 
who actually listens and helps guide 
a little bit when they are struggling.”

For more information on how to become 
involved, as well as how to support the 
organization through your purchase of  
Hoedown tickets, visit www.bbbsy.ca. 

TV, HIFI, Hollywood Suite, Love Nature, Makeful, NTV, OUTtv, Smithsonian 
Channel Canada, T+E, YES TV, in addition to streaming live on the CBC 
TV App, cbc.ca/watch, CBS All Access, CTV GO and CTV.ca, Global 
GO and GlobalTV.com, and available on-demand on TELUS Optik TV in 
Canada. The telecast will also stream live in Toronto’s Yonge-Dundas Square on 
Bell Media’s Astral large-format digital screens and The Citytv Big Screen.

Stand up to cancer this Friday

Our volunteers can’t quite keep up, 

so getting this kind of support from 

Hoedown and the amazing folks of 

Magna allows us to stretch our 

resources a little bit further and 

provide better training to our 

mentors and volunteers, and be 

able to provide some additional 

support to our families
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Aurora’sAurora’s

DIRECTORYDIRECTORY

DIRECTORY

At Your ServiceAurora’sAurora’sAurora’sAurora’sAurora’s

DIRECTORY
At Your ServiceAt Your ServiceOPEN FOR BUSINESS

   Who does what in our community
AIRPORT LIMO

CLEANERS

CONSTRUCTION/FLOORING

CONTRACTOR

CREMATION

DECKS

ELECTRICAL 

ELECTRICAL CONTRACTOR 

(905) 841-6243
www.mollymaid.ca

Why take a chance...
go with who you know!

HOME CARE

HEATING /AIR CONDITIONING

This could be 
your spot

Call to advertise: 
905-727-3300 x 102

Complete cremation service for $2,205.Complete cremation service for $2,205.

10% OFF
 goods and services 
if you bring in this ad

NOT EVERYONE
needs your services all the time, 

but if you want to be there when they do... 
Advertise in Aurora’s 

At Your Service Directory
905-727-3300 Ext. 102

Classic Limousine Service
Airport Transfers • Corporate Services • Special Events

Shirley Jean Limousine

Mobile: 289-221-0030
AuroraLimousineServices@gmail.com

J.N.H. CONTRACTING
BARN PAINTING ALL BUILDINGS
Heavy duty seamless eavestrough,
House painting and maintenance,
Gutter guard systems,
Roof screw nailing and repairs,
Free estimates Ontario wide. 
Joe Harrison

1 (800) 295 0971

SEE the difference 35 years of experience makes

TOP QUALITY • REASONABLE RATES
Call Neil for a Free Estimate

647.625.3325
website:

www.decksbythewoodsman.com

DECKS
by

The Woodsman
• TREX/Composite
• Pressure Treated 
• Cedar
• Custom Hand Rail 
   {wood/metal/glass}
• Deck Refinishing

32

Proudly serving York Region

HEATING & AIR CONDITIONING
REFRIGERATION • PROCESS COOLING • AMMONIA

151 Applewood Cres., Unit 17
Concord, Ontario
L4K 4E3

Tel: 416-410-3450
thermalconcepts@rogers.com

ThermalConcepts.ca

DANIEL’S ELECTRICAL INSTALLATION
Electrical Lights • Chandeliers

Ceiling Fans • Tracklights • Repairs
Cable Light • Clean Chandeliers, Etc.

Cell: 416-456-5336  |  dagwtw5@gmail.com

Established 2001

run ng • Re o al  
Con ult ng • ra ng • EA

SUNSET BEECH

 
CARE

647-989-3509
irbryant@gmail.com

TREE

WWW.MFCLANDSCAPING.COM

• interlock/pavers

 

• natural stone

• decks/fences

 

• flagstone

• retaining walls

 
• bobcat services

Office: 905-859-1046
Cell: 416-676-6641

LANDSCAPE & GARDENING

PAINTING

PAINTING

BARN PAINTING

25 yrs. experience
905-841-8949905-841-8949

FREE
ESTIMATES

416-520-6252

DAL ON S PAIN INg
 • Interior & Exterior Painting
   FREE ESTIMATES

Zonta
Landscaping 
& Renovating

Fencing 
Decking

Stone Work
Interlocking
Kwik Kurb
Basements
Flooring

Bathrooms
Kitchens

zlr.ca
(647) 668 4949

ELECTRICAL 
CONTRACTORS

Smart Led Lighting Technology 
ECRA/ESA  #7010869

RESIDENTIAL • COMMERCIAL • INDUSTRIAL

sales@nexstarlighting.com 905.727.2001

WE SELL & DELIVER  FIREWOOD

Cynthia, 
To this latest proof, the client says:

HI Zach 

I would like the line to Go at 
the VERY BOTTOM

Maybe if not enough space 
make the pictures a bit shorter..

This one Right now can’t even 
be read..

Thanks
Pearl

1.844.732.7575
8575 Keele St. #5-6, Concord, ON L4K 3P4

Re-sanding  Refinishing  Sales  Installation  Service

1.844.732.7575
8575 Keele St. #5-6, 

Concord, ON L4K 3P4
info@pearlknstructions.com
www.pearlknstructions.comRe-sanding  Refinishing  Sales  Installation  Service

1.844.732.7575
8575 Keele St. #5-6, 

Concord, ON L4K 3P4
info@pearlknstructions.com
www.pearlknstructions.com

Re-sanding  Refinishing  Sales  Installation  Service

1.844.732.7575
8575 Keele St. #5-6, 

Concord, ON L4K 3P4
info@pearlknstructions.com
www.pearlknstructions.com

1.844.732.7575
1153 Canal Road, Bradford, ON. L3Z 4E2

info@pearlknstructions.com • www.pearlknstructions.com
Re-sanding • Refi nishing • Sales • Installation • Service

PROPANE
PROPANE AND APPLIANCE SALES

866-952-0146

• RESIDENTIAL
• COMMERCIAL
• INDUSTRIAL

INSTALLATIONS   
SERVICE  • DELIVERY

CARLINg PROPANE INC.
Toll Free 1-866-952-0146   www.carlingpropane.ca

SKYLIGHTS
SKYLIGHTS LEAKING?

www.brightskylights.ca
Call Joe at any time  416-705-8635 / 905-898-9185

BRIGHT
SKYLIGHTS

INC.

• Skylights replaced?
• No mess in your home
• Leak-proof - Guaranteed!
• Licensed & Insured
• 10 year Guarantee

SPA

TAR AND CHIP

Country Driveways, Tar and Chip, Recycled Asphalt,  
Grading and Gravelling, Free Quotes.

Tar and Chip 
is an economical alternative 

to asphalt paving with a rustic 
country appearance, that also 

provides a solid surface and is 
a solution to ruts washout and 

potholes. 

tarandchip.ca • info@tarandchip.ca • 647.456.2010

WATER

reverse osmosis water.

• FREE WATER TEST

15483 Yonge St. Aurora

        FINANCING 
        AVAILABLE Call Today

905-751-0845905-751-0845



THE AURORAN, Thursday, September 6, 2018THE AURORAN, Thursday, September 6, 2018Page  24             Page 25

UPHOLSTERERS
Specializing in:

Auto • Boat  • Plane Trim  
Restoration • Custom jobs

email:  kdf.upholsterers@gmail.com
Dorlando

WE BUY AND SELL  
USED FURNITURE

Come join a dynamic, fast paced, growing entrepreneurial  
company looking for an energetic Freelance Reporter  

with a passion for community news. 
The ideal candidate will have a distinct willingness  

to cover local community events and issues.

Freelance Reporter
for Local Community Newspaper

Interested and qualified  
candidates should forward  
their cover letter and resume to
brock@auroran.com

Let’s Talk.

DUTIES AND RESPONSIBILITIES: 
• Freelance reporting work for weekly  

community newspapers and special projects 

• Will produce stories and bylines for the events they cover

• Will be paid on a freelance/contract basis per project/story

• Generate story ideas and follow up on news tips

• Take photographs

• Work some evenings and weekends, as required

QUALIFICATIONS:
• Diploma in journalism preferred

• Candidates should have experience working on 
the editorial side of the newspaper industry

• Excellent writing, editing and photography skills

• Valid driver’s license and a reliable vehicle

• Reporting experience an asset

• An interest in local issues is a necessity,  
as the majority of the writing for this role will be local

THE AURORAN CLASSIFIEDS
HELP WANTED

IF IT DOESN’T 
SPARKLE, 
IT’S NOT 
SPARLING’S!

905-727-0309
sparlingsservices@rogers.com |  www.SparlingsCleaningServices.ca

14 Wellington St. E. 
Unit #6, Aurora, 
On L4G 1H5 

(includes carpet, pad & install)

877.759.8179
carpetdeals.ca

Call Steve

I have 1000’s 
of yards of new 

100% nylon carpet.
Will install livingroom 
& hall for as little as 

$389.00

CARPET
HOW SAFE 
IS YOUR JOB?

 
Start building your 

business today! 
Supplement your income  

by working part-time. 
You set your own hours. 

Ask me how!  
Call Ruth Greaves at
 1-888-240-4767

Barber or Stylist wanted 
for full time position 
905-727-6212, ask for Alfred
In Aurora Shopping Centre Plaza (next to No Frills)

Breathe New Life 
into Old Sound

Ultrasonically! 
LPs and 45s,get rid of 

the deepest contaminants,
give less-expensive records a

chance, details: 
spin2live@yahoo.com

Breathe New Life 
into Old Sound

One
Book

One
Aurora

One
Book

One
Aurora

 Photography Contest
In Strangers with the Same Dream, the land itself becomes one of the 
characters in the book. Capture your relationship with the land in this 
year’s OBOA photography contest. 

SUBMISSION GUIDELINES: 
  * Must be a minimum of 16 years of age 

  * Employees/Board members of APL and their 

     immediate families are ineligible to win. 

  * Photos must be high-res for print

Please send submissions to: brock@auroran.com 
Submission Deadline: Friday September 28

WINNING ENTRY SECEIVES A 
GIFT CERTIFICATE FOR A MOVIE DATE NIGHT. 

The winner will be announced at APL’s Ontario Public Library Week 
Open House on Monday October 15

150

Aurora’s Community Newspaper

AURORA
PUBLIC
LIBRARY

Advertise in 
The Auroran 

Classi�eds 
905727-3300

ext. 102
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Question:  

Question:  

Paul

Jennifer, Art Therapist at 
Margaret Bahen & Doane House Hospice

PaulPaul

Question:

Question:Question:

Question:

#hospicemoments

I feel joy when I’m able to make a difference in a resident’s 
life through compassionate care.  We have such a great team 
to support each other and to fulfi ll our resident’s needs. 
Helping them and their family to ease their journey through 
some of life’s most diffi cult moments makes this my best 
work place experience. Sometimes it can be emotionally 
draining but at the end of the day, I am happy that 
I touched someone’s life positively.

I believe the greatest joy, and challenge of 
HOSPICE SPIRITUALCARE is EMPOWERMENT.

To offer residents, families, volunteers and staff the
opportunities to share questions, stories and feelings is a very

important way of sharing our journeys. This happens daily,
whether they be one to one, in small groups, through 

conversation,listening and, not surprisingly, with the shar-
ing of music songs and stories. More often than not,  it is the 

“soundtrack” of people’s lives that is inseparable from the 
rest of their story and lends particular meaning to “their life”.

Hospice Spiritual care is, for me, a journey of compassion
offered;  relationship nurtured and life celebrated. Everyone’s 

experience that has brought me to this time and place,
I earnestly distill into an approach of SPIRTUAL CARE that

is non-evasive, creative and respectful. 

I LOVE my job!

What is Spiritual Care 
in Hospice?

Answer:

Answer:

Registered Practical Nurse

Spiritual Care

Simi 

What brings you joy 
working at Hospice?
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Progress EditionProgress EditionProgress EditionProgress EditionProgress Edition

OPEN FOR BUSINESS

Presenting the AURORA Progress Edition 
An annual report highlighting 

local businesses in Aurora

by Neil Moore

It’s no secret that retail has been moving steadily 
eastward, but I sti ll like to visit “old Aurora” for the 
kinds of shops you won’t fi nd in the newly-built plazas 
and big-box power centres.

Case in point is Omar’s on Yonge Street. I’m sti ll 
used to thinking of this family-run business as a shoe 
store, but have been politely reminded – several ti mes 

Visit Omar’s Shoes at 14800 Yonge St.,
 in the Aurora Shopping Centre

Omar’s Shoes 
Business Profi le

– that it’s so much more.
Alongside the extensive shoe lineup, Omar’s has 

been selling clothing for about 15 years – at one 
ti me in a separate store. But by off ering a hand-
picked lineup of quality men’s and women’s items, 
all under one roof, they provide customers the con-
venience of co-ordinati ng enti re outf its from the 
ground up, for an integrated, more polished look.

“For us, it has been a good mix to bring the 
two together,” said Raz Khamissa, who owns the 
popular store with his wife, Mae. “My dad start-
ed the business in 1970 – 48 years ago – now we 
have our daughter Saarah working in the business, 
taking us through to the next generati on.”

Although the business has evolved both in 
product and presentati on (the showroom is as 
bright and well-staged as any large corporate 
store), Omar’s was founded on footwear – which is 
sti ll a main driver. “We provide nearly three stores 
of selecti on in one,” said Raz. “Our lineup of men’s 
is larger than most, and our selecti on of ladies 
footwear is huge.”

He admits they can’t match some of the 
deep discounti ng at big-box shoe outlets. “Some 
people sti ll stereotype us as that ‘high-end store,’ Raz 
conti nues. “But we’re the same price as most 
of the stores in the mall. We carry well-made, 
good-quality leather shoes at the mid price point.” 
 

Mae added: “Women someti mes buy 
dress shoes two sizes too big. The 
reason is that they are accommodat-
ing a wider foot. If you come to us, 
we’ll fi nd the right width in your size, 
so you’ll sti ll be wearing your size 7 
instead of an 8 or a 9.”

Raz agreed, noti ng that those who fall 
outside the norms of foot size and shape, 
oft en make do by purchasing larger sizes 
– not realizing there are shoes made for 
their unique needs.

“We carry items that you’re not nec-
essarily going to fi nd in every other store. 
We have wide and extra-wide widths – in 
men’s and women’s. We carry larger sizes, 
like 14 and 15, which aren’t easy to fi nd in 
stores that cater mainly to the average.”

And although Omar’s can’t stock every 
shoe in every possible size, they are of-
ten able to special order if it isn’t on their 
shelves.

Mae pointed out that boots can 
provide some additi onal fi tti  ng challeng-
es. “Women – a lot of athleti c women – 
have wider calves,” she explained. “They 
haven’t been able to wear tall boots for 
years. We can bring in fashionable boots 
that fi t them properly.”

Not all shoe stores off er this kind of ex-
perti se and att enti on to detail. Raz points 
out that his staff  are well trained, most are 
adults, “and they do this full ti me.”

Indeed, the value of excepti onal 
service will become apparent aft er many 
hours on your feet, long aft er you’ve 
forgott en about price.

“We’ll help them fi nd the right style, and measure them if they 
need that extra litt le bit of help: wide width, sore feet, hard-to-fi t 
feet,” Raz conti nued. “We are here to help make sure their 
purchase not only looks good, but fi ts properly – and is comfortable.”

Saarah presents one of the 

many items in Omar’s clothing 

department, where you can 

build an outfi t from the ground up.

Raz Khamissa, co-owner of Omar’s Shoes, 
stresses the importance of high-quality 
footwear, along with proper sizing and 
fi tti  ng.

Mae Khamissa and daughter Saarah show 
off  the selecti on of women’s dress shoes 
– many available in wider widths.

Omar’s off ers a selecti on of hand-picked men’s cloth-
ing, including jackets and shirts.

With an emphasis on service.

2018
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How can I best care for my aging loved one 
now- or, in planning for the future? I know… it’s my 
turn, my responsibility, to look after him (or her)!  
But, I never realized what this care means!  
 ...so much time…
 ...so much to try to understand… 
 ...so much to do… 
 ...so much to worry about… 
 I feel so overwhelmed! HELP!

Brian Porter, Director and Owner of Living Assistance Services, describes 
above this very common conversati on on the telephone and in person 
which he encounters with family members and partners of aging seniors; 
and, almost all never want to leave the safety, comfort and familiarity of 
where they have lived for many years--their own homes. As Dorothy, the 
well-known heroine from the much loved 1939 fi lm, The Wizard of Oz, 
exclaimed: THERE’S NO PLACE LIKE HOME!

Brian’s business, Living Assistance Services in Aurora, helps seniors 

and their families by providing safe, compassionate, and professional 
care for them in their own homes, all of which helps these families and 
parents and relati ves have more ti me for their own lives as well as a lot 
less worry and anxiety.  

From his years of experience, Brian knows well that it isn’t easy to 
invite a stranger—a professional caregiver-- into your home to provide 
care for a loved one. That’s why he and his staff  devote their best ef-
forts to ensure sensiti vely that a caregiver and senior begin and sus-
tain a very happy relati onship and enjoy a safe, acti ve and healthy life 
at home. At the same ti me, while you will always rightly feel responsible 
for your loved one, the wonderful LAS caregivers can help relieve family 
members of the ti me and stress of trying to provide essenti al care them-
selves. This soluti on can also help a family avoid the possible emoti onal 
trauma associated with a loved one’s leaving the family home. In the 
end, many of our seniors and their families and caregivers remain to-
gether not for days or weeks but for months and years.

Living Assistance Services embodies as its foundati on important core 
principles; those principles which have led it over the years to such suc-
cessful care for its clients. These principles include happy teamwork, 

careful and conti nual communica-
ti on, fostering warm, very personal-
ized service and att enti ve, kind and 
nurturing relati onships. “This really 
is a relati onship business,” explained 
Director and Owner Brian Porter, 
about how he works  carefully and 
sensiti vely to match the specifi c 
needs and situati on of each one of 
his seniors and their families with ap-
propriate caregivers

Living Assistance Services began 
caring for the elderly 19 years ago. 
With this, comes the experti se, ex-
perience and wisdom gained during 
these years, all a disti nct advantage 
for seniors and their families when 
we provide them with care. That 
we have been in business for almost 
two decades means that we have 
built trust and confi dence with our 
clients and that, also, our caregivers 
excel at what they do. This results 
from extreme care in hiring the best 
caregivers. All of our caregivers, our 
Personal Support Workers (PSWs), 
are personally interviewed, police 
checks are required and employ-
ment records and reference checks 
are meti culously carried out. Impor-
tant also is the signifi cant emphasis 
we place on invaluable, intangible 
traits such as a warm, caring per-

sonality, a dedicati on to the specifi c 
needs of clients and a genuine desire 
to help elderly people.  

Also, a factor which oft en be-
comes invaluable to seniors and 
their families is that, if a caregiver is 
ill, or needs a holiday, LAS can quick-
ly provide a substi tute at no cost to 
you.

Our caregivers are professionally 
trained as Personal Support Work-
ers (PSWs) at Ontario Colleges and 
they are multi -talented! As people 
move into their later years, few el-
derly persons feel comfortable or 
fi nancially able to move to a cost-
ly reti rement home. Most people 
prefer to live in their own home 
where they feel safe and comforta-

Living Assistance Services
Compassionate and professional care 

for at-home seniors

Director
 and Owner 
Brian Porter

ble. However, quite oft en, getti  ng 
older means that some chores may 
be a litt le more diffi  cult to accom-
plish. A senior may need help with 
every day functi ons such as doing 
the shopping, laundry or cooking. 
Others may need more personal 
hygiene care, such as bathing. A few 
families might fi nd care for Alzheim-
er’s, dementi a, cancer, Parkinson’s or 
another chronic disease necessary. 
LAS PSWs oft en go ‘the extra mile.’ 

Our seniors and their families 
tend to stay with us, not for hours 
and days, but for months and 
years.” 

Receiving care at home is a very 
aff ordable, fl exible alternati ve to a 
reti rement home or nursing home 
which can be quite costly and 
where many may require you to 
fi t into a set schedule as opposed 
to living according to your own 
schedule in your own home. 

Yes, at Living Assistance Services, 
we agree whole heartedly with Dor-
othy in the Land of Oz that ‘there is 
defi nitely no place like home!’ 

For advice about seniors 
and care at home, please kindly 
contact Brian Porter, Director 
and Owner of Living Assistance 

Services (LAS), at 416.483.0070 
(office), 905.758.2486 (cell) or 
b.porter@laservices.ca and visit 
www.laservices.ca

For services in a Chinese 
language, please contact 
Helen Huang at 416.880.6889 or 
h.huang@laservices.ca
 Providing Safe, Compassionate 
and Professional Care In York and 
Simcoe Regions for Seniors Where 
They Want to Be—In Their Own 
Homes!

Visit the website at 
www.laservices.ca 

to fi nd out more about 
services available for seniors to 
allow a home based lifestyle.

At the ti me of writi ng, we’ve passed 
through some record-setti  ng temps both in 
Canada and overseas. Forget about frying 
eggs on sidewalks, this summer could have 
fried an egg inside the chicken.

Bottom line: 
air conditioning

 has been a hot topic.

We’re all in relati onships with our 
A/C, which may be on-again-off -again, 
and usually a bit chilly. But hopefully this 
affi  liati on is a dependable one – otherwise 
it could be ti me to talk about repair or 
replacement. 

Either way, it may be wise to opt for a 
more mature partner (yes, we’re sti ll talking 
about home comfort), and few Aurora 
businesses have been operati ng nearly a 
century, let alone in this industry. Which 
means Oliver Heati ng & Cooling, founded 
here in 1924, has logged some considerable 
experience .

I dropped by their bright and modern 
storefront to have a chat with Steve 

Desjardins, current owner of the business.
Before launching into a discussion about 

the latest home comfort tech, he took a 
stroll down memory lane, back to the early 
1920s when founder Thomas Howard Oliver 
– inventor and ti nkerer – was pioneering 
in electrical storage batt eries, along with 
building some of the fi rst commercial radios 
in Aurora. 

Mr. Oliver also dabbled 
in the fl edgling 

automotive industry, 
but settled on heating 
and refrigeration. “He 
developed one of the 

fi rst oil burners in this area, 
not to mention one of the 
fi rst portable refrigeration 

units,” said Steve. 

“He’s highly regarded by 
the Historical Society 

of Canada.”

Always an innovator, it quickly became his 
mission to bring modern conveniences to local 
families. “He bought one of the fi rst commercial 
refrigerators and loved it so much that he ended 
up bringing the fi rst Kelvinator white-goods 
distributi on into this area,” noted Steve.

Keeping a home warm, at the ti me, was a 
big job – cutti  ng and piling wood, or feeding the 
furnace with coal. This gave rise to the oil burner, 
with a tank that only needed an occasional fi ll-
up. Mr. Oliver installed one of the fi rst in Aurora.

At the opposite end, demand for refrigerati on 
also conti nued to grow, and aft er the war, and 
throughout the 1950s, T.H. Oliver conti nued to 
innovate, design and install commercial units.

Homeowners, however, didn’t benefi t from 
this technology unti l much later. “It started more 
as room cooling – window units,” he noted. 
“Central air conditi oning didn’t really make an 
impact unti l the mid 1970s.”

By then, T.H. Oliver had been purchased 
by a group of engineers who conti nued the 
spirit of innovati on with a system that could be 
retrofi tt ed to the many older homes in the area. 
Homes that were heated by radiators and other 
systems without ductwork – which would have 
created a roadblock for typical central air.

Today, the fi rm employs similar technology 
in a golf bag-sized unit that is perfect for those 
residences without forced-air heati ng. Like 
century homes, some of which have grown new 
rooms and additi ons over the years, and may be 
shortchanged on insulati on and air fl ow.

“Redoing a home’s ductwork can be costly,” 
explained Steve. “One of the products that can 
overcome this is called a ‘ductless split’. It has 
its own indoor air handler with a small, high-
effi  ciency fan, managed by a remote control. 

BUSINESS 
PROFILE

By Neil Moore

T.H. OLIVER HEATING & COOLING   136 Wellington St. E, Aurora, ON,  L4G 1J1   
905-727-4258  |  www.tholiver.com

And it doesn’t require any sheet metal. Only a 
small pipe to the heat exchanger outside. You 
don’t need a window – just a space on the wall.”

As Aurora has grown, so has the number 
of newer subdivision homes. Here, the more 
conventi onal soluti ons are employed, and Oliver 
Heati ng & Cooling off ers a range of high-quality 
and effi  cient air conditi oners and heat pumps. 
They are also the exclusive authorized dealer for 
the world-renowned Daikin brand.

Daikin also manufacturers most of their 
high-effi  ciency furnaces, which are now up to 
98 percent effi  cient – with motors that consume 
roughly the energy of a light bulb. “In a lot of 
cases, it’s below 90 watt s, where a typical furnace 
would have been in excess of 600 watt s,” Steve 
added.

He explained that 
some of today’s 

furnaces are also 
“modulated,” rather 
than either fully “on” 

or “off.” And they 
are smart enough to 

respond with just 
enough warm air 

to satisfy the 
thermostat’s 

set point.

This wizardry extends online, where you can 
manage your home’s heati ng and cooling – and 
humidity – remotely. “With a smart phone, you 
can set the programs and completely control 
your home environment from wherever you 
are.”
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modern fashion styles, designed for 
a woman of any body shape or size.
    The bouti que, located at the Aurora 
Shopping Centre at 14800 Yonge 
Street (at Murray Drive), boasts 
carefully selected clothing lines 
backed up by employees with 
decades of experience in the business.
    It is exactly that level of detail 
to customer sati sfacti on that helps 
Oakridge’s stand out from the crowd.
    “When women shop at a mall, or 
most other stores, it’s hard to get 
support and service that is honest 
and knowledgeable,” says Clark. 
“Women struggle to fi nd pieces that 
fl att er and suit their body and shape. 
Our team is experienced and our 
reputati on is built on honesty and 
integrity.”
    Building relati onships with long-
standing customers has been the key 
to Clark and her team’s success.
    “We immediately connect with 
our ladies,” says Clark. “Like friends. 
We’re honest. We work together 
with them, a lot of work and a lot of 
laughter goes on in that fi tti  ng room. 
We won’t let a woman walk out of 

here with anything that looks less 
than perfect.”

Offering pieces 
that suit different 
silhouettes is key

With an understanding of the 
fl uctuati ng body shapes of diff erent 
women, Clark and her team are able 
to carefully select pieces that accen-
tuate and compliment a woman’s 
natural curves – something depart-
ment stores are not necessarily 
committ ed to.

So what’s 
their secret?

“It’s understanding women’s 
shapes and body challenges,” says 
Clark. “So that the clothing we put 
on a woman balances and draws 
att enti on to the right parts. If you’ve 

  “When a person comes into our store, their 
standout experience is in the fi tting room,” 

says Clark. “Now, we’re taking that fi tting room 
online with our beautiful online shopping site, 

to help women in the same way, though they can 
do it with a glass of wine and a laptop.”

‘Find Your Fit’ tool will provide tips on the styles that 
best suit different body shapes. Five body shape 

icons will also been found throughout the site, with 
certain pieces tagged with icons to indicate the 

body shape that the piece is best suited for. 

Trinity Anglian Church, to Rose of 
Sharon Services for Young Mothers. 
This year Oakridge’s produced the 
LIPS (Ladies in Philanthropy for 
Southlake) Celebrati on of Spring 
Fashion Show benefi tti  ng the 
Southlake hospital, an event that has 
become increasingly popular 
for women looking for a great night 
out while giving back to a great 
cause.
    “As we strive every day to help 
women ‘be beauti ful’ in our store, 
we are ourselves, always seeking 
to ‘be beauti ful’ in support of our 
community.”

Dressing women to ‘Be Beautiful’ goes global

Since opening their doors over 
20 years ago, Oakridge’s Fashions 
(formerly Oakridge Outf itt ers) has 
taken great pride in helping women 
accentuate their beauty, one woman 
at a ti me.
    It is a philosophy that has driven 
customers to the store from well 
beyond Aurora: but now the bouti que 
is ready to let the wider world in on 
York Region’s best-kept secret.  
    Oakridge’s will go global 
on September 14, with the 
launch of their new website, 
oakridgefashions.com.

By Jake Courtepatt eTaking Personal 
Service On-Line

A website in this day and age is 
not groundbreaking in and of itself; 
but what will set Oakridge’s web 
presence apart is how they have 
tailored their customized in-store 
Fitti  ng Room experience for the 
online world and, most importantly, 
online customers.
     “When a person comes into our 
store, their standout experience is in 
the fi tti  ng room,” says Clark. “Now, 
we’re taking that fi tti  ng room online 
with our beauti ful online shopping 
site, to help women in the same way, 
though they can do it with a glass of 
wine and a laptop.”
     Similar to the in-store experience, 
customers will be able to use the 
virtual fi tti  ng room to help them 
make the right selecti ons. Their ‘Find 
Your Fit’ tool will provide ti ps on the 
styles that best suit diff erent body 
shapes. Five body shape icons will 
also be found throughout the site, 
with certain pieces tagged with icons 
to indicate the body shape that the 
piece is best suited for. 
    The new website will also feature 
video tutorials by Clark and her team 
to help customers understand diff er-
ent body shapes and how each 
garment fi ts. One such video will fea-
ture stylist, Lynn Spence, best known 
for her work on Cityline.

    The models on the website have 
been selected to represent the 
women Oakridge’s serves.
    “As much as possible we will be 
having customers and employees of 
Oakridge’s model the garments 
available in the online shop,” said 
Clark.  “So women can see these 
pieces on silhouett es that are realisti c 
and similar in age to themselves.”
    Shipping anywhere within North 
America, each package will include 
a personal note from Clark and her 
team.

 Success has 
been built one 

woman at a time

With a strong community reputa-
ti on, Oakridges Outf itt ers has helped 
women look their best since its 
incepti on: yet the rebrand to 
Oakridge’s has made way for an 
evolving brand that keeps up with 

got more hip than shoulder, or more 
top than bott om, we need to bal-
ance that out. That knowledge is the 
diff erence maker when you come in 
to Oakridge’s.”
    “It’s not as simple as just going 
and picking a nice top that you love 
on the rack. This team knows what 
they are doing, and we help women 
learn how to love their shapes and 
dress themselves in the best possible 
way.”
    This concierge-level of customer 
service comes from a team working 
on no commission, the standard for 
Oakridge.
    A longti me customer of the store, 
Deborah Clark took the reins in 
August of 2016, and immediately 
began to diversify her collecti on by 
att ending shows to select pieces that 
suit every shape, budget and age.
    It is exactly this evoluti on from a 
range of individual selecti ons, to a 
collecti on of pieces that work togeth-
er for a top-to-bott om look, which 
inspired their recent name change to 
Oakridge’s Fashion, or just Oakridge’s 
to its wide customer base.

Commitment to Community 
is part of ‘Being Beauti ful’

  Since Ms. Clark took the helm, 
Oakridge’s has placed an increased 
focus on philanthropic work as well. 
They spearhead initi ati ves each year 
benefi tti  ng organizati ons ranging 
from The Clothes Closet, a 
charity clothing store run out of 

Deb Clark, owner, Oakridge’s Fashion Inc, in a photo shoot to capture images for online shopping platform.

Oakridgefashions.com

Oakridge’s new website launches 
September 14 at 

www.oakridgefashions.com 
There, you can try out the virtual ‘Fitting 

Room’, learn more about the lines you 

can fi nd at Oakridge’s, and fi nd out more 

information about the causes they support.

Fit for you
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Serving the future 
of tradition

“My job here is to make you feel as good 

as the food tastes. That is my job. It is easy 

when the food tastes great!”

By Brock Weir

Italian cuisine is steeped in traditi on.
Recipes and techniques are passed down from genera-

ti on to generati on, perfected along the way.
Budding chefs learn by watching, picking up ti ps from 

their parents and grandparents, and are someti mes given 
free reign to leave their own mark on ti me-tested dishes.

This is very much the environment Vince Sposito 
and Chris Thompson have brought to Aurora with Casa 
Carbone, their restaurant on Earl Stewart Drive, which 
promises to serve up “the future of traditi on” with each 
tempti ng dish.

Casa Carbone is unique in that it uses the principles 
of both charcoal and wood burning ovens and grills to 
give each one of their plates its own modern twist on the 
intense fl avours and aromas that have become hallmarks 
of Italian cooking.

Anthracite coal is used each day in their imported pizza 
oven to create that perfect balance of outer crispness 
and inner soft ness, while oak, cherry, peach and walnut 
woods are regularly used on their open grill. 

“Chris and I talked about this idea we had,” explains 
Vince. “I always wanted to work with charcoal and, unti l 
we found each other, I don’t think this idea would have 
come to fruiti on. We wanted to create a menu that 
was reminiscent of our grandparents’ menu, but with a 
modern twist. Our grandparents didn’t cook with cream 
and there wasn’t a lot of deep frying, and Chris knew 
everything they did came off  the grill. Italian food is not 
spaghetti   and meatballs, it’s not lasagna, it’s not linguine 
in a clam cream sauce. Although those are all prett y good, 
it’s not what we’re used to back home.”

Italian cuisine, Chris explains, is very simple. 
At its heart is having a “great initi al ingredient.” 

You don’t want to cover up that base fl avour 
with spices, marinades and excessive sauces.

“We take our ingredients like our grandparents did, like 
the ingredients from the farmer next door,” says Chris, 
noti ng that all of their food is done in-house with the 
majority of their ingredients sourced from Ontario. “We 

take Nonna’s recipe, revise it, taste it, and use the same 
ingredients for a new angle.”

The culinary journeys for both Vince and Chris had 
similar starti ng points. Both grew up watching the women 
in their family prepare monumental feasts in the kitchen. 
While Chris decided he’d rather be in there learning the 
ropes than “sitti  ng with the boys” in the next room, Vince’s 
turning point came when he returned to Italy and saw fi rst-
hand the magic his grandfather and uncles, chefs by trade, 
were making in their respecti ve restaurants.

“That is when I got it,” says Vince. “When this business 
gets under your skin there is no turning back. It is a 
life-long passion of wanti ng to make people happy, 
introducing them to good ingredients, and making them 
feel like they are at home. No pretenti ousness is 
necessary; we just want people to come in, enjoy the food, 
and have a good ti me.”

Since they opened in January, the recepti on has been 
outstanding. Situated just off  Bayview Avenue, an area 
which Vince likens to a culinary corridor given the 
burgeoning new restaurants not just on Bayview, but 
also on the off shoot Main Street Newmarket, he says the 
“left  or right of centre” dishes created by Chris have been 
warmly embraced.

“This has probably been the best group of people 
I have ever served,” says Vince. “They have never had pasta 
like this, they have never had pizza quite as good 

as this. I can be arrogant about it because I think we make 
the best pizza in town, especially with it being coal-fi red 
and with the ingredients we source.”

For the fi rst ti mers, the restaurant owners usually rec-
ommend starti ng off  with a simple Margherita pizza or one 
of their pasta dishes, such as their lamb ragu. While they 
are open to everybody, Casa Carbone has made a con-
scious decision not to have a specifi c kids menu because, in 
the words of Vince, “we want kids to try what pizza should 
taste like and what pasta should taste like.”

“We are not just a starch house,” says Chris. “When 
people think of Italian, they usually think immediately of 
pizza and pasta, but they don’t even think about steaks. 
I defi ne us as an Italian steakhouse and I think, personally, 
we can compete with any steakhouse around here.”

“Our reviews have been great, so I think what we’re 
doing is right,” adds Vince. “My job here is to make you feel 
as good as the food tastes. That is my job. It is easy when 
the food tastes great!”

But Casa Carbone is about more than just pizza 
and pasta. With a menu that changes seasonally, 

they are looking this fall to put increased emphasis 
on the wonders they can make on their grill, 
focusing on steaks and other cuts of meat.

By Brock Weir

It all started with a Capabrella.
We’re glad you asked; it’s exactly as it sounds – 

simply an umbrella shaped like a baseball cap.
It might just be everything you never knew you 

wanted, but one thing is certain: it’s at the heart 
of the success story that is Aurora’s Promoti onal 
Marketi ng.

Promoti onal Marketi ng is a family-owned 
business, operated by Greg Smith and Robin Taylor 
Smith, that has specialized in creati ng promoti onal 
products for nearly 33 years.

“It started in 1985 when my one roommate 
was a speedskati ng coach,” says Mr. Smith. “He 
was down in St. Louis, Missouri for an indoor 
World Track championship and he came across 
an umbrella shaped like a baseball cap. Lou Brock 
is a Hall of Fame baseball player and it was his 
company that made them. I did distributi on here 
part-ti me in Canada of a Blue Jays Capabrella.”

From there, the line quickly expanded into 
clothing products, as well as small AM radios 
people wore to sporti ng events.

Technologies might have changed over the 
ensuing decades, but one thing remains the same: 
Promoti onal Marketi ng’s principle that if it exists, 
just about any product can be tailored to promote 
your brand.

Since then, Promoti onal Marketi ng, has been 
a key player at many high-profi le events, helping 
to outf it the Canadian Olympic teams in Calgary 
and Albertville, suiti ng up Team Canada in the 
Commonwealth Games, and producing product 
lines for events such as Canada 125 in 1992, the 
United Nati ons Year of the Family, and many more.

“Our involvement with the Calgary Olympics 
was a big turning point,” says Mr. Smith. “Being 
involved, being acti vely working with the athletes 
and senior management of the Canadian Olympic 
Associati on, being there in stadiums watching the 
events the year Eddie the Eagle was there, really 
showed me that I was doing what I should be 
doing.

“Over the last few years we have been concen-
trati ng on more local business. We would like to 
be working more with local businesses, organiza-
ti ons, not-for-profi ts, trying to help them achieve 
their goals and objecti ves. As a Promoti onal 
Marketi ng company, we do things right from the 
graphic design to print producti on, through to 
promoti onal products and signage.”

Chances are, if you’re from Aurora, you have 
a Promoti onal Marketi ng product somewhere in 
your home. They might have arrived through the 
mail or on your doorstep from one of their many 
clients, they might have been free giveaways at 
events like the Aurora Chamber Home Show, or 
promoti onal materials they have donated as a 
company to organizati ons ranging from the 
Southlake Hospital Foundati on, to the Opti mist 
Club of Aurora, to the Aurora Music Festi val. 

Whatever the object, small or large, 
it has gone through a rigorous 

consultation process between the 
client and Promotional Marketing.

“We don’t really boast about our accomplish-
ments and what we have done as an organiza-
ti on, but we just go quietly about helping our 
clients, and word of mouth has always been a 
real strength of our business. Another strength 
is really talking to our clients and trying to fi gure 
out their objecti ves, ti me frames, budget, and 
trying to match the  medium/product that we put 
their 
logo or message on to achieve that goal.

“Some people might go onto our website and 
say they are interested in branded t-shirts and 
go through to pick the t-shirts they want, but we 
might be able to come up with three or four oth-
er opti ons or ideas that might be more eff ecti ve 
than a t-shirt. That is the part we strive and try to 
communicate with our customers.

 We’re more hands-on with getti  ng it to a solu-
ti on that works for you, as opposed to just listi ng 
products on a website and telling customers to 
pick and choose.”

Promotional Marketing: 
Putting a creative spin 
on your brand 
for over 30 years

“We don’t really boast about our accomplishments 
and what we have done as an organization, but we 
just go quietly about helping our clients, and word of 

mouth has always been a real strength of our business. 
Another strength is really talking to our clients and trying 
to fi gure out their objectives, time frames, budget, and 
trying to match the  medium/product that we put their 

logo or message on to achieve that goal.

Greg Smith
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By Brock Weir

Caroline Baile was looking for 
a change from the corporate 
world. An Aurora resident whose 
children were growing up, she 
looked into opportuniti es close 
to home that would give her the 
chance to make a real diff erence 
in her community.  Real estate, 
she realized, was the “perfect fi t.” 
Here, she could use the skills she 
mastered in sales, marketi ng and 
negoti ati ng to help her clients 
make their best choice on one of 
the most important decisions in 
their lives: homeownership.

Entering the real estate 
business, Ms. Baile made a con-
certed eff ort to work her way up 
from the bott om. She wanted to 
learn the industry from the grass-
roots, taking every course she 
could to build up her credenti als 

along the way. “If it meant cold 
calling, door knocking, whatever 
it was, I wanted to learn,” she 
says. That eff ort that has paid off . 

A Certi fi ed Negoti ati on Expert, 
an Accredited Luxury Marketi ng 
Home Specialist an Accredited 
Senior’s Specialist and Accredited 
Buyer’s Specialist to name a few, 
Ms. Baile is a recipient of the 
Royal LePage Chairman’s Club 
Award, recognizing the Top 1 per 
cent of Royal LePage real estate 
agents across Canada – and, 
within that one per cent, Ms. 
Baile has earned a coveted place 
in the ranks of the Top 100 agents 
in the enti re country! “It’s kind 
of nice for our litt le communi-
ty,” says Ms. Baile of her award. 
“Hopefully it means we get the 
results our clients are looking 
for. When you think about it, we 
don’t get a salary or benefi ts, so 

most of our business is based on reputati on, 
referrals and repeat business. It’s nice to 
know that the people we’ve worked with are 
happy with our service and results.”

Contributi ng to this success are her 
watchwords: integrity, relati onship-building 
and negoti ati ng. From the very start, one of 
the most important pillars of her philosophy 
was to look at the true needs of her clients 
and seeing what was really important to 
them. One couple, for example, was 
looking to purchase a horse farm in the area. 
It would have been a lucrati ve sale, Ms. Baile 
says, but she knew it was not a good fi t with 
their lifestyle as both worked in the city. They 
ended up purchasing a more rural property 

close to where they boarded their horses, a 
deal which suited her clients to a tee. “Most 
agents would have taken that big sale, but I 
really wanted to make sure it was the right 
fi t for my clients,” she says. “I always try 
to exceed expectati ons, and that includes 
everything from service, to results, 
to follow-up.”

“I am passionate about the people 
I work with and will go above and beyond, 
doing what ever it takes to help them in the 

    Caroline Baile: 
      Focused on exceeding expectations

process,” she conti nues. “Whether it means 
shovelling their driveway in the winter, 
pulling weeds in the summer, and then, of 
course, when negoti ati ons come, making 
sure we get the best deal for them.”

A good negoti ator looks at both sides of 
the coin and proposes a happy medium, she 
says. Factors in the way of a successful 
negoti ati on don’t always come down to
dollars and cents, she notes. Price doesn’t 
always win. It can include everything from 
conditi ons of sale to a specifi c closing date. 
Ms. Baile prides herself on being there for 
her clients at every step of the transacti on; 
from the ti me the client makes that fi rst call 
through to the actual process of moving.

Strategically marketi ng, adverti sing and 
negoti ati ng for her clients is extremely 
important to Ms. Baile, but so is her 
commitment to community involvement. 
She’s a very acti ve member of the communi-
ty, volunteering with many local chariti es and 
organizati ons including Look Good Feel 
Bett er, 100 Women Who Care, Sparks 
Leader, Soccer coach, Parent School 
Councils, Heart & Stroke Foundati on, and sits 
on the Aurora Chamber of Commerce Board 
of Directors. 

Caroline Baile has a parti cular passion for 
the Royal LePage Shelter Foundati on, 

donati ng part of her commission from every 
sale towards this fund, which aids many 

shelters right in our own community. 

“Being in real estate and seeing the 
importance of a home, it hits even harder 
when families in our community are living 
in shelters to avoid domesti c violence. 
A roof over our head and a safe environment 
are luxuries many of us take for granted. 
People look around Aurora and York Region 
and think we’re a very affl  uent community, 
and we are. We have great schools, great 
services – but there is a whole other side of 
the populati on that might not be in the same 
positi on. I am committ ed to providing my cli-
ents with the best possible real estate experi-
ence, and I am committ ed to being an acti ve, 
supporti ve member of this community.”

Rebate programs are a great catalyst 
to get people doing the right things. Like 
improving the energy effi  ciency of their 
homes.

The recent Green Ontario Fund, 
which was scrapped aft er six months by 
the incoming provincial government, 
had provided such an incenti ve for those 
doing renovati ons like windows and 
insulati on.

The bad news: it’s over, and there’s 
a bit of a backlog, including both supply 
chain and installati ons. But the industry 
is catching up.

 “The good news is that every 
installer in Ontario that parti cipated in 
the program had to be retrained,” said 
George Hughes, owner of Lifestyle Oasis, 
a window and door specialist in Aurora. 
“In this province there are four trainers 
– I was one of them.”

He conducted classes last winter, 
for up to 80 installers at a ti me, “to teach 
the proper way to insulate and install 
windows. And to ensure that vapour 
and water barriers aren’t compromised, 
and that they meet the CSA installati on 
standard.”

He admitt ed that convincing 20-year 
veterans there was something he could 
teach them, at fi rst seemed a stretch. 
“By the end of the course, however, they 
were admitti  ng they had learned some-
thing, and that it was ti me well spent.”

Windows have come a long way in a 
few decades, and consumers oft en 
wonder which materials are not only 
more energy effi  cient, but more dura-
ble.

“Fibreglass can be good – based on 
the design – but it can be a bulkier 
product that won’t necessarily lend itself 

Expert installers ensure better results

to all window designs,” said George. 
“And although some may think it’s a revoluti onary 
new product, it has been around for about 30 years. 
Which is roughly the same as vinyl.”

He adds that good vinyl windows get their strength 
from multi ple chambers within the rigid PVC. “These 
hollow spaces are then injected with expansion foam 
to reduce heat transfer.”

Even more cutti  ng edge are the low-e coati ngs on 
the glass. These, he explained, are now fairly common, 
but not all are equal. “High-performing windows will 
keep the outside pane very cold (in winter), and the 
inside pane very warm. You’ll reduce condensati on on 
the inside of the glass, and keep the heat where it’s 
supposed to be.”

Window replacement may be more common in 
older homes, but newer builds also have their issues. 
Homeowners oft en complain about cold radiati ng off  
the glass, not realizing that it may be as much about 
the quality of the installati on, as the quality of the 
window.

“Someti mes builders install windows 
over a cold cavity, between the wood frame 

and the bricks,” George explained. 

Casement Window: 
George Hughes opens an energy-effi cient casement 
window. Black window frames are a current trend.

Built-in screen: 
Built-in window screens are ideal for 

summer comfort, and can easily  be hidden away.

He conducted classes last winter, 
for up to 80 installers at a ti me, “to teach 
the proper way to insulate and install 

Window construction: 
This cross section of an 

energy-effi cient windows
 illustrates how channels provide 

both strength and energy effi ciency.

 Installers may only have to back up the window about an inch, “and 
once we foam it all in, it will make the window that much more effi  cient. 
People see a huge increase in the comfort levels of their home.”

The company has been installing windows and doors since 2003, 
when it was named Lifestyle Windows. “Oasis” was added in 2014 when 
they expanded the operati on to include three-season enclosures and 
other products. Today, Lifestyle Oasis conti nues to design and install 
windows, doors, screened enclosures, sunrooms, and railing systems.

You can drop by the showroom at 

240 Industrial Parkway South, 

call 905-726-4349, or visit www.lifestyleoasis.ca

“When we replace these 
windows, we remove the old 
unit and put in a vinyl exten-
sion to shift that new window 
to the warm part of the wall, 
which is over the wood studs.”

By Neil Moore
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Realtor 
Terry 

Sherin 
is all about 

community

The consequences may not be as dire 
as do-it-yourself surgery, but selling 
your own home – your most valuable 
asset – may not be a 
fi nancially healthy move.

Navigati ng the paperwork quagmire, 
not to menti on potenti al legal and 
structural pitf alls is not for the unini-
ti ated – or faint of heart. “There’s a 
reason you don’t see that many signs 
now ‘for sale by owner,’ added Terry 
Sherin, veteran Aurora realtor.

Terry’s 26 years in the industry was 
preceded by a 25-year career on the 
trading fl oor of the Toronto Stock 
Exchange. It was here that he negoti at-
ed large trades, and developed the skills 
he now relies on to bring about success-
ful outcomes for his clients. But with the 
arrival of computers, trading became 
less of a people business and more “sit-
ti ng behind a desk,” explained Terry. 
“ I knew I had to make a move.”

Which led to an educati on in real estate, 
followed by 26 years in the business, 
where he’s been working with Vivian 
Risi, president and CEO of Royal LePage 
Your Community Realty, for the past 23.

The 14799 Yonge St. brokerage is one 
of ten ‘Your Community Realty’ offi  ces, 
with this organizati on being the number 
one Royal LePage 
franchise in Canada. Yet, despite its size, 
there’s a warmth and camaraderie in 
the offi  ce that is reassuring in a business 
that is oft en seen as highly competi ti ve.

“I don’t pressure people, and I love 
working with fi rst-ti me buyers,” noted 
Terry. “I have kids myself, and love to 
steer young people – younger couples – 
in the right directi on.”

He doesn’t push buyers to spend at the 
top of their budget, but instead in their 
“comfort zone.” He is likewise is fair to 

the seller – especially those in need of a 
quick sale. “Because aft er all they’re the 
ones paying the bill.”

Terry also cauti ons sellers not to expect 
home values to snap back to the price 
spike of spring 2017, and advises a more 
realisti c listi ng price to maximize return.

“I see it coming back 
– slowly – but not like last 
year, which was crazy,” 

he continued. “In 2016 to 
the start of 2017, you’d be 

lucky if there were 90 listings 
in town – including 

condominiums. Now there 
are over 400. But it all 

depends on interest rates, 
the economy, NAFTA 

– there are a lot of factors 
contributing to buyer 

confi dence.”

That being said, he notes that real es-
tate is sti ll one of the “best 
investments.”

To keep building your equity, and 
ensure your home is not only saleable, 
but a pleasure to live in, he advises a 
program of conti nuous improvement. 

“If you have a home, and you’re going 
to be there a while, do something every 
year. Paint, renovate the bathroom, the 
kitchen. Swap out your old carpeti ng for 
hardwood.”

But Terry’s commitment isn’t just to the 
business, as he’s earned a reputati on as 
one of Aurora’s top community support-
ers. He has umpired baseball, managed 
hockey, and founded the Valhalla Mixed 
Slo-Pitch League more than 36 years ago. 
He is also an 18-year member with the 
Opti mist Club of Aurora. Busily barbe-
cuing and fundraising, Terry is an acti ve 
member of a group involved in “18 
diff erent functi ons in June alone. Schools, 
sports groups, and more… When July 1st 
came around, it was a relief!”

Indeed, you’ll oft en fi nd Terry at one of 
Aurora’s many local events, and if he’s 
not fl ipping burgers or hotdogs, he’ll be 
happy to chat about your next home.

Terry Sherin can be reached at 
416-315-7368 �tsherin@trebnet.com

“I don’t pressure people, and 
I love working with fi rst-time 
buyers,” noted Terry. “I have 
kids myself, and love to steer 
young people – younger 
couples – in the right direction.”

 By Neil Moore

There are few things more sati sfying to 
John Cosenti no than unpacking his culinary 
gear at a local event knowing his reputati on 
for “bringing people together through food” 
precedes him and his team wherever they go.
  Indeed, word of mouth has been 
key to the success of Food in Moti on, 
a full-service catering business, since they 
opened on Vata Court in 2015.

“Food in Moti on conti nues to receive a lot 
of support from the local community, which 
was one of our main focuses in our fi rst couple 
of years,” says Mr. Cosenti no. “Now, as we fi nd 
ourselves approaching the three-year mark, 
we’re starti ng to be well-recognized in Aurora. 
    “That was our goal right from the get go, 
and every ti me you achieve a goal, there is sat-
isfacti on you are doing something right, that 
all the eff orts you put in on a daily basis are 
fl owering exactly as you wanted them to do.”
    Another key pillar of success is building 

905-503-FIMC (3462)   info@foodinmotion.ca  |  4 Vata Court, Unit #4, Aurora, Ontario L4G 4B6

As ubiquitous as Food and Moti on has become 
within the community, whether it was last year 
in Town Park at Aurora’s Concerts in the Park 
series, or at Highland Automoti ve for the annu-
al Blues Bash kickoff  to the Aurora Winter Blues 
Festi val, customers are now able to take the fl a-
vours of Food and Moti on with them on the road.    
    With just a few more weeks of summer weath-
er to count on, Food in Moti on has been very 
busy with their Cott age Picnic Basket program.
    Now in its second year, this initi ati ve allows cus-
tomers, who are heading up to the cott age for a 
weekend, to place an order and pick up a hamper of 
pre-marinated or pre-cooked, ready-to-eat meals to 
keep stomachs sati sfi ed for the length of their stay.
    “Here in Aurora, weekends get a bit lonely, so we 
wanted to be able to capitalize on this and off ered 
this program,” Mr. Cosenti no explains. 

Then you’ll be ready to just go up to the 
cott age and enjoy yourselves without having 
to worry about what everyone’s going to eat.
    “I like the fact that it is a challenge for us because 
we need to be able to gain the trust of the cot-
tage-goers, and we have been able to do that more 
this year. We look forward to off ering some excit-
ing packages for everybody next summer as well.”
    If you can’t wait for next summer, you can get 
a sneak peak this holiday season as Food in Mo-
ti on is already brainstorming their Christmasti me 
menu, and  the season is already looking very busy.
 But, then again, it is always a busy 
ti me in the Food in Moti on kitchen.
    “We have new chefs on our team bringing in some 
new visions and new experti se to help us stay cur-
rent, evolve, and showcase diff erent menu items,” 
he says. “If you don’t change the menu and create 
a new environment where we are forever evolving, 
people can get into a groove and eventually that 
groove gets stagnant and dull. That’s the beauti ful 
thing about catering: we create new, exciti ng menu 
concepts, new dishes, new ingredients, and even 
a simple forkful of a dish can make people excited.”

FOOD 
in Motion: 

Excited 
for the tastes 
of tomorrow

By Brock Weir

John, his wife Danielle, and their team are 
focused on making sure these now-experienced 

local palates conti nue to be “excited for what 
Food in Moti on is going to do next.”

“Next year, we will just have set menus with 
some items like grilled ribs, salmon and braised 
short ribs, things that are ready to eat off  the 

grill, and all your favourite salads. 

relati onships with local suppliers. They have 
forged relati onships with local butchers, fi sh 
mongers, cheese shops, and what comes 
from these partnerships speaks volumes – 
both on the plate and within the community.
    “When we go into a customer’s home and 
do an event, people recognize the quality be-
cause here in Aurora we have very good out-
lets we can use for fi sh, meat, cheese and pro-
duce,” says Mr. Cosenti no. “Moving forward, 
we just want our customers to recognize 
they are in good hands with Food in Moti o.”
  

JOHN COSENTINODAVE CROCOMBE KENNY MSISAM BAVARO
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For Dr. Philip Kritzinger, 
opening a spa in the new location for 
York Laser and MedSpa was a natural 
extension of his business.

Opened in March of this year, the new 

location on Wellington Street East is a step up from the 

old story-and-a-half  location on Davis Drive in 

Newmarket – the new 6,000 square foot facility 

houses seven treatment rooms with two nurses and 

three medical estheticians, as well as fi fteen major 

state-of-the-art treatment devices. 

Yet, the quality and down-to-earth customer service 

the doctor brings with his over thirty year medical 

career remains the same.

“I can reassure customers that what matters is not the building, 

it’s the people that are in it,” said Dr. Kritzinger. 

“What we strive for is long-term relationships with our patients. 

We think of them like family, not just customers.”

 While Dr. Kritzinger and his team retained a large customer base follow-
ing from their days in Newmarket, those customers as well as new ones 
are now privy to the adult sanctuary that is the full-service spa under 
the expert hands of the highly-trained therapists.
   The spa service, located on the top fl oor of the brand new building, 
off ers treatments such as massages and facials, sauna and steam room, 
as well as a full array of estheti c services like manicures and waxing and 
threading.
   A perfect outi ng for groups, York Laser and MedSpa can help you 
create your own package by combining two or more spa services for 
a discounted rate.
   The main fl oor of the new facility houses most of the advanced 
state-of-the-art technology used for cosmeti c procedures, like 
Coolsculpti ng, a safe alternati ve to liposucti on that uses cooling to 
freeze and kill fat cells.
   “It’s a popular item, it’s becoming very well known,” said Dr. Kritzinger. 
“It has a very high sati sfacti on rate.”
   The technique, which runs for about a thirty-fi ve minute session per 
area treated, is relati vely painless save for some slight cold sensati ons.
   “It’s a relati vely comfortable treatment.”
   The clinic is CoolSculpti ng-certi fi ed, with treatments performed by 
technicians that have att ended and graduated from Coolsculpti ng 
University in Virginia.
   Another popular new treatment at the clinic is FemiLift , a ti ghtening 
and rejuvenati ng technique for both age and childbirth-related feminine 
issues.
   The quick, twenty-minute session uti lizes lasers to strengthen the 
vaginal lining by creati ng new collagen to thicken and ti ghten.
   “This is a walk-in, walk-out treatment with a very high sati sfacti on 
rate,” said Dr. Kritzinger.
   As always, York Laser and MedSpa remains the number-one provider 
of Botox and fi llers in York Region, services they have been off ering 
since 2002.
   Entering York Region as the second clinic in the area to inject Botox 
and fi llers fi ft een to sixteen years ago, Dr. Kritzinger has since become 
the longest standing injector in the community.
   For Dr. Kritzinger and his team, the additi on of the spa to the medical 
practi ce has created a symbioti c relati onship not seen in a regular 
day spa.
   “They’re very complimentary,” says Dr. Kritzinger. “We’ve put it all 
under one roof, like a one-stop shop.”
   A close to four-year labour of love, the new locati on for York Laser 
and MedSpa is a full circle for Dr. Kritzinger’s business, which began on 
Wellington Street West as Aurora Laser Clinic sixteen years ago.
   It is exactly this level of community commitment that sets the 
business above the rest.
   “A lot of these clinics are run by people who don’t live here,” says 
Dr. Kritzinger. “I live here, I work here, this is my town.”
   And unlike their chain competi tors, Dr. Kritzinger and his team are 
willing to put the customer, and their safety, before the money.
   “A lot of these chains are looking at money fi rst. For me, safety 
and customer sati sfacti on come fi rst.”

   For more informati on on York Laser and MedSpa’s wide array 
of medical and spa treatments, visit their website at 

www.yorklasermedspa.com
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or some realtors, the ulti mate goal is to move you out 
of your house and into something new – or smaller.

But, Beverley Varcoe is not your typical real estate 
broker. In fact, as a certi fi ed Senior Real Estate Specialist 
(SRES), Ms. Varcoe is focused on helping seniors stay 
in their home as long as they can. She does, however, 
have a list of recommended things to do in order to be 
organized in your home and be ready to sell when the 
ti me comes.

Ms. Varcoe is a member of several local seniors 
organizati ons and is well aware of issues with senior 
housing.

“Aft er being in the business for an extended period of 
ti me, I fi nd that most people do not have organized fi les 
and informati on about their home,” says Ms. Varcoe. 
“For me, the most important part of my business is to 
pass along this useful informati on, which is extremely 
valuable to help people get their home informati on 
organized.”

Lately, she has been recommending that everyone get 
a home inspecti on and do the required maintenance.

“I fi nd that many seniors do not keep up with 
maintenance,” says Ms. Varcoe. “There are also health 
and safety issues that a home inspecti on would address, 
such as loose hand rails, uneven interlock, irregular 
risers on the stairs, wiring, plumbing leaks, etc.”

Ms. Varcoe does individual complementary home 
senior consultati ons, as well as seminars enti tled, “The 
True Cost of Housing and How to be Organized to Stay 
in Your Home.”

The focus is on the cost of running a home, reducing 
your possessions to 1,000 – 1,300 square feet, painti ng 
and redecorati ng, and organizing your paper work, so, 
by the ti me you go through this process, you can say, 
“I am completely ready to sell my house or condo in the 
event of a fall or health crisis, I don’t have to worry, and 
can enjoy staying in my home.”

Seven years ago, Ms. Varcoe and her family moved 
into a condominium.

At that ti me she realised there was a lot to learn 
about condo corporati ons and proceeded to take every 
course available.

Now, Ms. Varcoe does seminars and individual 

consultati ons on the lifestyle change of condo living.
She has focused on learning the ameniti es, rules and 

regulati ons of all the local condominiums in Aurora and 
Newmarket. You can call her for a condo package and 
tour of the various buildings.

Beverley says that making a lifestyle change and 
coordinati ng the sale and purchase of a home can take 
a year or more. 

Outside of organizati on, Ms. Varcoe also strives to 
make sure that all of her clients are fully apprized on 
the current state of the market.

“The market has slowed down to more normal 
conditi ons,” she says. “For a few years, we had an 
unusual buying frenzy that was not normal. A balanced 
market is when the buyer can make off ers conditi onal 
on fi nancing and inspecti on. This is a bett er market for 
all categories of buyers with a selecti on of condos and 
houses on the MLS.

“I am a hands-on realtor and like to keep track of 
the process myself. For seniors, it is bett er to work 
with one agent who gets to know their client and 
their personal requirements. On larger projects, I do 
work with a partner from my offi  ce, Chris Ablett , sales 
representati ve, who also has the SRES designati on for 
seniors.”

In real estate, planning is the key to having a smooth 
move or living worry-free in you home. Ms. Varcoe is 
available to do market evaluati ons, complimentary 
housing and condo consultati ons, as well as seminars 
on “How to Stay in Your Home & Be Organized.” She is 
a “hands-on” realtor providing personal and 
professional services.

Beverley Varcoe is a FRI, Fellow of the Real Estate 
Insti tute of Canada. She is also a member of the 
Canadian Condominium Insti tute – Toronto Chapter, 
a 27-year member of the Aurora Chamber of commerce, 
Aurora Seniors Associati on, Canadian Federati on for 
University Women, and the PROBUS Club of Aurora. 

The SRES is a designati on from the Nati onal 
Associati on of Realtors focusing on the needs of the 
50-plus and mature demographic. There is ongoing 
training for realtors to stay on top of technology and 
rules.

Beverley Varc oe, Broker, FRI, CRES, 
SRES, MVA-Residential

Beverley Varcoe: 
Being “helpful” goes a long way for clients

F 

Beverley does 
individual 

complimentary home 
& condo Consultations

905-727-3154    www.beverleyvarcoe.com    bvarcoe@royallepage.ca
Royal LePage 
Your Community Realty, Brokerage

Basic dental surgery is 
available if needed along 

with extractions and 
other required procedures.

Wisdom teeth quite oft en are a problem 
for many people and the Doctors can assist 
you with removal if necessary.

In-offi  ce whitening is available and will 
eliminate yellowed or discoloured teeth. 

For straightening mis-alligned, or crooked 
teeth, braces can be applied to correct the 
positi oning of teeth that didn’t naturally fall 
into line.

If you look in the mirror and don’t like 
what you see and are considering a cosmeti c 
enhancement to improve your appearance, 
the offi  ce provides free consultati ons where 
you can learn more about what is available 
and how diff erent procedures work to provide 
you with the results you are looking for. 

Your smile is something that makes 
a huge impression when you enter a 
room, and if you look aft er your teeth, 
they will look aft er you for a lifeti me.

St. ohn s Family enti stry in Aurora 
provides full dental care in a warm 
and friendly environment while using 
state-of-the-art dental technology to 
keep your smile looking its best. 

Serving Aurora and area since 
2 1 , St. ohn s Family enti stry is 
conveniently located with ample  
parking and is fully equipped in a 
bright and cheery environment. 

heir friendly staff  welcome each 
pati ent as more than ust a visitor to 
a dental o   ce, they like to refer to 
visitors as members of their family. 
All staff  members live in the area so 
they really are a locally staff ed and 
operated facility.

r. ahid hansari and r. lham 
Zadeh are the team that have the 
knowledge in all dental procedures in 
the o   ce. ith 23 years e perience 
in denti stry, they lead a staff  of 
fully ualifi ed professionals from 
dental assistants and hygienists to 
administrati ve staff  that keep the 
o   ce running smoothly.

A family dental o   ce, they 
welcome pati ents from as young as 
two years-old to seniors. Children are 

welcome and and the friendly staff  
know how to make the younger pati ent 
feel at ease during their fi rst visits to the 
denti st. 

Fully ualifi ed dental hygienists 
perform all cleaning and preventati ve 
maintenance procedures for opti mum 
oral health.

Beginning with basic dental 
e aminati ons, the octors will guide 
you through any needed procedures 
that are required to keep your teeth 
in good shape. hat includes primary 
maintenance and more advanced 
procedures like root canals to save teeth 
that need some e tra work.

In additi on, they have monthly 
promoti ons where you can learn more 
about what is happening in the dental 
profession and in the offi  ce.

St. John’s Family Denti stry provides a full 
range of dental services in a friendly and 
caring environment that strives to make 
your visit the most positi ve experience 
possible.

Serving Aurora, Newmarket, and 
the surrounding area, St. John’s Family 
Denti stry is located at 7 William Graham 
Dr., Unit A1, in Aurora.

 St. John’s 
 Family Dentistry 
 – providing full service 
    care to the entire family

When it comes to keeping your smile looking 
its best, St. John’s Family Dentistry offers a 

variety ways to improve your appearance.

For an appointment for more
 informati on, you can call them 
by telephone at 905-727-1717, 

by e-mail at: info stjohsdental.ca, 
or visit on line at their website at:
 www.st ohnsfamilydenti stry.ca.

By Brian Lockhart
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www.tmsschool.ca

ESTABLISHED IN 1961
TMS

   That is the conce pt behind TMS’ mission 
to insti ll in a student the values and 
knowledge they need to succeed from 
an early age, and the basis behind their 
mott o, I Am Known.
   Delivering the Montessori educati onal 
experience for students from as young 
as eighteen months unti l a child reach-
es grade six, followed by the renowned 
Internati onal Baccalaureate programme, 
TMS provides a meaningful relati onship 
between faculty and staff  that few schools 
have.
   “These students grow with us,” says 
Kirsten Eastwood,  Executi ve Director,  
Community Development at TMS. “Many 
of them experience the full journey from 
toddler  through to graduati on.”
   Following the Montessori pedagogy, TMS 
students are grouped into classes of two 
to three grades. That means students in 
grades 1-3 and students in grades 4-6 stay 
in the same class with the same teachers 
for three years,  growing and learning 
with the same students and faculty during 
these developmental years, before moving 
on to the Upper School.
   In a situati on unique to so few schools, 
the bond oft en runs so deep that a 
student’s teacher from the Toddler or 
Children’s House program  will arrive for 
their grade twelve graduati on.
   “You oft en hear at graduati ons, a 
student’s Lower School teacher saying 
‘I remember them doing this,” says Rachel 
Marks, TMS’ Head of Elementary. “And 
their grade twelve teacher will agree. It’s 
really a neat way to bookend their whole 
journey through TMS.”
   And though Upper School students are 
split into individual grades, the  relati vely 
small student populati on of 240  allows 
for I Am Known  to follow them into their 
teenage years, through the implementa-
ti on of a House system and an advisory 
program.
   Guidance counselors work with a 
student from the day they enter the 
Upper School, unti l the day they grad-
uate, to help them fi nd passion in their 
future studies, career and life.“When a 

student gets an advisor in grade eight, 
they will stay with the same advisor unti l 
they graduate in grade twelve,” says 
Eastwood. “There are diff erent ways to 
ensure that not just their homeroom 
teacher knows them and works with 
them, but everyone in the school gets a 

chance to know them.”
   At TMS, knowing is not limited to the 
relati onships between the teacher and 
student or the focus on student self-re-
fl ecti on; it applies to the relati onship 
between the school and the parents of 
students as well. Faculty and staff  spend 

an extensive amount of ti me working 
with parents, engaging parents in school 
life and undertaking extensive dialogue 
to meet their needs by understanding 
what they are looking for in their child’s 
educati on.
    Massive constructi on is underway on 
the Richmond Hill campuses to create 
spaces to animate the learning of TMS 
students,  with a new gymnasium just 
breaking ground at the Lower School.
   With Athleti cs as one of the four Pillars 
of the school, the new gymnasium will not 
only provide a venue for house league and 
school sports teams,  but a “community 
hub” for all.
   Set for opening in the fall of 2019, the 
campus development  will include a new 
entrance as well as a new atrium, which 
the school sees as a space for student 
learning, parent engagements, and even 
hosti ng community events to further 
engage the school with the York Region 
community.
   “These are spaces that we know will 
meet the needs of our students,” says Ms. 
Eastwood. “Space does matt er. We did a 
lot of work to fi gure out what we really 
need to help our students thrive.”
   Plans for the current gym on campus is 
for it to be transiti oned to a performance 
space, which can be used for school 
producti ons, presentati ons, guest 
speakers, and the like, repurposing the 
smaller gym into something that has great 
value for the students.
   Once the Lower School constructi on is 
complete, plans for the renovati ons will 
begin on the Upper School to advance 
the needs of the students, including a 
standalone dining hall and student 
commons for collaborati ve purposes.
   TMS is an accredited school by the 
Internati onal Baccalaureate Organizati on 
(IBO), Canadian Council of Montessori 
Administrators (CCMA), the Canadian 
Accreditati on of Independent Schools 
(CAIS) and the Conference of Indepen-
dent Schools (CIS). . For more informati on 
about TMS, please visit: htt ps://www.
tmsschool.ca/. 

When a teaching 
faculty knows a child 

well, they have the 
ability to provide the 

absolute best learning 
environment for them.

When a student gets 
an advisor in grade 
eight, they will stay 
with the same advisor 
until they graduate 
in grade twelve

LOWER SCHOOL
8569 Bayview Ave, Richmond Hill, Ontario
Phone: 905-889-6882 | Fax: 905-886-6516

Canada L4B 3M7

UPPER SCHOOL
500 Elgin Mills Rd. East, Richmond Hill, Ontario

Phone: 905-780-1002 | Fax: 905-780-8981
Canada L4C 5G1
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Aging in place, means that people can remain in their own 
homes and be comfortable rather than be moved to a 
strange environment where they might not be happy. 
 
Daily life at Oak Ridges is what ever you want it to be. The 
choice is yours, but with so much going on all the ti me, 
you don’t have to worry about making plans. The in-house 
Lifestyle manager makes the plans for you and you decide 
how you would enjoy taking part and which acti viti es you 
would like to parti cipate in.

There are regular excursions from the building that go to 
various places for events and entertainment as well as trips 
to important everyday locati ons such as the mall or to the 
bank and other necessary services you need from ti me to 
ti me.

“Your friends live at Oak Ridges”.

The daily list of acti viti es includes everything from fi tness 
classes to card games, bingo, and church services.

In the theatre you will enjoy live performances as well as 
movie night where the big screen comes alive with popular 
fi lms that are chosen by the residents themselves.

As a member of the Signature family of Reti rement 
Communiti es, Oak Ridges follows the mission of being 
a ‘leading purveyor of reti rement lifestyles where our 
residents receive unmatched choice and an enviable level 
of service in a positi ve, vibrant and caring environment.’

Along with that mission are the core values that aim to 
provide the best possible lifestyle that will sati sfy the needs 
and enrich the experience of every resident. 

With trained professionals who have their resident’s best 
interests at heart, the staff  at Oak Ridges are welcoming, 
friendly, and helpful.

“Friendship is a key  aspect to 
a meaningful life and at Oak Ridges 

Retirement Community, 
we value our new friends and  
our well established friendships 
because we know how much 

that enriches our lives. 
We believe it is important 

to be a good friend.  That’s why 
we see so many hugs and 

smiles during special moments 
in our community.”

When it comes to socializing, meeting new friends is a part of the 
lifestyle. You can drop into the Sunset Pub which is open daily and enjoy 
a drink around the bar.  A main fl oor cafe provides a space to meet up 
with you neighbors and catch up on the latest news.

In the theatre you will enjoy live performances as well as movie night 
where the big screen comes alive with popular fi lms that are chosen by 
the residents themselves.

Food is so meaningful. Food is a constant that brings us together. We 
build friendships over it and share traditions through it. Food and love 
are cornerstones of our family lives and moving into a retirement home 
does not diminish the value of those food memories. Executive Chef 
Ken spoils our residents with deliciously prepared meals daily, offering 
fl exible meal times and a private dining room for special occasions.

“ Making new friends is a great 

joy in life. At Oak Ridges you 

may fi nd new friends who 

have chosen the vibrant 

senior living in our community. 

Wonderful new friendships 

await you – people with the 

same values and lifestyle 

expectations as you have.”

Experience
Vibrant

Senior living

Oak Ridges Reti rement Community is 
conveniently located in the heart of Oak 
Ridges, Ontario, with  easy access 
to local businesses and ameniti es. 

We are part of Signature Reti rement Living and we believe 
that enjoying life is what Vibrant Seniors Living should 
be all about. When you choose a Signature Reti rement 
Living Community, you are assured the Signature Services 
Guarantee – an industry-leading set of programs and 
services that are comfortably consistent and notably 
superior. That is our guarantee. That is our Signature.

Imagine coming home to classic and ti meless architecture, 
where balconies reach out to the sun and our elegant 
stone and brick exterior makes a Signature statement. 
Inside, the soaring vaulted ceilings are complemented by 
dramati c crown mouldings, coff ered ceiling accents, rich 
cream coloured wood details and traditi onal wainscoti ng. 
It’s reti rement living redefi ned. Signature-Style!

The very best of Richmond Hill is right outside your door.

At Oak Ridges, you’ll feel comfortable from the moment 
you move in.  With shopping and parkland and the hills 
and lakes of the Oak Ridges  Moraine right around the 
corner, you’re surrounded by great things to do.

“What is unique about Oak Ridges Reti rement Community 
is the variety of vibrant choices we off er. We have 129 suites 
with  72 variati ons of those suites”, explains Marketi ng 
Manager, Catherine Olaveson. “You always have splendid 
choices to choose from, whether it be the many daily 
acti viti es and programs we have or our CLUBfi t multi tude 
of fi tness fun. My favourites are the drum fi t classes and 
the personalized Pfi t leg strengthening programs.”

Choose from single studio suites, one bedroom, one 
bedroom plus den and two bedroom suites.  Our 
magnifi cent lobby is graced by a classic stone fi replace 
fl anked by water features, all under soaring vaulted ceiling. 
There is a welcoming lounge and the friendly Sunset Pub. 

By Brian Lockhart
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     uakerism has been a driving force behind  
                       Pickering College since its earliest days in 1842.

     It was a foundati on stone of what has become  
      one of the premier independent schools in   
                    York Region, and it is a philosophy that has stood  
      the test of ti me. 

However, from the perspecti ve of Pickering College Headmaster 
Peter Sturrup, some people have a misunderstanding on what 
exactly this philosophy is.

“It is not that guy on the Quaker Oats box,” says Mr. Sturrup 
with a laugh.

It is more accurate to say it is a storied traditi on that is needed 
today, now more than ever, to equip students – local and 
internati onal – for the world they face tomorrow.

A fundamental tenet of Quakerism is there is God in every 
person, Mr. Sturrup explains. As a non-denominati onal school, 
however, this pillar is translated into the principle there is 
goodness in every person.

“From an educati onal standpoint, there is that bright spark in 
every child,” he says. “There is an inner light, there is potenti al, 
and from a philosophical and pedagogical perspecti ve, it is a 
great way to approach our students. It gives us a great place 
to start and a great place in which to insti ll that same thought 
into the students. It is teaching the students to think about their 
classmates, their community, and the global community.”

There is a misconcepti on, he adds, that Quakers aren’t 
engaged in the world around them, a percepti on that is, perhaps, 
fostered by a belief in pacifi sm. Nevertheless, the Quakers, he 
says, are highly engaged, leading the way on abolishing slavery 
and winning internati onal recogniti on for their reconstructi on 
work following the two World Wars.

This principle comes from the Quaker traditi on of 
“testi monies.”

Whereas some faiths belief in making sacred pledges, the 
Quakers believe that swearing oaths is counterproducti ve to the 
way they approach life. Instead, testi monies are statements of 
committ ed acti on.

“What I like to reinforce with students is that it is not just a 
statement you make, but a statement of an acti on you’re going 
to take,” he says. “If it is about peace, the testi mony is acti ons 
you take to ensure a greater sense of peace in your own life, in 
the lives of others around you, or as it goes out into the broader 
ripples of society.”

These branches conti nue to bear fruit at Pickering College 
through its Global Leadership Program. 

The Global Leadership Program is a three-step program 
unique to Pickering College that is aimed at equipping students 
with the skills they need to make positi ve change in the world.

The structure of the Global Leadership Program is based in no 
small part on Pickering College’s recognizable façade.

The fi rst phase in the Global Leadership Program begins in 
the Junior School. Mr. Sturrup likens this fi rst phase to the steps 
leading up to the pillars that frame the entrance to Pickering 
College. The Junior School is the foundati onal years of the 
Global Leadership Program and gets Grade 5 students to zero in 
on what they call “My Key Idea.”

“My Key Idea” is the key to get them through the “pillars” of 
the Middle School and, once students are through the “pillars” 
and graduate up to the Senior School, elder students’ work 
culminates in their “Capstone” project. 

“The students in Grade 5 are choosing an issue of importance 
to them and doing some research on that end, thinking about 

ideas they can come up with to solve issues,” says Mr. Sturrup. 
“I have seen students doing some really neat projects on fast 
fashion and how do we get rid of it to have more durable 
clothing?”

By the ti me students reach Grade 11, 
it is ti me to start a plan of acti on before 

executi on of the plan comes in Grade 12.

Looking over the Capstone projects that were presented 
this spring, Mr. Sturrup cites one student who focused on the 
issues faced by people with hearing impairments navigati ng the 
medical community.

“It was a prett y narrow topic, but one she felt very strongly 
about,” he says. “Through her research, and she had done 
volunteer work coming to understand the challenges hearing 
impaired people face, she found one of the challenges is hearing 
impaired people go into a doctors offi  ce, say they’re here, but 
when they go and sit down in the waiti ng room, the recepti onist 
doesn’t realize they’re hearing impaired, calls their name, 
doesn’t get a response, and goes down to the next person. 

“She came up with a system for them to identi fy themselves 
as hearing impaired, for them to have a card system and for the 
recepti onist to be able to communicate with them when the 
ti me came. It is not a huge, technological or legislati ve soluti on, 
but a soluti on that really has immediate applicati ons. She has 
already seen it used in medical offi  ces in the community.”

Internati onal students have also seen signifi cant successes 
through the Global Leadership Program.

One student from Brazil, he notes, was focused on the 
depleti on of the rainforest and her presentati on on the issue 
made back in May has garnered att enti on from her city and 
state counsels back home.

In another instance, two students – one from Turkey and one 
from Iran – focused on Community Living Aurora-Newmarket, 
an organizati on that provides opportuniti es for adults living with 
intellectual challenges. 

“It had a profound impact on them as individuals,” Mr. Sturrup 
recalls, “to the point where the boy from Turkey’s parents came 
over for his graduati on and the fi rst place he took them was 
Community Living to introduce them to the Executi ve Director 
and the clients he works with.”

Pickering College is very proud of its internati onal student 
body, which currently represents over 25 nati ons, and it is a 
facet of Pickering College that has quickly become one of its 
core values.

“We have all types of learners here from all types of religious, 
cultural and language backgrounds,” says Mr. Sturrup. “Giving 
them the freedom to make some choices on what they want 
to do allows them to get excited. Having a diversity of students 
also opens them up to a diversity of thoughts and opinions so 
they are getti  ng challenged. If they are from Russia and they 
believe that Russia is this or that, they’re going to hear from 
our Ukrainian or Canadian students who will provide diff erent 
perspecti ves.

“It also exposes our Ontario and Canadian 
students to some huge opportuniti es. 
With our Global Leadership Program, 

they are being exposed to the globe through 
the student sitti  ng right next to them in their 

classroom. They are engaged with one another 
all the ti me and our local students are getti  ng far 
more exposure to the world – and the opinions 

of the world – by virtue of their peers.” 

Q

Quaker foundation 
prepares students for tomorrow 
at Pickering College

The Capstone Years are academic and rigorous to prepare 
students for university and beyond. Their Capstone  project 
requires them to independenly research an issue of global 
signifi cance and develop an innovative solution to this issue.

"With our Global Leadership Program, they (students) are be-
ing exposed to the globe through the student sitting right 
next to them in their classroom. They are engaged with one 
another all the time and our local students are getting far 
more exposure to the world – and the opinions of the world 
– by virtue of their peers.” - Peter Sturrup, Headmaster

In Middle School, learning is active and action-based, following 
four pillars: Adventure, Wisdom, Community and Freedom. The 
Freedom pillar represents their choice in determining both the 
topic and medium of their completely self-directed fi nal project. 

“We try to insti ll this in our students – it is not 
just what you’re learning, it is how you’re putti  ng 

that learning into acti on,” says Mr. Sturrup.

By Brock Weir

As part of our Quaker values, we celebrate diversity 

in all aspects of the school. This is reflected both in 

our Global Leadership program and our commitment 

to a co-educational environment. We provide a 

nurturing, supportive and enriching 21st century 

learning environment for all students.

Our unique approach includes educating and 

developing the ‘whole child’ through a focus on 

academic excellence, co-curricular distinction, 

character and leadership development. We pride 

ourselves in providing an individualized approach to 

student learning.

As a result of their studies, students develop  
valuable skills, including: 

Pickering College students are knowledgeable, skilled, 

confident and resilient. Our approach to education 

ensures that they are able to reach their full potential, 

achieve their personal and academic goals, and deal 

effectively with the challenges of life.

If this is the type of education you want for  

your child, contact Pickering College today. 

We would be happy to provide you with more 

information and a tour of the school. Please call  

us at 905-895-1700 ext. 259 or email us at  

admission@pickeringcollege.on.ca

P ick ering College is an indep endent day and boarding school in N ewmark et  
f or boys and girls f rom J unior K indergarten to G rade 1 2  where  
every student participates in our Global Leadership Program

Independent Co-educational Day and Boarding School  
since 1 8 4 2   |   J K  to U niversity P rep aratory

16945 Bayview Avenue, Newmarket, ON, Canada 
V isit us at www. p ick eringcollege. on. ca
Contact us at admission@ p ick eringcollege. on. ca
or 9 0 5 . 8 9 5 . 1 7 0 0  ex t.  2 5 9   
or toll- f ree at 1 . 8 7 7 . 8 9 5 . 1 7 0 0  ex t.  2 5 9

Connect with us!

www.pickeringcollege.on.ca/discoverPC

• advanced academic ability
 time management and self-reliance
 strong research and writing
 critical thinking abilities

• leadership and mentorship
 dialogue, communication and presentation

• design, invent and problem solve
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In Junior School, the foundational years of the Global Leadership Program, Grade 
5 students zero in on what they call “My Key Idea,” a public speech advocating 
for support on a topic of personal signifi cance.

www.pickeringcollege.on.ca/auroran
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To celebrate their move to Aurora, Parklane Sofa will be hosti ng a grand opening on Saturday, September 8. 
This will be a great opportunity to visit the showroom and start planning your next redecorati ng project. 

The showroom is located at 2 Allaura Blvd., in Aurora, and you can also visit on-line at www.parklanesofa.ca.

Aft er buying your home, probably the single largest 
investment of your life, the next step is furnishing your 
abode in the style you choose that defi nes your taste 
and makes your house your own personal statement.

Parklane Sofa in Aurora off ers all-Canadian custom 
designed furniture that refl ects your personality 

and tastes – because you choose the fi nal fabric, the 
colour, and the style of each piece.

Whether you are living in a home with large 
spacious rooms or have downsized to a smaller place 
aft er the kids have moved out, accommodati ng each 
customer’s needs and preferences is a part of the 
personalized service.

Previously located in Thornhill, Parklane Sofa has 
relocated to Aurora and have a brand new showroom 
at their Allaura Blvd. locati on to bett er serve their 
customers.  

At Parklane Sofa, it’s all about quality in their 
products and a high level of customer sati sfacti on.

Owner, Margaret Crandles, will guide you through 
the process of creati ng your fi nal product by provid-
ing fabric samples, furniture frame styles, and off ering 
advice on a furniture design that is best suited to your 
needs based on both aestheti c appeal and functi onality 
depending on your room size and shape. 

“We do all custom pieces. We have your standard 
frames, of which there are thousands,” Ms. Crandles 
explained of the process that starts it all. “You can 

customize them yourself or chose the standard 
frame. You choose your own fabric and we have a huge 
assortment of diff erent lines of fabric. We also sell just 
fabric because some people who sew, they do drapes, 
pillows, and small upholstery projects themselves.”

If you have a favourite old sofa or chair that has seen 
bett er ti mes, Parklane Sofa has upholstery services 
that can transform that old piece into a brand new 
revitalized part of your home décor.

You can select a variety of opti ons for your reup-
holstered furniture including a newer updated fabric 
design and a choice of fi lling. 

“You can select down fi lled, foam fi lled, all those 
fi nishing touched people like,” Ms. Crandles said. 
Not everyone has a creati ve touch and many people 

struggle when selecti ng colours and fabrics to go with 
their home interior.

Parklane Sofa off ers a professional design 
consultati on service that can help you plan your inte-
rior space.

“The majority of our customers like to 
work with a designer. Our customers can select 
the fabric and they can take a sample home to 

see what it looks like in the lighti ng in their home.”

All the furniture at Parklane Sofa is high quality. In 
fact the frames are guaranteed for life. Dining room 
style chairs are built with a solid wood back and frame 
design for durability and style.

Whether it is your fi rst home or a full re-design, 
Parklane Sofa can help you plan your new look from 
start to fi nish.

SOFA DESIGN & MANUFACTURINGSOFA DESIGN & MANUFACTURINGSOFA DESIGN & MANUFACTURINGSOFA DESIGN & MANUFACTURINGSOFA DESIGN & MANUFACTURINGPSOFA DESIGN & MANUFACTURINGSOFA DESIGN & MANUFACTURING
LP LLARKL ANE

By Brian Lockhart

  Paul Mason came into the business with a 
passion for music and a passion for teaching.
    A year ago, the classical (jazz and rock) 
musician and educator opened the doors 
of the Aurora Music Academy, a new studio 
teaching space on McLeod Drive at Aurora 
Heights with a vision of “positi vely infl uencing 
lives and building community through music.”
  His talented teachers and inti mate studio 

atmosphere allow him to do just that!
    Over the last six months, the Academy 
(AMA) has been working towards connecti ng 
family members with each other through the 
bond of music, but also connecti ng families 
across the community one note at a ti me.
    “What brought me here was a passion for 
teaching, sharing it with the kids and making 
it a part of their lives to the point where 

music becomes a life-long love,” says Paul. “While 
AMA adheres to the Royal Conservatory and 
exam preparati on, we also focus on designing 
curriculum that is challenging, creati ve, fun and 
tailored to the unique goals of each student.”
    

    “Every student is on a twelve-week goal-setti  ng 
plan,” says Paul. “They come in at the beginning 
and we say, ‘Here’s what you’re going to be able 
to do in twelve weeks,’ and someti mes they 
don’t believe it. The goals are personalised and 
add structure to practi cing schedules. Parents 
are also very involved in this process and are 
able to assist greatly at home. It’s a win-win.

    “We – students, parents and teachers – love 
this system because it supports discipline, 
goal-setti  ng, commitment, and creati vity and 
allows all of us to collaborati vely celebrate 
each student’s musical accomplishments. This, 
in combinati on with our fl exibility in programs 
is our number-one diff erenti ati ng factor. Other 
exclusive off erings include: two recitals a year at 
the beauti ful Aurora Cultural Centre, a picture 
day, student/parent appreciati on day, weekly 
complimentary group classes for all instruments, 
and occasionally home-baked cookies.”
    As students grow ever-more “jazzed” about 
the programs the Academy off ers, so too 
are their parents. Since opening, moms and 
dads have become increasingly involved in 
their programs, taking lessons themselves 
and connecti ng with each other to form 
a guitar circle and ukulele jam sessions.
    A new program launched this year focuses 
on parents and children taking lessons 

together. These lessons spill over into 
equipping parents in helping both engage 
with and teach their children at home.
    “We want this to become widespread in 
the community,” says Paul. “The eff ects that 
music has are so signifi cant in student’s lives, 
socially, emoti onally, and academically. As an 
educator for over 20 years, I have seen music 
build confi dence, resilience, commitment and 
discipline. The development of these traits help 
us in every aspect of our lives.

  

 
     In additi on to piano, violin, guitar, ukulele and 
drums, vocal lessons are in high demand, and this 
has led to the formati on of a choir through their 
group lessons. The Aurora Music Academy puts 
great importance on the group dynamic, with 
each student signed up for individual lessons 
having full access to group lessons as well. This 
transcends instrumental and voice lessons to 

guitar, percussion and string ensembles, and 
much more.
 

    He is equally passionate about the energy 
each student not only brings to the table, 
but the energy level at which they leave to 
return home. In fact, that is how the teachers 
measure success every day in the studio.
   “Are they jazzed? Is it exciti ng for them? 
It is not so much the music we hear – it’s the 
enthusiasm we  see in the kids, and the parents. 
We want the kids to be so excited about 
music that it overshadows the hard work.”
 

 “Positi vely infl uencing lives and building 
community through music?” – They are certainly 
on their way!

Music
By Brock Weir

MusicLIFE’S BETTER WITH

    

   “One of my passions is the neuroscience 
of music and I am currently studying how 
the brain is aff ected by music and music 
learning. Interesti ngly, when music 
permeates a household, it changes the 
household in a number of ways.  

Adult programs have been so successful, 
the Academy is also looking to launch 
a program for seniors next year. “Brain 
development is equally important in 
80-year-olds as it is in six-year-olds,” says 
Paul.  “It is not so much brain development 
as brain maintenance and sustaining 
what we have.” 

 The Aurora Music Academy offers unique 
programs to achieve these goals. They are the 
only music school in York Region that uses 
the Musical Ladder System™, a goal-setting  
program that recognizes students for their hard 
work in a variety of ways, including wristbands, 
framed certifi cates and trophies, each tangible 
mementos of each rung on the ladder.
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If you think the Aurora Chamber 
of Commerce is just a place to network, 
think again. There are some signifi cant 

changes afoot at the Chamber. 
From exciting new events and initiatives 

to a strong local business advocacy 
committee, the Chamber is 

moving forward at a quick pace.

   If you would like to know more about 

the Aurora Chamber of Commerce, 

please call (905) 727-7262.

visit www.aurorachamber.on.ca.

  The business advocacy 
committ ee is set to get the 
business community talking 
about issues that matt er to 
them – even as early as the 
Fall. Engagement Initi ati ves 
led by the Advocacy Committ ee 
include, a luncheon on 
September 28 with the 
Honourable Christi ne 
Elliott , and a Municipal 
Mayoral debate on October 3.
    The exciti ng lineup of events 
this fall include the 2018 
Aurora Chamber Business 
& Technology Summit, a 
completely new approach 
to tackling how local business 
owners can get on board with 
trends and “disruptors” that 
are changing the face of work 
across the country and a 
spin-off  of the Tech Expo from 
the past two years.

This new October 18 

Business & Technology 

Summit will feature keynote 

speakers David W. Paterson, 

Vice President of Corporate 

& Environmental Aff airs and 

Ted Graham, Head of Open 

Innovati on, both from GM 

Canada, who will speak about 

General Motors’ transiti on 

“from car manufacturer to 

mobility disruptor.” The Summit 

will also include a “Pitch Bar” 

courtesy of the Region of York.

    “If you’re an entrepreneur who 
has a business plan and 
a tested product or service, you 
can pitch to win up to $2,500,” 
says Sandra Ferri, Executi ve 
Director of the Aurora Chamber of 
Commerce.
    Ms. Ferri says the move from 
a relati vely stati c trade show to 
something a litt le more 
dynamic was based on feedback 
from Chamber members who 
requested fresh and new ideas 
to keep people engaged and 
interested. 
   Since coming on board as 
Executi ve Director last year, 
Ms. Ferri and her team have 
been going out and engaging 
with individual Chamber 
members to take stock of 
the issues that matt er.
 “Along with member visits, 
we have been doing a lot of 
brainstorming internally on 
what the Chamber should mean 
to people,” says Ms. Ferri. 
“It is all about engaging our 
members and helping them 
resource their businesses. 
Every member’s needs are 
diff erent, and we hope that 
whatever their needs we will 
be off ering something that 
resonates with them. It is about 
the support and development 
of business. Everything we do 
should have that as our base and 
foundati on.”
    To support their members, the 
Chamber recently launched the 
ACE Network (Aurora Chamber 
Entrepreneurs), a group of 

businesses dedicated to providing 
referrals and supporti ng other 
businesses and will be launching 
their second group in September. 
    With a real focus on social 
media, the Chamber has 
diff erenti ated itself from 
other similar organizati ons 
by shining a light on its 
members and “telling their 
stories” on social media.
    “You can’t just adverti se 
your product, you have to be 
able to tell your story, who you 
are, what you represent, and 
why I should buy from you,” says 
Ms. Ferri. “That is what it is all 
about these days and we are 
helping our businesses do that.”
    Telling the stories that matt er 
is a theme that will carry on 
throughout the many events 
the Chamber has planned for the 
months ahead, the Aurora 
Chamber Women’s Summit on 
October 25, is built around the 
theme “Empower. Educate. 
Elevate.”, providing support for 
female entrepreneurs and women 
in business to help them achieve 
their business and career goals.  
Speakers include former Aurora 
resident Jazz Samra, now head 

of US Channel Sales for Google 
Marketi ng Soluti ons, on the topic 
of “Digital Tools to Elevate your 
Business ” and CTV eTalk’s Traci 
Melchor on her career in 
broadcasti ng and the topic of 
mental health.

 The Aurora Chamber 
of Commerce’s busy fall 
season will be capped off  by 
the Business Excellence Awards 
on November 15.  

Back for the second consecuti ve 
year aft er a hiatus, this 
annual celebrati on of 
Aurora’s best and brightest 
businesses that have developed 
a passion for excellence and 
commitment to their community, 
will be a homecoming of its own.
     “The Royal Veneti an 
Mansion is now a Chamber 
member and it is beauti ful,” 
says Ms. Ferri, noti ng that the
Industrial Parkway South 
banquet centre will host not only 
the awards but both summits as 
well. “All of our big events will be 
held there this year keeping
 it local.”

Aurora Chamber 
of Commerce: 

Striking a chord 
with the local 

business community

Aurora Chamber of Commerce

The Aurora Chamber of Commerce offi ce is located at 14483 Yonge Street in Aurora. 

By Brock Weir

Whether you are buying your fi rst home 
or selling your current house to downsize aft er 
spending many years in the same neighbour-
hood, making an off er or putti  ng your home 
on the market can be a stressful ti me.

Aft er all, your home will most likely be the 
largest investment you make in your lifeti me. 
That’s why choosing a professional, experi-
enced, and caring realtor will make the 
transiti on to home owner or seller so much 
easier when you decide to take the plunge 
into the real estate market.

Realtor, Lexie Badali, 
has the experience and 
knowledge to guide you 
through buying or selling 

a home and she helps you 
get through the process 
with a positive attitude 
and a genuine interest 
in producing the best 
results for her clients.

“We are in it together,” Lexie says of 
forming a bond with her clients during a home 
search. “I’m very service oriented. When 
I work with someone it’s not just another 
listi ng or another buyer. I’m personally vested 
in it and I want the right outcome.”

Her experience and authenti c approach to 
working with people is apparent by the 
relati onships she creates with her clients.   
The long lasti ng bond she forms with her 
clientele is one of the contributi ng factors 
behind her success in achieving a consistent 
top three percent ranking of Royal LePage 
agents across Canada.   Her clients are her 
biggest fans which is why a majority of her 
business is done through referrals.   

Lexie’s passion for her chosen career and 
her extensive knowledge of the real estate 
market allows her  to guide her clients from 
the very start of  a home search or to begin 
the process of getti  ng a house ready for sale.  

When making the decision to buy real 
estate, Lexie guides home buyers through the 
fi rst step - getti  ng fi nancing. Helping a client 
achieve realisti c goals is a priority when it 
comes to entering the market.

From there, she listens to to the client’s 
needs, expectati ons, and what they desire in 
a home.

There are many things to consider including 
geographic locati on, proximity to schools and 
services, travel ti me to work, number of 
bedrooms, and of course the purchase price.

When selling, Lexie advises clients on 
the best way to present the home to buyers. 
From curb appeal that creates an initi al 
impression from the street to presenti ng the 
interior of the home in a fashion that will 
appeal to prospecti ve buyers, Lexie has the 
experience to help you stage your home in a 
way that invites interest from potenti al buyers. 

Her experience in the real estate market 
means she can help you properly price a 
property based on market conditi ons and 
other variables that infl uence what buyers 
are willing to pay for a home and negoti ate 
a fair and equitable sale. 

Lexie is invested in the community of 
Aurora as it is here she and her family have 
called home for the past 30 years. Living, 
working, and supporti ng local causes is a 
part of what she does day to day. Her acti ve 
involvement in the RLP Shelter Foundati on 
supporti ng local women and children’s 
shelters, as well as her dedicati on to The 
Cedar Centre (formerly the York Region Abuse 
Program) ensure that when you place your 
trust in her business, you are equally 
contributi ng back to local causes that matt er. 

Lexie has found the perfect recipe to 
working her ‘true passions’ of helping people 
both in real estate and in the community.

A  passion for 
helping clients 

in the world of real estate

Lexie Badali

To discuss your real estate needs, 
you can reach Lexie through Royal LePage, 

Your Community Realty, at their offi  ce 
at 14799 Yonge Street in Aurora, 

by telephone at 
289-221-1183, or via e-mail at: 

lexieb@royallepage.ca.



THE AURORAN, Thursday, September 6, 2018THE AURORAN, Thursday, September 6, 2018Page  40             Page 41

Aurora nati ve, Chef Lisa Mueller, 
has had the opportunity to work with 
world-renowned chefs Lynn Crawford, 
Marc Thuet and others.  She has trave-
led to many culinary locati ons including 
Toronto, Norway and London. She is 
now leveraging these unique experienc-
es to open Co-unity Kitchen an upscale 
farm-to-table restaurant. Located in the 
plaza at Wellington Street East and Mary 
Street, Co. unity Kitchen is set to open in 
September 2018. 

With a deep-rooted emphasis on 
showcasing seasonal ingredients, Co.
unity’s ever-changing menu will 
deliver all-natural, made-in-house 
food. The restaurant promises a welcoming 
spot for a morning locally-roasted espresso, 
as well as a selecti on of decadent baked 
goods. At lunch and dinner you can expect 

creati vely prepared European-style plates, 
a refl ecti on of Chef Lisa’s heritage and 
ti me abroad. 

“I take a lot of pride in healthy cooking 
techniques and substi tuti ng unhealthy 
choices with whole and organic items 
where possible,” says Mueller. “More than 
anything I want people in my community to 
depend on me for a mouth-watering meal 
and ulti mately to feel good aft er having 
dined with me and my team.” 

The bright and tastefully designed 
restaurant off ers an understated elegant 
backdrop, ideal for date night, private 
functi ons or social gatherings. The local 
fl avour follows the restaurant outside of 
the kitchen, as well – most of the interior 
decorati ng has been procured from local 
companies.

“The name of the restaurant is my 

expression of community,” says Muel-
ler. “I’ve really embodied that in the way 
I’ve created this space. From food to 
fl ower, I’m doing as local as possible, and as 
Canadian as possible.”

From carefully curated wines and craft  
beers, to dishes set to please omnivores 
and vegetarians alike, Co.unity Kitchen is 
poised to excite your palate and become 
one of Aurora’s fi nest restaurants.

“I take a lot of pride in healthy cooking 
techniques and substi tuti ng unhealthy 
choices with whole and organic items 
where possible.”

There will be an open-house scheduled 
for November to celebrate the opening, 
sample a selecti on of the menu, and meet 
with Chef Lisa and her team.

For more informati on, 
visit the website at www.counity.ca.

Located in the plaza 
at Wellington Street East 

and Mary Street, Co.unity 
Kitchen is set for a 

September opening.

“I take a lot of pride 
in healthy cooking 
techniques and 
substituting unhealthy 
choices with whole 
and organic items 
where possible,”

Many businesses pat themselves 
on the back for thinking outside the 
box, but at Aurora’s Sparkle Pharmacy, 
the pharmacists pride themselves on 
stepping out from behind the counter 
and providing one-on-one advice to 
pati ents.

    It’s a principle that has been part of 
Sparkle Pharmacy’s philosophy since 
its incepti on in 1984, and these roots 
have only grown deeper under the 
ownership of Michael Khalil. 

    Michael, a fi ve-year Aurora resi-
dent, purchased the Aurora Shopping 
Centre locati on last year from Sparkle 
Pharmacy’s founder. Since then, 
he has been focused on revitalizing 
the pharmacy by putti  ng increased 

emphasis on home health care and 
medical equipment, bringing in 
electronic refi lls and profi le review, 
and starti ng the administrati on of fl u 
shots. Sparkle also supports other lo-
cal Aurora brands like Fraktals, Cookie 
it up, Pioneer Honey, Bios Living and 
Sport Aurora.
    “When I fi rst got here, I looked at 
the store and found it was physically 
big and quite hard to 
fi ll the space,” says Michael. 
“I quickly experienced quite a chal-
lenge in looking at what we wanted 
to do with the space, but also to be 
diff erent from other pharmacies. 
Over the last six months, we have 
been bringing in a lot more home 
health care and medical equipment.
    “Unti l this point, most people from 
Aurora had to go to Richmond Hill or 

Whether you’re 
looking for home 

health care or 
medical products, 
or simply looking to 

fi ll a prescription, 
Sparkle Pharmacy 

prides itself on being 
able to fi nd just 

what the patient 
and customer needs.

Newmarket to get these types of products or 
services, so we’re looking to 
become the medical equipment 
desti nati on in Aurora. If you don’t see what 
you’re looking for, we can usually get it in 
within 24-48 hours, and oft en cheaper than 
the competi tors.”
    Whether you’re looking for home health 
care or medical products, or simply looking 
to fi ll a prescripti on, Sparkle Pharmacy prides 
itself on being able to fi nd just what the pa-
ti ent and customer needs.
    “As an independent pharmacy, we care a 
lot about customer service and going above 
and beyond for all of our pati ents and people 
in the community,” Michael explains. “At 
Sparkle Pharmacy, we do whatever it takes to 
make sure we have enough people here and 
the right people here to support the commu-
nity.”
    Sparkle has multi ple staff  members that 
have been with them for over 15 years and 
the staff  have come to acti vely know a lot 
of their pati ents as well as the needs of the 
Aurora community; they have also been a 
provider of jobs for high school students for 
years. 
     “We believe in getti  ng out from behind 
the counter and actually engaging with our 
pati ents,” Michael conti nues. “Oft en it is 
not just about fi nding the product someone 
is asking for, but discussing the problem 
they’re having, trying to solve it, and maybe 
fi nding something more opti mal for their 
needs. People really appreciate you stepping 

out, and that’s what our profession is really 
about – not being a pill pusher, but a trusted 
health professional that can be a part of the 
treatment plan. I think that with proper dis-
cussion, educati on and collaborati on we can 
have a large impact on people’s lives.”
    Michael’s life became focused on becom-
ing a pharmacist in the second half of high 
school. He initi ally had dreams of becoming 
an architect but, aft er a co-op placement at 
an architecture fi rm, he realised it was not for 
him. Describing himself as “always a science, 
tech, and bio kind of guy,” pharmacy came on 
his radar. He liked the diff erent paths the fi eld 
opened to him, parti cularly the opportunity 
to work within the community.

    “My type of pharmacy is being a commu-
nity pharmacist,” he says, noti ng that local 
pharmacists are oft en the fi rst point of con-
tact for pati ents looking for medical advice. 
“I like the idea of being somewhere local, 
accessible, and convenient”. 

The community knows we’re available to 
them. There are oft en opportuniti es where 
we can prevent people from going to the 
emergency room, so we are oft en an un-
tapped resource. I fi nd our goal, especially 
as an independent practi ce, is to really prove 
ourselves to our pati ents, customers and 
community that there are no stupid ques-
ti ons. Come any ti me and see if we can help 
you!”

By Brock Weir

Sparkle 
Pharmacy: 

Stepping out from behind 
the counter for patient 
and home health care
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Peter Sawyer sti ll remembers the fi rst ti me he ever 
sat behind the wheel of a Ford.

His father, who had worked for Ford for over ten 
years, eventually owned two 
dealerships himself and gave his 16-year-old son a 
demo to try.

Mr. Sawyer has taken the Ford brand very seriously 
ever since. Just a year aft er that fi rst test drive, he 
sold his fi rst car off  his father’s lot. It was a great 
place to start and, as it turned out, the fi rst step on 
the road to leading the family of employees at Auro-
ra’s McAlpine Ford Lincoln Sales.

“It was just natural,” says Mr. Sawyer, noti ng that 
aft er that fi rst sale he went to the United States to 
study automoti ve marketi ng. “It was in the blood. 
[When I fi rst got into the business] my dad told me to 
work long hours, especially when I was starti ng out in 
the business. It wasn’t a nine to fi ve job; it was more 
of a nine to nine job. That’s fi ne when you’re in your 
teens – what else are you going to do?”

Now 61, he admits with a laugh that his hours have 
just “slightly” tapered off , but his dad’s advice is 
passed on to every person who joins the McAlpine 
family.

“We are a family business,” he says. “I love coming to 
work here, and I have worked here for 25 years, start-
ing off  as a sales manager when Jim McAlpine owned 
it. Then, my wife Jennifer and I bought it. I’m now fi ve 
minutes from work, every day is diff erent, and not 
a lot of people can say that – and that is exciti ng for 
me.

“There is new product every year, which is 

exciting, and Ford has a lot of new products 

still to come. The EcoSport is a big hit, especially 

with people looking for their fi rst vehicles, but we 

sell more trucks than we sell anything else.”

This ti lt towards trucks can be att ributed to the stellar 
reputati on Ford has for these types of models, a line 
which repeatedly reaps industry awards and tops the 
ranks of bestsellers.

“Trucks are always changing,” he adds. “The brand-
new Navigator is probably the best vehicle I have ever 
driven.”

If there is a Ford on the streets of Aurora, chances are 
it was sold or leased at McAlpine.

That is a parti cular source of pride for Mr. Sawyer, 
and it is thanks in no small part, he says, to the 
community-building philosophy they hold so close to 
their hearts.

“My family has always lived in Aurora, we have em-
ployees that live in Aurora, so they are all ti ed to the 

community and I think that is important,” he says. 

Mr. Sawyer takes great pride in the fact that twen-
ty-fi ve per cent of McAlpine’s employees have been 
with the company for over 10 years or longer. This is 
essenti al, he says, not only in building ongoing fruitf ul 
relati onships with customers, but also in fostering 
the family atmosphere that has become a hallmark of 
McAlpine.

“This is important because our employees build trust 
with our customers, and that goes back to family. 
“McAlpine is a great place to work with a family 
atmosphere and, at the end of the day, we look aft er 
one another.”

This philosophy for caring for one another extends far 
beyond McAlpine’s Yonge Street walls.

“We care about the community: our name is on 
the ice rinks, which is important to the Town, but it 

is also important to us,” says Mr. Sawyer. 
“We sponsor kids’ sports teams, which I think is 

great for the kids. Do we sell cars from it? 
Probably, but I would probably sell more cars if

I sponsored a men’s league team because they 
drive – but that is not important to me.

“The most rewarding part of this business is people 
coming in and knowing us. I can’t tell you how many 
people come in just from hockey that know me. It’s 
hundreds; they know what I do, which is important, 
and they come in. We have a great reputati on, our 
customer sati sfacti on is excellent, we won the Presi-
dent’s Award last year, which is Ford’s highest honour 
in dealers, and that is absolutely huge. We have to be 
doing something right!”

That “something right” once again comes around to 
the community. Their reputati on-building from the 
grassroots is something that would be more diffi  cult 
in areas like Toronto, but he says it is essenti al in 
smaller markets like Aurora.

The Ford brand, by Mr. Sawyer’s admission, is in the 
blood, and it is something he has passed down to the 
next generati on.

A father of three, his daughter might be giving 
the business a pass but one son is now working in 
McAlpine’s accounti ng department, and his other 
son has spent su mmers at the dealership washing 
cars and working in their parts department before he 
heads off  to university next year with a goal of enter-
ing the business himself.

“This is very important to me,” he says of the endur-
ing family traditi on. “Would I sell the business if I 
didn’t have any family members interested? Maybe, 
but I am not going to sell it. It’s in the family. That is 
how this dealership grew. My boys are going to love 
this business.”

Family 

and 

community 

fuel 

McAlpine 

Ford 

Lincoln 

Sales

By Brock Weir

“We are a family business,” he says. 

“I love coming to work here, and I have worked here for 25 years, 

starting off as a sales manager when Jim McAlpine owned it. 

Then, my wife Jennifer and I bought it. I’m now fi ve minutes from work, 

every day is different, and not a lot of people can say that 

– and that is exciting for me.
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Now in their twenty-fi ft h year and their third season 
at their locati on on Vata Court, owner Don Smith 
and his team conti nue to expand on their pati o and 
barbecue inventory.

    

    The full service company has approximately 
20 full-ti me and part-ti me staff  and serves York 
Region and surrounding areas. Their showroom 
features the complete line of MAAX spas, including 
the newest in their Power Pool Swim Spa line.
     Complementi ng their bread-and-butt er in their 
expanded space is a wide range of backyard 
furniture on display, including tasteful couches 
and chairs, canopies, and outdoor tabletops.
    “We want to be a complete shopping experience 
for all your backyard needs,” says Mr. Smith, who 
opened the new showroom in 2016. “Sourcing our 
quality designer pati o furniture at competi ti ve pric-
es is a big thing for us now. It creates that one-stop 
shopping experience.”
    And no pati o is complete without a wide selec-
ti on of grills to take in, including the popular Weber 
Genesis II. 
    Born and raised in Aurora, Don has been pro-
viding customers in the community – and beyond 
– with top quality above ground pools and spas for 
nearly three decades.
    He bought out his partner in 2007 and became 
the sole owner of the business. His two sons and his 
sister also work for the company, making it a true 
family-run business.
    With a background in retail and years of experi-
ence managing a big box store, Mr. Smith says he 
always wanted to open up his own business.
    Along with hot tub sales, Backyard Pool & Spa 
off ers year-round water testi ng with a full line of 
water chemistry products. They also sell pool liners 
and safety covers, fi lters, pumps, and heaters. 
Trained service technicians have years of experience 
in all facets of pool and spa service, including the 
opening and closing of pools and hot tubs.
    “All of our service and delivery is done in-house, 
by our employees,” says Don.
    Many of the staff  at the store have also been 
working there for years and are focused on individ-
ualized customer service to help people enjoy their 

For the last quarter century, 

Backyard Pool & Spa has 

remained one of the largest 

and most trusted names in 

backyard experiences 

in York Region.

BACKYARD POOL AND SPA

For more information, call 905-713-2317
email info@backyardpoolandspa.ca
or visit www.backyardpoolandspa.ca

pools, hot tubs and pati os year aft er year.
    Backyard Pool and Spa’s recogniti on extends beyond just 
the York Region community: in 2017, the company was 
named a Gold Award winner from MAAX Spas, a brand they 
have been carrying since Don fi rst opened the doors in 1994.
    Their line of hot tubs also includes a line of Soft ub and Roto 
Spa portable hot tubs, and with such a wide array to choose 
from. The team at Backyard Pool and Spa is confi dent they 
can help get you into a tub that fi ts both your needs and 
budget.
    “We have been very successful in off ering big box pricing 
with hometown service,” says Don. “We’re not just a pool and 
spa company anymore. Our reputati on comes down to selling 
quality products at competi ti ve prices and we conti nue to 
provide knowledgeable service.”

Backyard Pool and Spa supports a number of 
local sports teams in the community, as well as charitable 
organizati ons such as Hillary House and the Aurora Historical 
Society, and the Aurora Food Pantry. 
    They are also acti ve members of the Aurora Chamber of 
Commerce, parti cipati ng in events like the annual Aurora 
Chamber of Commerce Home Show as a signature sponsor.

Don Smith

“We have been very successful 
in offering big box pricing with 
hometown service,” says Don.


